
women in business logo

women in business logo is a crucial element that represents the identity, values, and mission of
female-led enterprises. In today’s competitive market, a distinctive and meaningful logo can help
women entrepreneurs establish their brand presence, foster trust, and convey professionalism. This
article explores the significance of women in business logos, their design principles, and how they
contribute to brand recognition and empowerment. Additionally, it covers popular design trends, color
symbolism, and practical tips for creating impactful logos that resonate with diverse audiences.
Understanding these aspects can enhance the visibility and success of women-owned businesses in
various industries.
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The Importance of Women in Business Logos
A women in business logo serves as a visual representation of a company’s brand identity and values.
For female entrepreneurs and business owners, it is especially important to communicate strength,
innovation, and professionalism through their logos. A well-crafted logo helps differentiate women-led
businesses in a crowded marketplace, attracting customers, investors, and collaborators who support
gender diversity and inclusion. Additionally, logos aimed at women in business often emphasize
empowerment and community, reinforcing the brand’s commitment to uplifting female entrepreneurs.

Brand Identity and Recognition
The primary function of a women in business logo is to establish brand identity. It creates a
memorable image that customers can recognize and associate with quality products or services.
Consistency in logo use across marketing materials, websites, and social media enhances brand recall
and trust. In sectors where women-owned businesses are gaining momentum, having a distinct logo
helps build a loyal customer base and solidifies market positioning.

Representation and Empowerment
Logos designed for women in business often incorporate symbols and themes that celebrate female
empowerment. These logos can serve as a source of inspiration for other women entrepreneurs and
convey a message of inclusivity and progress. Representation through branding encourages a



supportive business environment and helps challenge traditional gender roles in entrepreneurship.

Design Elements of Effective Women in Business Logos
Creating an effective women in business logo involves thoughtful consideration of various design
elements. Each component contributes to the overall impression and communicates specific
attributes of the business. Understanding these elements is essential for designing logos that
resonate with the target audience and accurately reflect the brand’s mission.

Typography
Typography plays a critical role in logo design. For women in business logos, fonts that combine
professionalism with approachability are often preferred. Serif fonts convey tradition and reliability,
while sans-serif fonts offer modernity and simplicity. Script fonts may be used sparingly to add
elegance or femininity without compromising readability.

Imagery and Symbols
Incorporating imagery related to women, leadership, growth, and innovation can strengthen the
logo’s message. Common symbols include abstract representations of strength, such as shields or
upward arrows, as well as natural elements like flowers or leaves symbolizing growth and nurturing.
The choice of symbols should align with the company’s values and industry.

Shape and Layout
Shapes influence how a logo is perceived. Circular shapes often suggest unity and inclusiveness,
while angular shapes communicate stability and efficiency. Balanced layouts create harmony and
make logos versatile for different applications, including digital and print media.

Color Psychology and Symbolism in Women in Business
Logos
Colors are powerful tools in logo design, influencing emotional responses and brand perception.
Selecting appropriate colors for a women in business logo can enhance the brand’s message and
attract the desired demographic. Understanding color psychology is vital for effective branding.

Common Colors and Their Meanings
Several colors are frequently used in women in business logos due to their positive connotations:

Purple: Represents creativity, wisdom, and ambition, often associated with female
empowerment.



Blue: Conveys trust, professionalism, and calmness, making it popular in corporate settings.

Green: Symbolizes growth, balance, and sustainability, aligning with nurturing values.

Pink: Traditionally linked to femininity, it can be modernized to reflect confidence and
innovation.

Gold: Suggests luxury, success, and high quality, enhancing brand prestige.

Color Combinations
Effective logos often use complementary or analogous color schemes to create visual interest and
harmony. Combining bold and subtle tones can balance vibrancy with professionalism, appealing to
diverse audiences while maintaining brand integrity.

Popular Trends in Women in Business Logo Design
Current design trends influence how women in business logos are created and perceived. Staying
informed about these trends helps brands remain contemporary and relevant in a fast-evolving
marketplace.

Minimalism and Simplicity
Minimalist logos with clean lines and simple shapes are favored for their versatility and timeless
appeal. Such designs communicate clarity and focus, which are desirable qualities in business
branding.

Hand-Drawn and Custom Typography
Custom lettering and hand-drawn elements add uniqueness and personality to logos. These features
can convey authenticity and a personal touch, resonating well with customers who value originality
and craftsmanship.

Incorporation of Feminine and Empowering Symbols
Many logos now incorporate subtle yet powerful symbols related to women’s strength, such as the
Venus symbol, abstract female figures, or motifs inspired by nature. These elements enhance the
storytelling aspect of the logo.



Tips for Creating a Strong Women in Business Logo
Designing an impactful women in business logo requires strategic planning and creative insight. The
following tips can guide entrepreneurs and designers in the process:

Understand the Brand: Clearly define the business’s mission, values, and target audience1.
before starting the design process.

Keep It Simple: Avoid overly complex designs to ensure the logo is easily recognizable and2.
scalable.

Choose Meaningful Colors: Select colors that reflect the brand personality and appeal to the3.
intended demographic.

Use Versatile Design: Ensure the logo looks good in various sizes and formats, including4.
black and white.

Incorporate Relevant Symbols: Use imagery that supports the brand’s message and5.
resonates with women in business.

Seek Professional Input: Collaborate with experienced designers or branding experts to6.
refine the logo.

Test and Get Feedback: Gather opinions from stakeholders and potential customers to7.
ensure the logo’s effectiveness.

Frequently Asked Questions

What design elements are commonly used in women in
business logos?
Women in business logos often incorporate elements such as feminine colors like purple, pink, or
gold, symbols of empowerment like abstract female figures, crowns, or flowers, and clean, modern
typography to convey professionalism and strength.

How can a women in business logo reflect empowerment and
professionalism?
A logo can reflect empowerment and professionalism by using bold yet elegant fonts, strong and
confident imagery such as upward arrows or silhouettes, and a balanced color palette that combines
softness with authority, ensuring the design resonates with both strength and approachability.



Why is color choice important in a women in business logo?
Color choice is crucial because colors evoke emotions and perceptions; for women in business logos,
colors like purple symbolize creativity and wisdom, blue conveys trust and professionalism, and gold
represents success and prestige, all of which help communicate the brand's values effectively.

What are some popular styles for women in business logos in
2024?
Popular styles in 2024 include minimalist designs with clean lines, geometric shapes combined with
feminine motifs, hand-drawn or script fonts for a personal touch, and logos that integrate abstract
representations of women to emphasize inclusivity and modernity.

How can small women-owned businesses create an effective
logo on a budget?
Small women-owned businesses can create effective logos on a budget by using online logo makers,
leveraging free design tools like Canva, focusing on simple yet meaningful designs, choosing versatile
color schemes, and ensuring the logo is scalable for various uses without needing expensive custom
design services.

Additional Resources
1. Branding Her: The Power of Women in Business Logos
This book explores the unique challenges and opportunities women entrepreneurs face when creating
brand identities. It delves into how logos can reflect female leadership, creativity, and empowerment.
Readers will find practical tips for designing logos that resonate with modern audiences while
highlighting women’s influence in business.

2. She Means Business: Logo Design for Women Entrepreneurs
Focusing on the intersection of gender and design, this book offers guidance on crafting logos that
embody strength, elegance, and professionalism. It includes case studies of successful women-led
brands and breaks down the elements that make their logos memorable. Ideal for women starting or
growing their own businesses, it emphasizes authenticity in branding.

3. Empowered Emblems: Crafting Business Logos that Speak to Women
This book provides insights into how women-led companies can develop logos that connect deeply
with their target market. It highlights the role of symbolism, color psychology, and typography in
creating impactful business logos. The author shares strategies for aligning visual identity with
business values and customer expectations.

4. Feminine Identity in Logo Design: A Guide for Women in Business
Offering a comprehensive look at feminine aesthetics in branding, this guide helps women
entrepreneurs balance creativity with professionalism. It discusses trends in logo design that appeal
to female audiences and ways to incorporate personal stories into brand visuals. Readers learn how to
leverage their unique perspectives to stand out in competitive markets.

5. Logo Leadership: Women Shaping Business Brands



This inspiring book profiles influential women who have transformed their businesses through
powerful logo design. It examines how leadership and design intersect to create memorable brand
identities. Through interviews and expert advice, it encourages women to take charge of their brand
narratives and visual representation.

6. Designing Success: Women’s Guide to Business Logos and Branding
A practical manual for women entrepreneurs, this book covers everything from brainstorming logo
ideas to finalizing designs. It emphasizes the importance of consistency and clarity in branding to
build trust and recognition. Step-by-step exercises help readers develop logos that align with their
business goals and market positioning.

7. The Logo Lab for Women: Creative Branding Solutions
This creative workbook offers hands-on exercises tailored for women looking to design or refine their
business logos. It encourages experimentation with shapes, colors, and fonts to find a distinctive
brand voice. The book also addresses common pitfalls and offers solutions to ensure logos are both
attractive and functional.

8. Women’s Branding Blueprint: Crafting Logos that Inspire
Focusing on inspirational branding, this book explores how women can use logos to tell compelling
stories and motivate customers. It highlights examples of brands that successfully integrate social
impact and female empowerment into their visual identities. Readers gain tools to create logos that
not only represent their businesses but also inspire change.

9. The Art of Feminine Branding: Business Logos for Women Entrepreneurs
This book combines artistic principles with branding strategy to guide women in creating logos that
reflect their vision and values. It covers the emotional impact of design choices and how to create
cohesive brand experiences. Through interviews with female designers and entrepreneurs, it offers
diverse perspectives on the art of feminine branding.
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  women in business logo: Sustainable Entrepreneurship and Family Business for Women’s
Empowerment Gigauri, Iza, 2025-03-06 Sustainable entrepreneurship within family businesses
offers a powerful platform for women’s empowerment, blending economic growth with social and
environmental responsibility. As women continue to lead in family-owned enterprises, they drive
innovation and profitability while improving sustainable practices that prioritize long-term
well-being over short-term gains. By focusing on ethical business strategies, resource conservation,
and community development, women entrepreneurs reshape industries while fostering inclusive
growth. Family businesses provide a unique environment for women to influence business culture,
integrate personal values, and create lasting legacies that contribute to both their personal
empowerment and broader societal progress. Sustainable Entrepreneurship and Family Business for
Women’s Empowerment focuses on women’s empowerment in entrepreneurship and provides a
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theoretical and practical framework for an inclusive society and gender equality in business. It
emphasizes the importance of entrepreneurship and family business in fostering women’s
empowerment. This book covers topics such as skill development, sociology, and economics and
economic theory, and is a useful resource for business owners, entrepreneurs, sociologists,
economists, academicians, and researchers.
  women in business logo: Really Good Logos Explained Margo Chase, Rian Hughes, Ron
Miriello, Alex W White, 2008-05-01 A collection of 500 great logos critiqued by a panel of
internationally acclaimed designers In Really Good Logos Explained, some of today's top creative
minds critique and appraise over 500 examples of truly exceptional logos, and explain what makes
them work. The insight provided by these four outstanding editors is - like the logos themselves -
succinct, specific and effective. Their comments provide a rare and insightful glimpse into the inner
workings of excellent design, and offer a new understanding that is immeasurably useful to anyone
working within the creative fields today.
  women in business logo: Single. Women. Entrepreneurs. Second Edition Erin Albert,
2017-01-28 The number of unmarried adult women actually outnumbers the number or married
women for the first time in US history, according to the Population Reference Bureau, in October,
2010. Women are now earning more, going to college and graduate schools more, and finding ways
to become more independent. Also, according to the Kauffman Foundation, single, divorced and
widowed women start more businesses as entrepreneurs than men in their respective categories.
This book interviews over 30 single women entrepreneurs throughout the US to discern why they
started their original businesses, what the perceived advantages and disadvantages are for the
single woman entrepreneur, what they each learned from the experience, and what advice they have
for the next generation of women solopreneurs. The first edition of this book has been reviewed in
The New York Times, Entrepreneur and author Dan Pink's blog.
  women in business logo: Women and Entrepreneurship in India Harpreet Kaur,
2021-09-23 The Indian Constitution is the largest written constitution that guarantees equality to
women and empowers the State to take affirmative actions in favour of women. India has adopted
International conventions for protection of rights of women and granting them equality and ratified
the Convention on Elimination of All Forms of Discrimination Against Women (CEDAW) in the year
1993. The National Policy for Women Empowerment was presented in 2001, the goal of that policy
to bring about the advancement, development and empowerment of women and enable women to
become financially independent. Currently, India is the only country where the economic gender gap
is larger than the political gender gap. Women are required to understand their own potential and
overcome social barriers. With constant support of the government, change in stereotype mindset
and skill development in women, India will continue witnessing gradual increase in women
entrepreneurship in future. The aim of this book is to show the latest state of knowledge on the topic
of women entrepreneurship, the role of women in business and women empowerment in India. Many
aspects relating to role of women in business, sustainable business development and aspects going
beyond economic empowerment of women are discussed in addition to presenting legal and
regulatory frameworks. This book will be of interest to researchers, academics, policymakers, and
students in the fields of entrepreneurship, empowerment, gender studies, and law.
  women in business logo: Family Business and Social Capital R. L. Sorenson, 2013-01-01
The chapters in this cutting edge book comprise scholarly work on social capital in family business
along with chapters written by family business owners and advisors. As the research in family
business evolves, scholars are exploring the issues that are unique to the field. From the start,
research has been closely tied to the real world issues faced by business families. The genesis for
this book is a conference on family business and social capital in which a wide variety of issues were
presented and discussed. Participants included academics, family business owners and business
advisors. Topics covered in the book include social capital as it relates to governance, trust, family
and business identity, communication, family councils, workÐfamily balance, and the use of advisors
and continuing education to build social capital. Novel in its approach of integrating the voices of



scholars, business families, and advisors, this book is an invaluable tool not only for business
research and classroom use, but also for business families and their advisors.
  women in business logo: There's a Business in Every Woman Ann Holmes, 2008-03-25
“Ann Holmes has created the perfect guide to help women turn their dreams into a reality.” –Donna
Mullen Good, CEO of the Center for Women & Enterprise If you’ve ever dreamed of starting your
own business, or if you’ve ever wondered about how to build up the business you already run, but
worry because you don’t have an MBA or a couple of years of college business courses, this book is
for you. Based on extensive interviews with more than eighty women entrepreneurs from around the
country, There’s a Business in Every Woman offers inspiring success stories (and instructive
missteps) in a wide range of businesses–from catering, landscaping, personal training, and wedding
and events planning to interior and clothing design, staffing, manufacturing, and product design.
What the trailblazing women in this book have in common is a good idea and the courage to turn a
dream into a money-making reality through hard work, passion, and drive. Take, for instance, the
woman who started an IT consulting company in her basement and now has more than a thousand
employees in three states; two jogging buddies who commiserated about their uncomfortable bras
and went on to design and produce a jog bra, creating a company that Playtex ultimately bought for
millions; the mom whose hand-made birthday-party invitations made such a splash that she launched
her own custom party invitation company, which she expanded to include holiday cards, gift tags,
bags, and more; the sixty-five-year-old corporate wife and mother who applied her domestic talents
to opening a profitable B&B; the twenty-three-year-old who bought a fledging real estate franchise
and now earns a healthy six figures annually. These success stories highlight the practical: focusing
on what you’re good at; setting up your business properly–even if you are starting out from your
basement or garage; getting financial backing when you need it; marketing your products with
sizzle; networking like the “good old boys”; understanding how and when to diversify your products
or services; managing your growth; and, most important, knowing what your company is worth and
when it might be lucrative to cash out. An accessible crash course in starting and running your own
business, There’s a Business in Every Woman will teach you everything you need to know to turn
your pipedream into serious profits.
  women in business logo: The Women's Inner Huddle Handbook Dr. Kathy Hubbard,
2023-09-20 This book gives a step-by-step plan, solutions, and plays on how to get unstuck and get
moving with a business, project, or mission that one may be working to complete.
  women in business logo: Vatican City Investment and Business Guide Volume 1
Strategic and Practical Information IBP USA, 2013-08 Vatican City Investment and Business
Guide - Strategic and Practical Information
  women in business logo: Being a Starving Artist Sucks Jeremy Tuber, 2007
  women in business logo: Inclusive Place Branding Mihalis Karavatzis, Massimo Giovanardi,
Maria Lichrou, 2017-11-22 Place branding is often a response to inter-place competition and
discussed as if it operated in a vacuum, ignoring the needs of local communities. It has developed a
set of methods – catchy slogans, colourful logos, ‘star-chitects’, bidding for City of Culture status etc.
– that are applied as quick-fix solutions regardless of geographical and socio-political contexts.
Critical views of place branding are emerging which focus on its unexplored consequences on the
physical and social fabric of places. These more critical approaches reveal place branding as an
essentially political activity, serving hidden agendas and marginalizing social groups. Scholars and
practitioners can no longer ignore the need for more responsible and socially sensitive approaches
to cater for a wider range of stakeholders, and which fully acknowledge the importance of resident
participation in decision-making. The contributions in this innovative book set out to introduce new
critical ways of thinking around place branding and practices that encourage it to be more inclusive
and participatory. It will be of interest to researchers and advanced students of branding, critical
marketing, and destination marketing as well as critical tourism and environmental design.
  women in business logo: Content is Cash Wendy Montes de Oca, 2011 Wendy's book is an
impressively thorough account of the marketing options open to Internet businesses today. I have it



within reach of my desk and I intend to make good use of it. -Michael Masterson, Publisher, Agora,
Inc., Early to Rise You've already got great content -- now, monetize it! Dozens of top publishers,
marketers, business owners, and entrepreneurs are already using Wendy Montes de Oca's SONAR
Content Distribution ModelTM to earn amazing ROI from content they already have. You can,
too--even if you've never done Internet marketing before! Content Is Cash shows you how to
systematically integrate and synchronize today's best web marketing techniques to drive more
traffic, buzz, leads, and sales for your business. It's not theory. It's a proven, cost-effective and
real-world strategy allowing anyone with content to turn traffic into profits...and the results are
quantifiable! Inside you'll find powerful, easy, and virtually no cost ways to maximize content
syndication, online PR, social networking and bookmarking, article directories, and guerrilla
marketing inforums and message boards...to achieve breakthrough results on even the smallest
budget! You'll Learn How To: * Discover and leverage useful, valuable, actionable content you didn't
know you had * Drive more value from content by repurposing, repackaging, refreshing, re-bundling,
and republishing * Create more visibility, traffic, and awareness for your website and brand * Link
content more tightly with prospecting and sales initiatives * Syndicate and aggregate content to
extend its reach * Make your content easier to find on the Web--simply and inexpensively * Adapt
your strongest content into high-performing online press releases * Encourage viral marketing,
pass-along readership and word-of-mouth buzz * Measure your performance against the 3 O's:
outputs, outcomes, and objectives * Apply SONAR techniques and increase search engine presence,
organic visits, lead generation, and sales efforts * Use SONAR with other tactics such as affiliate
marketing, joint ventures, online advertising, ad swaps, guest editorials and more
  women in business logo: Fast Forward Melanne Verveer, Kim K. Azzarelli, 2015-10-06 This
book, based on interviews with the world’s most inspiring women, “shows every woman how she can
empower herself and her community” (Madeleine Albright). Important conversations about leaning
in, work/life balance, and empowering females around the world have energized a generation of
women. Fast Forward, by two leaders whose experience spans corporate America, public service,
and global diplomacy, takes the next step. Through interviews with a network of more than seventy
trailblazing women, Fast Forward shows women how to accelerate their growing economic power
and combine it with purpose to find both success and meaning in their lives. Companies, countries,
and organizations the world over are waking up to today’s new reality. Women control the lion’s
share of purchasing power and are increasingly essential to competitiveness. The age of women’s
transformative economic influence has finally arrived, and women are using their power for purpose,
redefining what power and success mean in the process. Through clear, practical advice and
personal stories of women around the world—including Hillary Clinton, Geena Davis, Christine
Lagarde, and Diane von Furstenberg—Fast Forward shows every woman how to know her power,
find her purpose, and connect with others to achieve her life goals.
  women in business logo: Review of Women's Business Center Program United States.
Congress. House. Committee on Small Business, 1999
  women in business logo: The Women of Berkshire Hathaway Karen Linder, 2012-04-05 A
fascinating look at the top women at Berkshire Hathaway and how they got there Although
proportionally women continue to lag far behind men as CEOs and board members at major
institutions, there has been a marked uptick in the number of female business leaders in recent
years. Looking at the changes that have happened at Berkshire Hathaway—Warren Buffett's holding
company, The Women of Berkshire Hathaway: Lessons from Warren Buffett's Female CEOs and
Directors provides a unique look at the gradual shattering of the glass ceiling at one of America's top
firms. An influx of female leadership over the past few years—today there are four female CEOs, up
from just one a decade ago—has invigorated Berkshire Hathaway with energy and unique female
insight. Profiling these remarkable women, the book provides motivational and management
information for a wide range of readers, from business students to Buffett fans. Looks closely at the
female board members of Berkshire Hathaway and the female managers who run Berkshire
Hathaway companies Follows the paths that brought these women to their current positions



Explores their working relationship with their employees and Warren Buffett, and how they balance
work and their private lives The only book focusing on eight of the most powerful women at
Berkshire Hathaway, The Women of Berkshire Hathaway is an inspirational read about the triumph
of a group of remarkable women within a company once dominated by men.
  women in business logo: From Homemaking to Entrepreneurship , 1985
  women in business logo: The Connecticut Baby Barry Oliver, 2022-07-28 Delilah Perkins has a
family secret that is about to be discovered. At 109 years of age and nearing the end of her time,
Delilah’s descendants number in the dozens. She lives in a home surrounded by photos of her
memories spanning over a century. 21-year-old Zachary Perkins, one of Delilah's forty
great-grandchildren, is just starting his life, only months away from his college graduation. While
paying a final visit to the family matriarch, Zachary uncovers an old photograph that reveals
Delilah's secret - a long-lost child, unknown to anyone in the Perkins family. What happens next is
simply beyond Zachary's comprehension. He is transported back to Delilah's past where he
experiences her family secret in the first person, incredibly as the very child same in the
photograph. It is the Summer of 1922. The United States is crawling out of its post-war (World War
I) recession. The 1920s are at last beginning to roar. Zachary discovers not only Delilah's long-lost
child, but the long-lost life of a woman heretofore unknown to the Perkins family. He uncovers a
lifetime buried on the distant side of a World War and the Great Depression; the lifetime of the
beautiful and free-spirited Delilah Hayes at just 21 years, his own age in the present time. Over the
course of the Summer, Zachary becomes more and more attached to Delilah's past. He falls in love
with the coastal town of New Orchard, Connecticut, where Delilah got her start; along with the
quirky people who inhabit his young great grandmother's life. Zachary begins to feel that Delilah’s
past, in fact, belongs to himself; that this is the life he was supposed to live. Zachary questions
whether he is even in the past at all. He asks the question: would it be possible to abandon his future
to remain in the year 1922? If he makes that fateful decision, what will become of the future Zachary
Perkins living in the year 2010? More immediately, if he stays, what will become of the two-year-old
boy who was Delilah's first child?
  women in business logo: A Research Agenda for Women and Entrepreneurship Patricia
G. Greene, Candida G. Brush, 2018-01-26 Elgar Research Agendas outline the future of research in a
given area. Leading scholars are given the space to explore their subject in provocative ways, and
map out the potential directions of travel. They are relevant but also visionary. The editors map out a
vision for research on women and entrepreneurship and using a contextual framework that includes
aspiration, behavior and confidence. They delve into issues such as social identity, start-ups,
crowdfunding and context to set a new foundation for future research on entrepreneurship and
gender.
  women in business logo: Vatican City (Holy See): Doing Business, Investing in Vatican City
Guide Volume 1 Strategic, Practical Information, Regulations, Contacts IBP, Inc., 2015-06 Vatican
City (Holy See): Doing Business and Investing in ... Guide Volume 1 Strategic, Practical Information,
Regulations, Contacts
  women in business logo: Pet Sitting for Profit Patti J. Moran, 2007-08-13 It's estimated that
professional pet sitters serve a million clients annually, and demand for their services is growing
rapidly. Updated and expanded for today's entrepreneurs, Pet Sitting for Profit, Third Edition covers
all the fundamentals of starting and operating a pet-sitting business. It addresses new challenges
and concerns faced by novice and experienced pet sitters alike, as well as the issues fundamental to
the field. With information on everything from office procedures and personnel to advertising and
business forms, this book is invaluable to entrepreneurs interested in starting a pet-sitting business
or making an existing business more profitable. It's laced with real-life stories from professional pet
sitters--stories that show how to handle unexpected situations with furry, feathered, or finny pets or
their owners.
  women in business logo: Women and the Business Game Charlotte Taylor, 1983
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