
who owns outdoor research

who owns outdoor research is a question that often arises among outdoor
enthusiasts, industry analysts, and consumers interested in the brand’s
background and ownership structure. Outdoor Research is a well-known company
specializing in outdoor gear and apparel, including gloves, jackets, and
climbing equipment. Understanding who owns Outdoor Research provides insight
into its operational philosophy, leadership, and business goals. This article
delves into the company’s ownership, history, and its place within the
outdoor gear industry. Additionally, it explores the key figures behind the
brand and how their vision influences product innovation and company growth.
The content also covers the company’s values and its commitment to quality
and sustainability. Following this introduction is a detailed table of
contents outlining the main sections covered in this article.
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Ownership of Outdoor Research

Outdoor Research is a privately owned company, founded by a passionate
climber and entrepreneur named Ron Gregg. The company remains privately held,
which means it is not publicly traded on any stock exchange. This private
ownership allows Outdoor Research to maintain a strong focus on product
quality, innovation, and customer satisfaction without the pressures of
quarterly earnings reports typical of publicly traded companies.

Ron Gregg, who founded the company in 1981, has played a pivotal role in
shaping the brand's identity and direction. The company’s ownership structure
is centered around its founder and a core management team dedicated to
outdoor gear excellence. Because the company is privately held, detailed
financial information and specific ownership stakes are not publicly
disclosed. However, it is well recognized that the founder and key executives
retain controlling interest in the business.

Founder Ownership and Leadership

Ron Gregg, an experienced climber and outdoor gear innovator, remains
actively involved in the company. His vision for creating durable, high-
performance outdoor equipment continues to guide the business. The ownership
by the founder ensures that the company stays true to its roots and values,
focusing on durability, function, and customer trust.



Private Company Benefits

Being privately owned allows Outdoor Research to:

Focus on long-term growth strategies

Invest in quality materials and innovative designs

Maintain close relationships with customers and outdoor communities

Operate with flexibility, free from shareholder pressures

History and Founding of Outdoor Research

Outdoor Research was established in 1981 in Seattle, Washington, by Ron
Gregg. The company’s inception came from Gregg’s frustration with the lack of
reliable outdoor gear suited to harsh mountain environments. His firsthand
experience as a climber and adventurer informed the design and functionality
of the products he developed.

From its humble beginnings, Outdoor Research quickly gained recognition for
innovative products such as lightweight gloves and weatherproof apparel. The
company’s commitment to addressing the needs of serious outdoor enthusiasts
helped it build a loyal customer base and expand its product lines over the
decades.

Early Innovations

Some of the earliest Outdoor Research products included:

Waterproof gloves designed for mountaineers

Technical apparel that combined durability with comfort

Specialized gear tailored for extreme weather conditions

These innovations set the foundation for the company’s reputation for
performance and reliability in outdoor gear.

Company Growth and Development

Over the years, Outdoor Research expanded its offerings beyond gloves to
include:

Outerwear such as jackets and pants

Headwear and accessories

Climbing and hiking equipment

Its growth was driven by continuous product development focused on functional



design and material technology.

Key People Behind Outdoor Research

While Ron Gregg founded Outdoor Research and remains a key figure, the
company’s success is also attributed to a team of experienced professionals
in product development, marketing, and business management. The leadership
team works collaboratively to preserve the brand’s core values while
navigating the competitive outdoor gear market.

Ron Gregg - Founder and Visionary

Ron Gregg’s background as a climber and inventor has deeply influenced the
company’s product innovation. His hands-on approach and dedication to testing
gear in real-world conditions ensure that Outdoor Research products meet the
demands of outdoor professionals and enthusiasts alike.

Management and Design Teams

The company employs a range of experts specializing in:

Material science and textile innovation

Ergonomic and functional design

Outdoor performance testing

Marketing and brand strategy

This multidisciplinary team contributes to a holistic approach that keeps
Outdoor Research at the forefront of outdoor gear technology.

Business Model and Company Values

Outdoor Research operates with a business model centered on quality,
innovation, and environmental responsibility. Its privately held status
enables it to prioritize these values without compromise.

Commitment to Quality and Innovation

The company invests heavily in research and development, creating products
that balance durability, comfort, and performance. This commitment is
reflected in rigorous testing processes and continuous feedback from
professional athletes and outdoor experts.

Sustainability and Environmental Responsibility

Outdoor Research is increasingly focused on minimizing its environmental



impact through:

Using sustainable materials and manufacturing processes

Implementing recycling and waste reduction programs

Supporting conservation initiatives and outdoor communities

These efforts align with the company’s mission to protect the natural
environments where their products are used.

Outdoor Research's Position in the Outdoor
Industry

As a privately owned company, Outdoor Research occupies a respected niche
within the outdoor gear market. It competes with other well-established
brands by emphasizing technical innovation and user-centric design.

The brand is favored by climbers, hikers, and outdoor professionals who
require reliable equipment that performs under demanding conditions. Outdoor
Research's reputation for producing high-quality gloves, jackets, and
accessories has earned it a loyal following worldwide.

Competitive Advantages

Some of the key factors that contribute to Outdoor Research’s strong industry
position include:

Founder-led vision ensuring product authenticity

Focus on technical performance and durability

Active engagement with outdoor communities and athletes

Commitment to sustainability and environmental stewardship

Market Presence and Distribution

Outdoor Research products are available through specialty outdoor retailers,
direct-to-consumer channels, and international distributors. This widespread
availability ensures that the brand reaches a diverse customer base while
maintaining its reputation for quality and service.

Frequently Asked Questions

Who currently owns Outdoor Research?

Outdoor Research is owned by Altamont Capital Partners, a private equity firm



that acquired the company in 2018.

Is Outdoor Research a privately owned company?

Yes, Outdoor Research is a privately owned company, currently under the
ownership of Altamont Capital Partners.

When did Altamont Capital Partners acquire Outdoor
Research?

Altamont Capital Partners acquired Outdoor Research in 2018.

Was Outdoor Research ever owned by its founder?

Yes, Outdoor Research was founded by Ron Gregg in 1981, and he owned the
company before it was acquired by Altamont Capital Partners.

Does Outdoor Research have any parent company?

Yes, Outdoor Research's parent company is Altamont Capital Partners, a
private equity firm.

Has Outdoor Research ownership changed recently?

The most recent major change in ownership occurred in 2018 when Altamont
Capital Partners acquired the company.

Additional Resources
1. The Story Behind Outdoor Research: Ownership and Legacy
This book explores the origins and growth of Outdoor Research, a leading
outdoor gear company. It delves into the founders' vision, key milestones,
and how ownership has evolved over time. Readers gain insight into the
company's commitment to innovation and sustainability within the outdoor
industry.

2. Who Owns Outdoor Research? A Business Case Study
An in-depth case study examining the corporate structure and ownership of
Outdoor Research. The book analyzes the company's leadership, investment
history, and strategic decisions that have shaped its market position. It is
an essential read for business students and outdoor industry professionals.

3. Behind the Brand: Outdoor Research and Its Founders
This biography-style book highlights the individuals behind Outdoor Research,
focusing on the founders' backgrounds and their roles in establishing the
brand. It provides a personal look at the passion and dedication involved in
creating high-quality outdoor equipment. The narrative also touches on
ownership changes and company culture.

4. Outdoor Research: Innovation, Ownership, and Outdoor Gear Excellence
Covering the intersection of innovation and business, this book examines how
Outdoor Research’s ownership has influenced its product development. It
discusses the company's approach to research and design, and how ownership
dynamics support or challenge innovation in outdoor gear.



5. The Outdoor Industry's Ownership Landscape: Outdoor Research in Focus
This book situates Outdoor Research within the broader context of the outdoor
industry’s ownership trends. It compares different companies’ ownership
models and highlights how Outdoor Research’s structure impacts its
competitive edge and customer loyalty.

6. From Start-up to Success: Outdoor Research’s Ownership Journey
A chronological account of Outdoor Research’s growth from a small start-up to
a globally recognized brand. The book emphasizes pivotal ownership changes
and business decisions that fueled expansion and brand loyalty among outdoor
enthusiasts.

7. Private Equity and Outdoor Brands: The Case of Outdoor Research
This book explores the role of private equity in the ownership and management
of outdoor brands, with a particular focus on Outdoor Research. It analyzes
investment patterns, ownership transfers, and the impact on company strategy
and product offerings.

8. Outdoor Research: Leadership, Ownership, and Corporate Responsibility
Focusing on leadership and ownership, this book examines how Outdoor Research
balances profitability with environmental stewardship and social
responsibility. It provides case studies on governance practices and ethical
ownership in the outdoor gear sector.

9. The Ownership Chronicles: Outdoor Research and the Evolution of Outdoor
Gear Companies
A comprehensive look at how ownership models have evolved in the outdoor gear
industry, with Outdoor Research as a primary example. The book covers
historical and contemporary ownership trends, strategic partnerships, and
their effects on company innovation and market presence.
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  who owns outdoor research: Who Owns Whom: United Kingdom and Republic of Ireland ,
1988
  who owns outdoor research: Designed by Adventure Topher Donahue, 2012-02-01 Thirty
years ago a frustrated physicist from Seattle named Ron Gregg was retreating from an aborted
attempt at a new alpine style route on Denali. His partner had been evacuated by helicopter, but Ron
chose to ski back to the highway solo. In the process, Ron found a new direction in life. At that time,
outdoor gear left much to be desired. Many of the best climbers and alpinists designed their own
equipment out of necessity. They fashioned climbing harnesses, backpacks and entire kits in
basements and garages. Nobody cared what the gear looked like. For a mountaineer with a
penchant for design, the 70s and 80s were an era of extreme entrepreneurial opportunity and epic
adventure. Designed by Adventure: 30 Years of Outdoor Research follows Ron Gregg’s seminal early
years as he bootstraps what would become an iconic company known for relentless commitment to
functionality and durability. His intense passion for making better products in his own factory

https://www-01.massdevelopment.com/archive-library-801/Book?docid=JKE88-6406&title=who-owns-outdoor-research.pdf
https://www-01.massdevelopment.com/archive-library-710/pdf?ID=caY37-4772&title=technocrat-society-fallout-4.pdf
https://www-01.massdevelopment.com/archive-library-710/pdf?ID=caY37-4772&title=technocrat-society-fallout-4.pdf


establishes Outdoor Research as an outdoor industry leader, yet Ron’s devotion to his Seattle factory
eventually imperils the company as globalization changes the game. His sudden and tragic death in
the mountains of British Columbia creates a crisis as his family and the management team struggle
to find a solution to keep the company going. Ultimately a new team comes together to build on
Ron’s legacy and principles, building Outdoor Research into one of the fastest growing companies in
its industry.
  who owns outdoor research: Titanium Ebay, 2nd Edition Skip McGrath, 2009-04-07 How to
make it to the online big time! Titanium eBay® is for everyone who aspires to reach the highest level
of success within eBay®, whether they've been selling for years or whether they're just starting out
but have ambitious plans for their business. With 60 chapters that leave no stone unturned, this is
truly the business bible for eBay® PowerSellers. • eBay® ended 2007 with over $8.7 billion in gross
merchandise sales • There are 212 million global registered eBay® users operating across 23
international eBay® sites—twice as many as in 2004 • There are approximately 720,000
PowerSellers on eBay® who make a living selling merchandise through eBay®.
  who owns outdoor research: Climate Change Brian C. Black, David M. Hassenzahl Ph.D.,
Jennie C. Stephens, Gary J. Weisel, Nancy Gift, 2013-01-08 This book provides a holistic
consideration of climate change that goes beyond pure science, fleshing out the discussion by
considering cultural, historical, and policy-driven aspects of this important issue. Climate change is a
controversial topic that promises to reframe rudimentary ideas about our world and how we will live
in it. The articles in Climate Change: An Encyclopedia of Science and History are designed to inform
readers' decision making through the insight of scholars from around the world, each of whom
brings a unique approach to this topic. The work goes beyond pure science to consider other
important factors, weighing the cultural, historical, and policy-driven contributors to this issue. In
addition, the book explores the ideas that have converged and evolved in order to clarify our current
predicament. By considering climate change in this holistic fashion, this reference collection will
prepare readers to consider the issue from every angle. Each article in the work is suitable for
general readers, particularly students in high school and college, and is intended to inform and
educate anyone about climate change, providing valuable information regarding the stages of
mitigation and adaptation that are occurring all around us.
  who owns outdoor research: The Directory of U.S. Trademarks , 1993
  who owns outdoor research: Who Owns Appalachia? Appalachian Land Ownership Task
Force, 2021-10-21 Long viewed as a problem in other countries, the ownership of land and resources
is becoming an issue of mounting concern in the United States. Nowhere has it surfaced more
dramatically than in the southern Appalachians where the exploitation of timber and mineral
resources has been recently aggravated by the ravages of strip-mining and flash floods. This
landmark study of the mountain region documents for the first time the full scale and extent of the
ownership and control of the region's land and resources and shows in a compelling, yet
non-polemical fashion the relationship between this control and conditions affecting the lives of the
region's people. Begun in 1978 and extending through 1980, this survey of land ownership is notable
for the magnitude of its coverage. It embraces six states of the southern Appalachian
region—Virginia, West Virginia, Kentucky, Tennessee, North Carolina, and Alabama. From these
states the research team selected 80 counties, and within those counties field workers documented
the ownership of over 55,000 parcels of property, totaling over 20 million acres of land and mineral
rights. The survey is equally significant for its systematic investigation of the relations between
ownership and conditions within Appalachian communities. Researchers compiled data on 100
socioeconomic indicators and correlated these with the ownership of land and mineral rights. The
findings of the survey form a generally dark picture of the region—local governments struggling to
provide needed services on tax revenues that are at once inadequate and inequitable; economic
development and diversification stifled; increasing loss of farmland, a traditional source of
subsistence in the region. Most evident perhaps is the adverse effect upon housing resulting from
corporate ownership and land speculation. Nor is the trend toward greater conglomerate ownership



of energy resources, the expansion of absentee ownership into new areas, and the search for new
mineral and energy sources encouraging. Who Owns Appalachia? will be an enduring resource for
all those interested in this region and its problems. It is, moreover, both a model and a document for
social and economic concerns likely to be of critical importance for the entire nation.
  who owns outdoor research: Trends in Outdoor Recreation, Leisure, and Tourism William C.
Gartner, David W. Lime, 2000 This book focuses on the issues and trends in outdoor, 'nature-based'
recreation, leisure and tourism and explores the implications for public policy, planning,
management and marketing. It is intended as supplementary reading for advanced students and is a
useful reference tool.
  who owns outdoor research: Seattle 100 Chase Jarvis, 2010-10-04 Seattle 100: Portrait of a
City is the culmination of a two-year personal project by renowned photographer, filmmaker, and
social artist Chase Jarvis. Both a creative project and an insightful ethnography, Seattle 100
shares—via more than 300 stunning black-and-white portraits and biographies of each subject—a
curated collection of leading artists, musicians, writers, scientists, restaurateurs, DJs, developers,
activists, entrepreneurs, filmmakers, and more, all of whom are defining and driving culture in
Seattle. Some faces you will know, other names you may have heard in passing, and others will have
been unknown to you until now. With this book, Jarvis has created a snapshot of a city’s culture
through its people. And it’s inclusive. Descriptive rather than prescriptive. It’s a 100, not an
exclusive the 100, and it invites each of us to survey our own surroundings, our lives, our
friends—and those not yet our friends—that make up the place we live, whether that’s Seattle or
anywhere else. Individually, the images and words here introduce you to 100 engaging and
important people. Collectively, this portrait of a city tells a fascinating, interwoven story about a
unique and vibrant place. Beyond the photos and commentary by Jarvis, there are pithy musings by a
select handful of subjects on the topics of art, food, community, region, culture, and film. In addition,
many of the subjects share their favorite things, places, and doings in and around the Seattle that
they have explored, discovered, and rediscovered time and again. Chase Jarvis is donating 100% of
his artist proceeds from this book to the amazing arts and culture organization www.4culture.org.
  who owns outdoor research: The London Gazette Great Britain, 1972
  who owns outdoor research: Popular Mechanics , 1948-05 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.
  who owns outdoor research: SIA's .... Snow Sports Book , 1998
  who owns outdoor research: Outdoor Recreation in a Nation of Communities Domestic
Policy Council (U.S.). Task Force on Outdoor Recreation Resources and Opportunities, 1988
  who owns outdoor research: Handbook of Arts-Based Research Patricia Leavy, 2025-01-29
The first methods handbook devoted solely to arts-based research (ABR) is now in a thoroughly
updated second edition, featuring a new section on global perspectives plus new chapters on critical
approaches and documentary film. The volume explores the synergies between contemporary
artistic and research practices and addresses issues in designing, implementing, evaluating, and
publishing ABR studies. Chapters are written by leading practitioners of each ABR genre, including
those based in literature (such as narrative inquiry, fiction, and poetry); performance (music, dance,
ethnodrama); visual arts (drawing, painting, collage, installation art, comics); and audiovisual and
multimethod approaches. Team approaches, ethics, social justice concerns, and public scholarship
are discussed, as are innovative ways that ABR is used within creative arts therapies, psychology,
education, sociology, health sciences, and other disciplines. The companion website includes
selected figures from the book in full color, additional online-only figures, and links to online videos
of performance pieces. New to This Edition Updated throughout with current research, theory, and
ABR examples. Chapters on critical approaches to ABR and on documentary film. Chapters on ABR
projects in Taiwan, Japan, and the United Kingdom.
  who owns outdoor research: National Conference on Outdoor Recreation , 1924



  who owns outdoor research: Outdoor Learning in the Early Years Helen Bilton, 2010-03-05
A guide to outdoor play, provision and learning in the Early Years and beyond.
  who owns outdoor research: Managing Tourist Health and Safety in the New Millennium Jeff
Wilks, J Stephen, F. Moore, 2013-06-17 Managing Tourist Health is a seminal study which combines
a range of state of the art reviews of the issues facing tourism managers and professionals in the fast
growing area of tourist health and safety. An international range of contributors, each a specialist in
their chosen field, have written papers for this book to explain many of the complex issues affecting
tourists, the tourism industry and governments in ensuring tourism is viewed as a safe and enjoyable
experience for all. The contributors have a wealth of interdisciplinary experience ranging from
medicine, law, tourism research, safety science, ergonomics, management, consultancy among other
cognate areas of study. Future research directions are examined in many of the chapters together
with current state of the art knowledge in relation to key studies. The editors have worked in this
area of research since the late 1980s and have accumulated a wide range of academic, professional
and consultancy experience for governments and the private sector. The book extends this
understanding through a multi-disciplinary perspective combining some of the leading researchers
who have published in this area since the emergence of tourist health as a legitimate area of study in
the 1970s.
  who owns outdoor research: Proceedings of the [first] Second National Conference on
Outdoor Recreation, Held in ... Washington, D.C. ... 1924-1926 ... , 1924
  who owns outdoor research: Public Outdoor Recreation Areas , 1962
  who owns outdoor research: The Future of Outdoor Recreation in Metropolitan Regions of the
United States United States. Outdoor Recreation Resources Review Commission, 1962
  who owns outdoor research: Outdoor America , 1923
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