
survey questions to ask about a new
product

survey questions to ask about a new product are critical for gathering valuable
feedback from potential customers, identifying market needs, and refining product
features before launch. Crafting effective survey questions enables businesses to
understand consumer preferences, expectations, and pain points related to the new
offering. This article explores the essential types of questions to include in a product
survey, tips on designing those questions for maximum insight, and common pitfalls to
avoid. Additionally, it covers how to analyze responses to drive product improvement and
marketing strategies. Whether launching a tech gadget, software, or consumer goods,
well-structured survey questions can significantly influence product success. The following
sections provide a detailed breakdown of survey question categories, examples, and best
practices to ensure comprehensive and actionable feedback.

Types of Survey Questions for New Product Feedback

Designing Effective Survey Questions

Key Areas to Cover in New Product Surveys

Analyzing and Utilizing Survey Responses

Common Mistakes to Avoid When Surveying Customers

Types of Survey Questions for New Product
Feedback
Choosing the right types of survey questions is fundamental to collecting meaningful data
about a new product. Various question formats serve different purposes, from gauging
general interest to understanding detailed preferences. Incorporating a mix of question
types can provide a well-rounded perspective on customer sentiment and product viability.

Closed-Ended Questions
Closed-ended questions provide respondents with predefined answer options, making it
easier to quantify and analyze data. These questions are ideal for measuring specific
preferences, satisfaction levels, and demographic information. Common formats include
multiple choice, rating scales, and yes/no questions.



Open-Ended Questions
Open-ended questions allow respondents to express their thoughts and opinions in their
own words. These questions uncover insights that may not emerge from closed-ended
formats, such as suggestions for improvement or detailed feedback about product
features. Although more challenging to analyze, this qualitative data is invaluable for
innovation.

Likert Scale Questions
Likert scale questions ask respondents to rate their level of agreement or satisfaction on a
scale, typically ranging from “strongly disagree” to “strongly agree.” This format is
particularly useful for assessing attitudes toward product attributes, usability, and overall
appeal.

Ranking Questions
Ranking questions prompt customers to order product features or benefits based on
preference or importance. This helps prioritize development efforts and marketing
messages by highlighting what matters most to the target audience.

Designing Effective Survey Questions
Effective survey questions are clear, unbiased, and focused on gathering actionable
insights. Proper design reduces respondent confusion, improves response rates, and
enhances the quality of the data collected about a new product.

Clarity and Simplicity
Questions should be written in straightforward language, avoiding jargon or technical
terms that may confuse respondents. Each question should address a single concept to
prevent ambiguity and ensure precise answers.

Neutral Wording
Maintaining neutrality in question phrasing minimizes bias and encourages honest
feedback. Avoid leading questions that imply a “correct” answer or influence respondents
toward a particular response.

Logical Flow
Organizing questions in a logical sequence helps maintain respondent engagement. Start
with general questions about awareness or interest, then move to specific features,



usability, and overall satisfaction.

Length and Time Considerations
Surveys should be concise enough to respect respondents’ time while comprehensive
enough to cover key topics. Ideally, a survey about a new product should take no longer
than 5 to 10 minutes to complete.

Key Areas to Cover in New Product Surveys
Identifying the right topics for survey questions ensures that feedback addresses all
critical aspects of the new product. These key areas help businesses evaluate market fit,
feature desirability, and potential barriers to adoption.

Product Awareness and Interest
Questions in this category assess whether potential customers are aware of the product
and their level of interest. Understanding initial impressions can guide marketing
strategies and messaging.

Feature Evaluation
Survey questions should explore which product features customers find most valuable,
which are less important, and what additional functionalities they desire. This information
informs product development priorities.

Usability and User Experience
Evaluating ease of use, design appeal, and functionality helps identify potential friction
points. Questions may focus on how intuitive the product is and any difficulties
encountered during trial or demonstration.

Price Sensitivity and Purchase Intent
Pricing questions gauge customer willingness to pay and perceived value. Purchase intent
queries assess the likelihood of buying the product, which is critical for forecasting
demand and adjusting pricing strategies.

Competitive Comparison
Asking how the new product compares to existing alternatives provides insight into
competitive advantages and weaknesses. This can highlight unique selling points or areas



requiring improvement.

Analyzing and Utilizing Survey Responses
Collecting survey data is only the first step; thorough analysis is essential to transform
responses into actionable insights that enhance the new product’s development and
market positioning.

Quantitative Data Analysis
Closed-ended and scaled questions generate numerical data that can be analyzed
statistically to identify trends, average ratings, and significant correlations. Visualization
tools such as charts and graphs support clearer interpretation.

Qualitative Data Interpretation
Responses to open-ended questions require categorization and thematic analysis to extract
common themes and unique feedback. This process uncovers nuanced customer opinions
and innovative ideas.

Segmentation of Respondents
Segmenting survey data by demographics, purchase behavior, or usage patterns helps
tailor product features and marketing strategies to specific target groups, increasing
relevance and effectiveness.

Implementing Feedback
Insights derived from survey responses should inform product iteration, feature
enhancements, pricing adjustments, and communication strategies to better meet
customer needs and expectations.

Common Mistakes to Avoid When Surveying
Customers
Avoiding common pitfalls ensures that survey questions about a new product yield
reliable, actionable data rather than misleading or incomplete insights.



Asking Leading or Biased Questions
Leading questions can skew responses and reduce the credibility of the survey. Neutral
wording is crucial to obtain genuine customer opinions.

Overloading the Survey
Excessively long surveys can cause respondent fatigue, resulting in incomplete or rushed
answers. Keeping surveys concise encourages higher completion rates and better quality
data.

Ignoring Mobile Optimization
With increasing mobile device usage, surveys must be optimized for mobile accessibility to
reach a broader audience and facilitate convenient participation.

Failing to Pilot Test
Not testing the survey beforehand can lead to unclear questions, technical issues, or
inappropriate answer options. Pilot testing helps identify and correct problems before full
deployment.

Neglecting to Follow Up
Failing to analyze and act on survey results wastes valuable feedback opportunities.
Continuous improvement based on survey insights strengthens product success over time.

Incorporate a variety of question types for comprehensive feedback

Ensure questions are clear, neutral, and logically ordered

Cover awareness, features, usability, pricing, and competition

Analyze both quantitative and qualitative data thoroughly

Avoid common survey mistakes to maintain data integrity

Frequently Asked Questions



What are some essential survey questions to ask about a
new product?
Essential survey questions include asking about the user's first impression, product
usability, features they like or dislike, pricing perception, likelihood to recommend, and
suggestions for improvement.

How can I measure customer satisfaction with a new
product through survey questions?
Use questions like 'How satisfied are you with the product?', 'Does the product meet your
expectations?', and include a Net Promoter Score (NPS) question such as 'How likely are
you to recommend this product to others?'

What type of questions should I avoid in a new product
survey?
Avoid leading, biased, or overly complex questions. Also, steer clear of questions that are
too generic or not relevant to the product experience, as they can reduce the quality of
feedback.

How can I use survey questions to identify potential
improvements for a new product?
Include open-ended questions like 'What features would you like to see added?', 'What
challenges did you face while using the product?', and 'How can we improve your
experience?' to gather detailed feedback.

What demographic questions should be included in a
new product survey?
Include questions about age, gender, location, occupation, and usage frequency to
understand how different user segments perceive the product.

How many questions should a survey about a new
product typically have?
Aim for 5 to 10 focused questions to keep the survey concise and maintain respondent
engagement while gathering meaningful insights.

Can multiple-choice questions effectively capture
opinions about a new product?
Yes, multiple-choice questions are effective for structured feedback on features,
satisfaction levels, and preferences, but should be complemented with open-ended
questions for deeper insights.



How do I ensure the survey questions about a new
product are unbiased?
Use neutral language, avoid leading questions, provide balanced answer options, and pilot
test the survey to identify and remove any bias before launching.

Additional Resources
1. Asking the Right Questions: Crafting Effective Survey Questions for New Products
This book provides a comprehensive guide on how to design survey questions that yield
actionable insights for new product development. It covers the principles of question
wording, question types, and sequencing to avoid bias and improve response quality.
Readers will learn techniques to identify customer needs and preferences through well-
constructed surveys.

2. Survey Strategies for Product Innovation: Unlocking Customer Feedback
Focused on leveraging surveys to drive product innovation, this book explores methods to
gather meaningful feedback from target audiences. It discusses how to formulate
questions that uncover unmet needs and evaluate potential product features. The author
also includes case studies demonstrating successful survey implementations.

3. Customer-Centric Survey Design: Asking Questions That Matter
This title emphasizes the importance of centering the customer in survey design for new
products. It guides readers through crafting questions that elicit honest and detailed
responses about product usability, satisfaction, and improvement areas. Tips for creating
engaging surveys that enhance response rates are also featured.

4. Quantitative Questions for New Product Testing: A Practical Approach
Ideal for product managers and marketers, this book focuses on quantitative survey
questions that measure customer preferences and product appeal. It covers rating scales,
ranking questions, and multiple-choice formats designed to generate statistical data. The
book also explains how to analyze and interpret survey results for product decision-
making.

5. Qualitative Survey Questions: Exploring Customer Insights on New Products
This book dives into qualitative question techniques such as open-ended questions and
probing follow-ups to capture rich customer insights. It helps readers learn how to
uncover emotions, motivations, and expectations related to new product concepts.
Practical advice on balancing qualitative and quantitative questions is included.

6. Effective Product Feedback Surveys: Designing Questions That Drive Results
This resource offers a step-by-step approach to creating feedback surveys that inform
product improvements. It highlights question types that assess satisfaction, feature
importance, and likelihood to recommend. Additionally, it discusses common pitfalls and
how to avoid survey fatigue among respondents.

7. Market Research Surveys for New Product Launches
Aimed at marketers and researchers, this book outlines how to construct surveys tailored
specifically for new product launches. It covers pre-launch concept testing, post-launch



satisfaction surveys, and competitive analysis questions. Readers will gain insights into
timing, question framing, and sampling strategies.

8. Designing Surveys to Understand User Experience with New Products
This book focuses on creating survey questions that evaluate user experience aspects such
as ease of use, functionality, and design appeal. It teaches how to capture both objective
and subjective feedback to improve product design. The author also discusses integrating
survey data with usability testing findings.

9. Innovative Questioning Techniques for New Product Development Surveys
Exploring advanced question formats and interactive survey methods, this book
encourages innovation in survey design. Topics include adaptive questioning, scenario-
based questions, and visual aids to engage respondents. The book aims to help product
teams gather deeper insights to refine product concepts effectively.
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  survey questions to ask about a new product: Questionnaires Made Easy: Unveiling the
Secrets of Effective Surveys Pasquale De Marco, In a world awash with information, surveys have
emerged as a powerful tool to gather data, measure attitudes, and understand opinions. From
market research and customer satisfaction to public opinion polls and academic studies, surveys
provide valuable insights into diverse aspects of human behavior and societal trends. However,
designing and conducting effective surveys is an art that requires a systematic approach and
attention to detail. Introducing Questionnaires Made Easy: Unveiling the Secrets of Effective
Surveys, the comprehensive guide to crafting impactful surveys that yield actionable insights.
Written in a clear and engaging style, this book is an invaluable resource for researchers, students,
and professionals seeking to conduct successful surveys. Within these pages, you'll embark on a
journey through the survey design process, exploring the fundamental principles that underpin
effective questionnaires and data collection. You'll delve into various types of surveys, sampling
techniques, and question wording strategies, gaining the knowledge necessary to create surveys
that accurately capture the information you seek. Beyond the basics, Questionnaires Made Easy:
Unveiling the Secrets of Effective Surveys delves into advanced survey design techniques, such as
complex survey designs and multistage sampling, empowering you to tackle specialized research
needs. It also emphasizes the importance of ethical considerations, data quality, and response rates,
guiding you in navigating sensitive topics, minimizing survey bias, and ensuring the validity and
reliability of your research findings. With real-world case studies and practical examples, this book
brings the theory of survey design to life, demonstrating how to apply these principles in various
research contexts. From designing surveys for children and adolescents to conducting surveys in
culturally diverse populations, you'll gain valuable insights into adapting survey design to diverse
audiences. In an era of rapid technological advancements, survey research is undergoing a
transformation. Questionnaires Made Easy: Unveiling the Secrets of Effective Surveys explores
emerging trends and challenges in this field, examining the impact of technology, the rise of online
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surveys, and the changing survey landscape. You'll gain a glimpse into the future of survey research
and how it will continue to shape our understanding of society and human behavior. Whether you're
a seasoned researcher or just starting your journey into the world of surveys, Questionnaires Made
Easy: Unveiling the Secrets of Effective Surveys is your essential guide to designing and conducting
effective surveys that yield actionable insights. Its comprehensive coverage of survey design
principles, advanced techniques, and practical considerations make it an indispensable resource for
anyone seeking to harness the power of surveys to better understand the world around them.
  survey questions to ask about a new product: A Handbook for Sensory and
Consumer-Driven New Product Development Maurice O'Sullivan, 2016-09-16 A Handbook for
Sensory and Consumer Driven New Product Development explores traditional and well established
sensory methods (difference, descriptive and affective) as well as taking a novel approach to product
development and the use of new methods and recent innovations. This book investigates the use of
these established and new sensory methods, particularly hedonic methods coupled with descriptive
methods (traditional and rapid), through multivariate data analytical interfaces in the process of
optimizing food and beverage products effectively in a strategically defined manner. The first part of
the book covers the sensory methods which are used by sensory scientists and product developers,
including established and new and innovative methods. The second section investigates the product
development process and how the application of sensory analysis, instrumental methods and
multivariate data analysis can improve new product development, including packaging optimization
and shelf life. The final section defines the important sensory criteria and modalities of different food
and beverage products including Dairy, Meat, Confectionary, Bakery, and Beverage (alcoholic and
non-alcoholic), and presents case studies indicating how the methods described in the first two
sections have been successfully and innovatively applied to these different foods and beverages. The
book is written to be of value to new product development researchers working in large
corporations, SMEs (micro, small or medium-sized enterprises) as well as being accessible to the
novice starting up their own business. The innovative technologies and methods described are less
expensive than some more traditional practices and aim to be quick and effective in assisting
products to market. Sensory testing is critical for new product development/optimization, ingredient
substitution and devising appropriate packaging and shelf life as well as comparing foods or
beverages to competitor's products. - Presents novel and effective sensory-based methods for new
product development - two related fields that are often covered separately - Provides accessible,
useful guidance to the new product developer working in a large multi-national food company as
well as novices starting up a new business - Offers case studies that provide examples of how these
methods have been applied to real product development by practitioners in a wide range of
organizations - Investigates how the application of sensory analysis can improve new product
development including packaging optimization
  survey questions to ask about a new product: Creating and Managing Superior Customer
Value Arch G. Woodside, Michael Gibbert, Francesca Golfetto, 2008-11-01 Advances theory and
offers tools for measuring value dimensions and strength. This work focuses on advancing value
theory, research and strategy in business-to-business contexts. It is suitable for improving thinking,
decisions, and actions relating to the creation, marketing, and purchasing of superior value in
products and services.
  survey questions to ask about a new product: Creating and Marketing New Products and
Services Rosanna Garcia, 2014-04-11 This textbook teaches the key business and marketing
principles needed to successfully design and launch new products and services in an international
marketplace. The book emphasizes marketing research techniques that can help firms identify the
voice of the customer and incorporate these findings into their new product development process. It
addresses the role of social networks in innovation, open innovation strategies, and international
co-development efforts of new products and services.
  survey questions to ask about a new product: The Lean Product Playbook Dan Olsen,
2015-06-02 The missing manual on how to apply Lean Startup to build products that customers love



The Lean Product Playbook is a practical guide to building products that customers love. Whether
you work at a startup or a large, established company, we all know that building great products is
hard. Most new products fail. This book helps improve your chances of building successful products
through clear, step-by-step guidance and advice. The Lean Startup movement has contributed new
and valuable ideas about product development and has generated lots of excitement. However, many
companies have yet to successfully adopt Lean thinking. Despite their enthusiasm and familiarity
with the high-level concepts, many teams run into challenges trying to adopt Lean because they feel
like they lack specific guidance on what exactly they should be doing. If you are interested in Lean
Startup principles and want to apply them to develop winning products, this book is for you. This
book describes the Lean Product Process: a repeatable, easy-to-follow methodology for iterating
your way to product-market fit. It walks you through how to: Determine your target customers
Identify underserved customer needs Create a winning product strategy Decide on your Minimum
Viable Product (MVP) Design your MVP prototype Test your MVP with customers Iterate rapidly to
achieve product-market fit This book was written by entrepreneur and Lean product expert Dan
Olsen whose experience spans product management, UX design, coding, analytics, and marketing
across a variety of products. As a hands-on consultant, he refined and applied the advice in this book
as he helped many companies improve their product process and build great products. His clients
include Facebook, Box, Hightail, Epocrates, and Medallia. Entrepreneurs, executives, product
managers, designers, developers, marketers, analysts and anyone who is passionate about building
great products will find The Lean Product Playbook an indispensable, hands-on resource.
  survey questions to ask about a new product: Make A Mint: Surveys For Cash Kelly Decker,
2020-07-04 Make a Mint: Surveys for Cash is Kelly Decker’s best-selling book because it explains the
ins-and-outs of the survey-taking business. Start earning money from day one – GUARANTEED. It is
the only book on the market teaching how to avoid survey company scams. Very few survey
companies are legitimate. Surveys For Cash recommends only the most trusted and respected
survey companies in the business. Discover all the tricks used by survey companies to screen
undesirable survey-takers and their secret techniques to get opinions for free (or a very low fee). Get
insider information on how to beat the system and make a lot of money doing surveys. Surveys For
Cash discusses how to treat survey-taking as a business--maximizing profit, using time efficiently,
and increasing revenue. It also explains how to avoid being disqualified from most surveys by
properly filling out the personal profile and classification questions, and recognizing the desired
demographic for each survey. Learn to select the best employment status, occupation, income level,
and most preferred state and city of residence. In addition, find out how to qualify for specific
surveys, learn strategies for survey success, and when to be purposely disqualified from a survey.
Finally, Surveys For Cash addresses how to get paid, how to ensure earning a good income, and why
most survey-taking is a tax-free endeavor. Everything necessary to succeed is in Surveys For
Cash...GUARANTEED. On the very first day will not only pay for this book in full, but also earn ten
times the cost of the book as extra cash. GUARANTEED. There is no risk. The book will pay for itself.
If you decide that you don’t like taking surveys, then you lose NOTHING for trying. But if you like it,
the amount of money you can make is limitless.
  survey questions to ask about a new product: Sewing Technology (Practical) - III Mr. Rohit
Manglik, 2024-05-18 EduGorilla Publication is a trusted name in the education sector, committed to
empowering learners with high-quality study materials and resources. Specializing in competitive
exams and academic support, EduGorilla provides comprehensive and well-structured content
tailored to meet the needs of students across various streams and levels.
  survey questions to ask about a new product: Improving Survey Questions Floyd J.
Fowler, 1995-07-21 Questions as Measures An Overview Designing Questions to Gather Factual
Data Questions to Measure Subjective States Some General Rules for Designing Good Survey
Instruments Presurvey Evaluation of Questions Assessing the Validity of Survey Questions Question
Design and Evaluation Issues in Perspective.
  survey questions to ask about a new product: Guidelines for Small-scale Fruit and



Vegetable Processors Peter Fellows, Food and Agriculture Organization of the United Nations,
1997-01-01
  survey questions to ask about a new product: Solving Product Garbugli Etienne (author),
2020-08-12 “Solving Product lays out the territory, helps you see where you are, and gets you back
on track when you’re in the ditch.” – Amanda Robinson, Product Manager at Salesfloor - Solving
Product isn’t your typical business book. It’s not a book that was written to be read front to back,
then simply put away. Solving Product was carefully designed to help product teams and
entrepreneurs reveal the gaps in their business models, find new avenues for growth, and
systematically overcome their next hurdles by leveraging the greatest resource at their disposal:
customers. No matter where you are in the product growth cycle—at the idea stage, at maturity, or
somewhere in between—Solving Product will help you: - Gain clarity: Reveal gaps and blindsides,
know exactly what challenges you’re facing; - Overcome blockers: Lay out clear action plans to fix
the most pressing issues and get your business moving forward, fast; - Ignite growth: Find new
approaches to get your product growing. The book contains more than 25 case studies and
actionable advice from hundreds of product leaders and customer research experts. Solving Product
offers a simple, unique, and wildly powerful business compass. It’s a book you’ll find yourself going
back to, time and time again.
  survey questions to ask about a new product: The Importance of Customer Feedback:
Building better products through surveys Ikechukwu Kelvin Maduemezia , 2025-08-26 Learn how to
use customer feedback as a growth engine. This book explains how surveys, reviews, and feedback
loops lead to better products, stronger brands, and loyal customers.
  survey questions to ask about a new product: The PDMA ToolBook 3 for New Product
Development Abbie Griffin, Stephen Somermeyer, 2007-09-28 The book is the third volume covering
the best practices of product development and is a follow up to the successful PDMA ToolBook1
published in 2002, and PDMA ToolBook2 published in 2004. The ToolBooks cover a number of
critical aspects of product development from the creation of the concept through development and
design, to the final production, marketing and service. The contributors are members of the PDMA
and in many cases hold key positions in firms such as PRTM, LexisNexis, Nano-Tex, Inc, Innovation
Focus and others. The ToolBooks are intended to be guides to the experienced product development
professional on the various elements of successful product development and management.
  survey questions to ask about a new product: Creative Marketing for New Product and New
Business Development Akira Ishikawa, 2008 New products and new business development require
innovative, creative marketing solutions in order to successfully differentiate them from competing
products in the marketplace. This important book explores and elucidates the essence of creativity,
with an emphasis on how to proceed with R&D activities strategically and how to connect them with
successful products, services and commercialization. Using interesting, real case studies such as OC
Healthy TeaOaoOCO developed by Japan Coca-Cola, Inc., the recommendation engine OC Teach Me
Electronic AppliancesOCO, and the development of various robots, the book uncovers the secret of
successful marketing and shows how to develop and deploy new products and services on a
sustainable basis. It will therefore appeal to both business practitioners as well as researchers and
students interested in innovation and marketing issues.
  survey questions to ask about a new product: Methodological Aspects of Statistics on
Research and Development Costs, and Manpower National Science Foundation (U.S.). Office of
Special Studies, 1959
  survey questions to ask about a new product: Online Surveys For Dummies Vivek
Bhaskaran, Jennifer LeClaire, 2010-05-20 The easy way to build effective online surveys for your
business, with three months of free service! By targeting select response groups, online surveys are
a great way to help your business, group, or organization get valuable feedback quickly. But with
over 40 vendors and hundreds of options available, where do you start? This friendly book walks you
step by step through the process of creating, launching, and getting results from an online survey.
You'll learn about the tools involved, what results to expect, how to build a compelling survey, tips



for identifying the right audience, and how to analyze the results. Discover What a survey is and how
to put one together Survey lingo and a sample survey to study How to develop questions and
assemble them into an attractive, easy-to-use interface that encourages response Tips for identifying
and contacting the respondents you want to hear from The steps involved in making a usable
analysis of the results Pitfalls to avoid, things to check out before launching a survey, and best
practices With the book, you'll also receive three months of free service from a top survey vendor to
get you started.
  survey questions to ask about a new product: Hearings, Reports and Prints of the
Senate Committee on Commerce United States. Congress. Senate. Committee on Commerce,
1975
  survey questions to ask about a new product: Toxic Substances Control Act: Hearing held
October 24, 1975 United States. Congress. Senate. Committee on Commerce. Subcommittee on the
Environment, 1975
  survey questions to ask about a new product: Toxic Substance Control Act, Hearings
Before the Subcommittee on the Environment of ..., 94-1 United States. Congress. Senate.
Committee on Commerce, 1975
  survey questions to ask about a new product: New Frontiers in the Internationalization
of Businesses Fernando Angulo-Ruiz, 2020-01-13 New Frontiers in the Internationalization of
Businesses: Empirical Evidence from Indigenous Businesses in Canada highlights the impact of
international expansion as a potential pathway to address the challenges of poverty and
vulnerability, and provide relevant new knowledge on the factors that support successful
international expansion of Indigenous businesses. This book examines how entrepreneur’s identity
and cultural values, network ties, motivations, and resources and capabilities facilitate or hinder the
internationalization of Indigenous businesses. This book also investigates the economic and
non-economic outcomes of internationalization. Most interestingly, this book answers the question of
what is so new about the internationalization of Indigenous businesses by comparing this context to
mainstream (non-Indigenous) businesses. The book also delves in the phenomena related to
home-based businesses, service industries, and specific ethnic groups. This book has implications for
vulnerable populations, especially those more than 370 million indigenous people spread across 70
countries worldwide. Studying those Indigenous businesses that decide to pursue international
opportunities and how they become successful in international markets is a timely and novel area of
research. Understanding this context contributes to current debates in international business.
  survey questions to ask about a new product: Methodology of Statistics on Research
and Development, Costs and Manpower National Science Foundation (U.S.), 1959
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