
political slogan of the 2000s nyt

political slogan of the 2000s nyt played a significant role in shaping public opinion and political discourse
throughout the decade. The 2000s witnessed a variety of memorable slogans that encapsulated the core
messages of presidential campaigns, social movements, and policy debates. These slogans not only reflected
the priorities and concerns of the era but also influenced voter behavior and media coverage, including
analysis by prominent outlets such as The New York Times (NYT). This article explores the most
influential political slogans of the 2000s, their origins, meanings, and impact, with a particular focus on how
The New York Times covered and interpreted these slogans during that period. The discussion will
include notable election slogans, their strategic use, and the broader cultural and political context that gave
them resonance. The following sections provide a detailed examination of the political slogan of the 2000s
nyt and their significance.

Overview of Political Slogans in the 2000s

Key Presidential Campaign Slogans

The Role of The New York Times in Analyzing Political Slogans

Impact of Political Slogans on Public Opinion

Legacy of 2000s Political Slogans in Contemporary Politics

Overview of Political Slogans in the 2000s
The political slogan of the 2000s nyt era was characterized by concise, emotionally charged phrases
designed to resonate across diverse voter demographics. These slogans served as rallying cries for campaigns
and movements, emphasizing themes such as change, security, hope, and patriotism. The decade was
marked by significant events including the contested 2000 presidential election, the September 11 attacks,
the wars in Afghanistan and Iraq, and the 2008 financial crisis, all of which influenced the nature and tone
of political messaging. Slogans were crafted to address these contextual factors, reflecting both the aspirations
and anxieties of the American electorate.

Characteristics of 2000s Political Slogans
Political slogans in the 2000s often shared several defining characteristics:



Conciseness: Short and memorable to facilitate easy recall and repetition.

Emotional appeal: Designed to evoke feelings such as hope, fear, or patriotism.

Focus on change or continuity: Depending on the candidate’s platform, slogans emphasized either
progress or stability.

Relevance to current events: Many slogans responded directly to national crises or societal concerns.

Key Presidential Campaign Slogans
The political slogan of the 2000s nyt coverage highlighted several standout presidential campaign slogans
that defined electoral contests during the decade. These slogans were pivotal in framing candidates’
messages and influencing voter perceptions.

George W. Bush: "Compassionate Conservatism"
Though not a slogan in the traditional campaign chant sense, “Compassionate Conservatism” was a phrase
widely associated with George W. Bush’s 2000 presidential campaign. It sought to blend conservative
principles with a concern for social welfare, aiming to soften the image of the Republican Party. The New
York Times analyzed this slogan as a strategic effort to appeal to moderate voters by emphasizing empathy
alongside fiscal responsibility.

John Kerry: "A Stronger America"
John Kerry’s 2004 campaign slogan, “A Stronger America,” focused on national security and economic
strength in the post-9/11 context. The slogan was intended to contrast with the incumbent administration’s
handling of the Iraq War and domestic issues. Coverage in The New York Times often dissected the
slogan’s implications for foreign policy and domestic reform.

Barack Obama: "Change We Can Believe In"
Perhaps the most iconic political slogan of the 2000s was Barack Obama’s 2008 campaign phrase, “Change
We Can Believe In.” This slogan captured widespread voter desire for a new direction after years of
conflict and economic uncertainty. The New York Times extensively covered the slogan’s popularity, its
grassroots appeal, and its role in mobilizing young and minority voters.



Other Notable Slogans

“Yes We Can” – Barack Obama’s empowering rallying cry during the 2008 campaign.

“Stay the Course” – Associated with George W. Bush’s strategy in the Iraq War.

“Stronger at Home, Respected in the World” – John Kerry’s foreign policy emphasis.

The Role of The New York Times in Analyzing Political Slogans
The New York Times played a critical role in interpreting and critiquing the political slogan of the 2000s
nyt landscape. As a leading news outlet, it provided in-depth analysis of how slogans reflected broader
political strategies and public sentiments. The Times’ coverage went beyond mere reporting, offering
insights into the effectiveness and cultural resonance of these slogans.

Analytical Approach to Slogans
The New York Times often examined slogans in the context of campaign strategy, voter behavior, and
media framing. This included exploring the linguistic construction, emotional appeal, and historical parallels
of political catchphrases. The newspaper’s political analysts assessed whether slogans successfully
encapsulated candidates’ platforms and how they influenced electoral outcomes.

Case Studies in NYT Coverage
Several NYT articles focused on dissecting specific slogans, such as:

Critiques of “Compassionate Conservatism” and its practical implications.

Evaluations of Obama’s “Change” slogan and its impact on voter mobilization.

Coverage of the 2004 election slogans amid national security concerns.

Impact of Political Slogans on Public Opinion
The political slogan of the 2000s nyt era demonstrated the power of concise messaging to shape public



opinion and electoral dynamics. Slogans functioned as tools for branding candidates and simplifying complex
political issues into digestible narratives. Their influence extended into media coverage, voter identification,
and campaign fundraising.

Voter Mobilization and Engagement
Effective slogans energized supporters and helped build campaign momentum. For example, Barack
Obama’s “Yes We Can” slogan became a unifying chant that galvanized volunteers and donors. Slogans also
helped create a sense of identity among voters, fostering loyalty and enthusiasm.

Media Amplification
Media outlets like The New York Times contributed to amplifying slogans by repeating them in headlines,
editorials, and opinion pieces. This repetition reinforced the slogans’ presence in public discourse and
heightened their memorability. The media’s role in framing slogans affected how they were perceived and
critiqued by different segments of the population.

Challenges and Criticism
While slogans were powerful, they also faced criticism for oversimplifying complex issues or masking
policy vagueness. Political opponents and analysts often scrutinized slogans for lacking substantive policy
detail or for being mere marketing tools. The New York Times provided balanced coverage that
highlighted both the strengths and limitations of political slogans.

Legacy of 2000s Political Slogans in Contemporary Politics
The political slogan of the 2000s nyt era set a precedent for how modern campaigns utilize concise,
emotionally resonant messaging. The decade’s slogans have influenced subsequent political communication
strategies and remain reference points in political discourse. Their legacy is evident in the continued
emphasis on branding and narrative control in elections.

Influence on Future Campaigns
The success of slogans like “Change We Can Believe In” has encouraged future candidates to adopt similarly
aspirational and inclusive messaging. Campaign strategists now prioritize slogans that can both inspire and
unify diverse electorates, a tactic that became prominent during the 2000s.



Cultural and Political Resonance
Many slogans from the 2000s continue to be invoked in political debates and media analysis. They serve as
shorthand for broader political ideologies and historical moments, demonstrating the enduring impact of
well-crafted political language.

Frequently Asked Questions

What were some of the most popular political slogans in the 2000s
according to the New York Times?
Some of the most popular political slogans in the 2000s highlighted by the New York Times included 'Yes
We Can' from Barack Obama's 2008 campaign and George W. Bush's 'Compassionate Conservatism.'

How did the New York Times describe the impact of political slogans
during the 2000s?
The New York Times described political slogans in the 2000s as powerful tools that helped shape public
perception and rally voter support, often encapsulating complex political messages into memorable phrases.

Which 2000s political slogan was considered the most influential by the
New York Times?
The New York Times considered Barack Obama's 'Yes We Can' slogan from the 2008 presidential
campaign as one of the most influential political slogans of the 2000s.

Did the New York Times highlight any negative reactions to political
slogans in the 2000s?
Yes, the New York Times noted that some political slogans in the 2000s, such as 'Axis of Evil' used by
President George W. Bush, sparked controversy and backlash both domestically and internationally.

What trends in political slogan usage during the 2000s were noted by the
New York Times?
The New York Times noted a trend towards more optimistic and inclusive slogans in the late 2000s,
moving away from the more aggressive and partisan tones seen earlier in the decade.



How did the New York Times report on the role of slogans in the 2000
presidential election?
The New York Times reported that slogans in the 2000 election, such as George W. Bush's 'Compassionate
Conservatism' and Al Gore's 'Prosperity and Progress,' played key roles in defining candidate images and
influencing voter sentiment.

Additional Resources
1. Words That Moved a Nation: Political Slogans of the 2000s
This book explores the most influential political slogans from the early 21st century, analyzing their origins,
meanings, and impact on American politics. It delves into how these phrases shaped public opinion and
became rallying cries for various campaigns. Readers gain insight into the power of concise messaging in
the digital age.

2. The Soundbite Presidency: Media and Messaging in the 2000s
Focusing on the intersection of politics and media, this work examines how political slogans were crafted
and disseminated through television and the internet. It discusses the strategic use of slogans to capture
voter attention and the role of soundbites in modern political communication. The book also covers notable
campaigns that defined the decade.

3. Slogans and Spin: The Politics of Persuasion in the 2000s
This book investigates the techniques behind political slogan creation and their psychological effects on the
electorate. It offers a behind-the-scenes look at campaign strategies and the use of slogans to simplify
complex issues. The author also critiques the ethical implications of slogan-driven politics.

4. From “Yes We Can” to “Change We Need”: The Evolution of Political Messaging
Covering a range of political campaigns, this title traces the development of slogans that emphasized hope,
change, and unity during the 2000s. It highlights how slogans reflected the cultural and political climate of
the times. The book provides case studies of landmark elections and their memorable taglines.

5. Catchphrases and Campaigns: A Decade of Political Branding
This volume explores how political slogans became central to candidate branding and identity in the 2000s.
It analyzes successful campaigns and the role slogans played in voter mobilization and media coverage. The
book also discusses the shift toward more personalized political messaging.

6. Election Echoes: The Legacy of 2000s Political Slogans
Focusing on the lasting impact of 2000s political slogans, this book examines how phrases from that era
continue to influence contemporary politics. It includes reflections on how slogans contributed to political
polarization and voter engagement. The author also considers the slogans' roles in shaping political
discourse.



7. Political Soundbites: Crafting the Message in the New Millennium
This book delves into the art and science of creating memorable political slogans in the early 2000s. It offers
insights from campaign strategists and communication experts on what makes a slogan effective. The book
also looks at the challenges of messaging in a rapidly evolving media landscape.

8. The Power of a Phrase: Political Slogans and Public Opinion
Examining the relationship between political slogans and public opinion, this title investigates how short,
catchy phrases can influence voter attitudes and behaviors. It draws on case studies from major 2000s
elections and includes analysis of polling data. The book also discusses the role of slogans in shaping political
narratives.

9. Voices of Change: Political Slogans and Social Movements in the 2000s
This book explores how political slogans not only defined electoral campaigns but also energized social
movements during the 2000s. It highlights the connection between grassroots activism and political
messaging. Readers learn about the slogans that transcended politics to inspire broader calls for change.
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  political slogan of the 2000s nyt: The Complete Book of 2000s Broadway Musicals Dan Dietz,
2017-04-06 In the first decade of the twenty-first century, Broadway was notable for old-fashioned,
feel-good shows (Hairspray, Jersey Boys), a number of family-friendly musicals (Little Women, Mary
Poppins), plenty of revivals (Follies, Oklahoma!, Wonderful Town), a couple of off-the-wall hits
(Avenue Q, Urinetown), several gargantuan flops (Dance of the Vampires, Lestat), and a few serious
productions that garnered critical acclaim (The Light in the Piazza, Next to Normal). Unlike earlier
decades which were dominated by specific composers, by a new form of musical theatre, or by
numerous British imports, the decade is perhaps most notable for the rise of shows which poked fun
at the musical comedy form, such as The Producers and Spamalot. In The Complete Book of 2000s
Broadway Musicals, Dan Dietz examines in detail every musical that opened on Broadway from 2000
through the end of 2009. This book discusses the era’s major successes, notorious failures, and
musicals that closed during their pre-Broadway tryouts. In addition to including every hit and flop
that debuted during the decade, this book highlights revivals and personal-appearance revues with
such performers as Patti LuPone, Chita Rivera, and Martin Short. Each entry contains the following
information: Plot summaryCast membersNames of all important personnel, including writers,
composers, directors, choreographers, producers, and musical directorsOpening and closing
datesNumber of performancesCritical commentaryMusical numbers and the performers who
introduced the songsProduction data, including information about tryoutsSource materialTony
awards and nominationsDetails about London and other foreign productionsBesides separate entries
for each production, the book offers numerous appendixes, including a discography, filmography,
and published scripts, as well as lists of black-themed shows and Jewish-themed productions. This
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comprehensive book contains a wealth of information and provides a comprehensive view of each
show. The Complete Book of 2000s Broadway Musicals will be of use to scholars, historians, and
casual fans of one of the greatest decades in musical theatre history.
  political slogan of the 2000s nyt: China's Internet in the 2000s Junhao Hong, 2025-02-11
This book studies China’s Internet in the 2000s, with a focus on the challenges and dilemmas of the
authorities and the battles between the authorities and the newly networked society in the cyber
space, which has been a critical centerpiece in the Chinese authorities' struggle for political
stability. The book also examines the distinct technological means and political/legal
regulations/restrictions used for Internet control, unique characteristics, and the implications of
their influences on the political change and social transformation of the world’s most populous
country. It illuminates the fierce competition between the authorities and the newly networked
Chinese society by looking at how Chinese netizens make every possible effort to gain access to the
Internet for truth and make their voices and views heard, while how the authorities use whatever
possible means to prevent that from happening. The in-depth analyses of how these challenges,
dilemmas and battles have been affecting and changing China’s political system, the ruling
communist ideology, the public’s access to information as well as the expression of the public’s
discourse are relevant to policymakers and analysts in both business and government sectors, as
well as scholars and researchers with an interest in Asian Studies, Chinese Studies, communication,
new media, political science, and sociology.
  political slogan of the 2000s nyt: The Post-Liberal Imagination Bruce Baum, 2016-01-26 In
The Post-Liberal Imagination , Bruce Baum approaches American liberalism 'in a critical spirit' by
examining the relationship between popular culture and politics. The book analyzes movies,
television, and popular music to rethink the liberal views of democracy, equality, racism, dissent,
and animal rights in the Bush-Obama era.
  political slogan of the 2000s nyt: Obama's Time Morton Keller, 2014-12-01 This pioneering
attempt at a historical perspective on the Obama presidency examines Obama's presidential persona
and governing style, his domestic and foreign policies, and his place in the larger context of modern
American politics. It explores the reasons for the gap between what he sought and what he achieved,
and the larger political context in which this story unfolded.
  political slogan of the 2000s nyt: Asia-Pacific and a New International Order Purnendra
Jain, Felix Patrikeeff, Gerry Groot, 2006 This book examines the responses of national governments
within Asia Pacific to the current security environment, and the options available to these
governments for the future.
  political slogan of the 2000s nyt: America and the Politics of Insecurity Andrew Rojecki,
2016-06-15 An innovative analysis of polarized politics post-9/11. In America and the Politics of
Insecurity, Andrew Rojecki assesses the response of citizens and politicians to a series of crises that
confronted the United States during the first decade of the twenty-first century. This period brought
Americans face to face with extraordinarily difficult problems that were compounded by their origin
in seemingly uncontrollable global forces. Rojecki establishes a theoretical framework for
understanding how these new uncertainties contribute to increasingly polarized political discourse.
Analyzing three domains of American insecurity—economic, environmental, and existential—Rojecki
examines responses to the Great Recession by groups like the Tea Party and Occupy Wall Street;
considers why the growing demand for fossil fuels makes people disregard global warming; and
explores the desire for security measures that restrict personal freedom in the age of terrorism.
Ultimately, he explains why the right has thus far held an edge over the left in the politics of
insecurity. Rojecki concludes that in order to address these broad-scale political problems, we must
reframe domestic issues as reactions to undiagnosed global conditions. Bringing the psychology of
uncertainty together with contemporary case studies, this book is a sweeping diagnostic for—and
antidote to—ineffective political discourse in a globalized world that imports bads as well as goods.
  political slogan of the 2000s nyt: Political Consumerism Dietlind Stolle, Michele Micheletti,
2013-08-26 Political Consumerism captures the creative ways in which consumers and citizens turn



to the market as their arena for politics. This book theorizes, describes, analyzes, compares, and
evaluates how political consumers target corporations to solve globalized problems. It demonstrates
the reconfiguration of civic engagement, political participation, and citizenship. Unlike other studies,
this book also evaluates if and how consumer actions are or can become effective mechanisms of
global change.
  political slogan of the 2000s nyt: The Future of Difference Sabine Hark, Paula-Irene Villa,
2020-06-09 How feminism is used to attack immigration in Europe In recent years, opponents of
'political correctness' have surged to prominence from both left and right, shaping a discourse in
which perpetrators are 'defiantly' imagined as Muslim refugees, i.e. outsiders/others, while victims
are identified as 'our women'. This poisonous and regressive situation grounds Hark and Villa's
theorisation of contemporary regimes of power as engaged primarily in the violent production of
difference. In this moment, they argue, the logic of 'differentiate and rule' thoroughly permeates the
social; our entire 'way of life' is premised on endless subtle hierarchical distinctions, which
determine whole populations' attitudes, feelings and actions. How can learn to value difference,
sabotaging all attempts to enlist difference in the service of domination? Hark and Villa make a
compelling case for the urgent necessity for a detoxification of feminism as a matter of urgency; and
for an ethical mode of living-with the world, that is, living with alterity.
  political slogan of the 2000s nyt: Venice Andrew Deener, 2024-05-31 Nestled between Santa
Monica and Marina del Rey, Venice is a Los Angeles community filled with apparent contradictions.
There, people of various races and classes live side by side, a population of astounding diversity
bound together by geographic proximity. From street to street, and from block to block, million
dollar homes stand near housing projects and homeless encampments; and upscale boutiques are
just a short walk from the (in)famous Venice Beach where artists and carnival performers practice
their crafts opposite cafés and ragtag tourist shops. In Venice: A Contested Bohemia in Los Angeles,
Andrew Deener invites the reader on an ethnographic tour of this legendary California beach
community and the people who live there. In writing this book, the ethnographer became an insider;
Deener lived as a resident of Venice for close to six years. Here, he brings a scholarly eye to bear on
the effects of gentrification, homelessness, segregation, and immigration on this community.
Through stories from five different parts of Venice—Oakwood, Rose Avenue, the Boardwalk, the
Canals, and Abbot Kinney Boulevard— Deener identifies why Venice maintained its diversity for so
long and the social and political factors that threaten it. Drenched in the details of Venice's
transformation, the themes and explanations will resonate far beyond this one city. Deener reveals
that Venice is not a single locale, but a collection of neighborhoods, each with its own identity and
conflicts—and he provides a cultural map infinitely more useful than one that merely shows streets
and intersections. Deener's Venice appears on these pages fully fleshed out and populated with a
stunning array of people. Though the character of any neighborhood is transient, Deener's work is
indelible and this book will be studied for years to come by scholars across the social sciences.
  political slogan of the 2000s nyt: The Sochi Predicament Bo Petersson, Karina Vamling,
2013-11-25 For a variety of political, climatic, ecological, security-related and other reasons, the
Russian summer resort of Sochi by the Black Sea would seem a most unlikely candidate for the
Olympic Winter Games. Despite this, the Games will be held there in February 2014, and the
Russian leaders regard the Games as a highly prestigious project underlining Russia’s return to a
status of great power in the contemporary world. This book conducts a thorough inventory of the
contexts, characteristics and challenges facing the Sochi Games. It deals with the problems from
Russian, Georgian, Abkhazian and Circassian perspectives and makes in-depth analyses of profound
challenges related to matters such as identity, security, and ethnic relations. The book brings
together an international group of eminent scholars representing different disciplinary perspectives,
including political science, sports science, ethics, ethnology, and Caucasian studies.
  political slogan of the 2000s nyt: Elections A to Z. Deborah Kalb, This book is a reference on
how campaigns and elections are conducted in the United States. It examines the right to vote,
turnout trends, and the history, evolution, and current state of House, Senate, presidential, and



certain state-level elections. Additional topics include social media, gerrymandering, absentee and
mail-in voting, foreign interference and misinformation campaigns, election-related violence, and
minority and diverse group candidates.
  political slogan of the 2000s nyt: The Wuhan Lockdown Guobin Yang, 2022-02-15 A
metropolis with a population of about 11 million, Wuhan sits at the crossroads of China. It was here
that in the last days of 2019, the first reports of a mysterious new form of pneumonia emerged.
Before long, an abrupt and unprecedented lockdown was declared—the first of many such responses
to the spread of the COVID-19 pandemic around the world. This book tells the dramatic story of the
Wuhan lockdown in the voices of the city’s own people. Using a vast archive of more than 6,000
diaries, the sociologist Guobin Yang vividly depicts how the city coped during the crisis. He analyzes
how the state managed—or mismanaged—the lockdown and explores how Wuhan’s residents
responded by taking on increasingly active roles. Yang demonstrates that citizen
engagement—whether public action or the civic inaction of staying at home—was essential in the
effort to fight the pandemic. The book features compelling stories of citizens and civic groups in
their struggle against COVID-19: physicians, patients, volunteers, government officials, feminist
organizers, social media commentators, and even aunties loudly swearing at party officials. These
snapshots from the lockdown capture China at a critical moment, revealing the intricacies of politics,
citizenship, morality, community, and digital technology. Presenting the extraordinary experiences
of ordinary people, The Wuhan Lockdown is an unparalleled account of the first moments of the
crisis that would define the age.
  political slogan of the 2000s nyt: Base Towns Claudia Junghyun Kim, 2023 In Base Towns,
Claudia Junghyun Kim addresses how local populations respond to the U.S. military bases they host
by investigating the contentious politics surrounding twenty U.S. bases across Korea and Japan.
Drawing on fieldwork interviews, participant observation, and protest event data from 2000-2015,
Kim shows that activists in base towns successfully build broad-based anti-base movements when
they take advantage of quotidian disruption, adopt culturally resonant movement frames, and ally
with local political elites. In examining activist actions, strategies, and dilemmas, this book sheds
light on marginalized actors in domestic and international politics who sometimes manage to
complicate the operations of America's military behemoth.
  political slogan of the 2000s nyt: Encyclopedia of Journalism Christopher H. Sterling,
2009-09-23 Written in a clear and accessible style that would suit the needs of journalists and
scholars alike, this encyclopedia is highly recommended for large news organizations and all schools
of journalism. —Starred Review, Library Journal Journalism permeates our lives and shapes our
thoughts in ways we′ve long taken for granted. Whether we listen to National Public Radio in the
morning, view the lead story on the Today show, read the morning newspaper headlines, stay
up-to-the-minute with Internet news, browse grocery store tabloids, receive Time magazine in our
mailbox, or watch the nightly news on television, journalism pervades our daily activities. The
six-volume Encyclopedia of Journalism covers all significant dimensions of journalism, including
print, broadcast, and Internet journalism; U.S. and international perspectives; history; technology;
legal issues and court cases; ownership; and economics. The set contains more than 350 signed
entries under the direction of leading journalism scholar Christopher H. Sterling of The George
Washington University. In the A-to-Z volumes 1 through 4, both scholars and journalists contribute
articles that span the field′s wide spectrum of topics, from design, editing, advertising, and
marketing to libel, censorship, First Amendment rights, and bias to digital manipulation, media
hoaxes, political cartoonists, and secrecy and leaks. Also covered are recently emerging media such
as podcasting, blogs, and chat rooms. The last two volumes contain a thorough listing of journalism
awards and prizes, a lengthy section on journalism freedom around the world, an annotated
bibliography, and key documents. The latter, edited by Glenn Lewis of CUNY Graduate School of
Journalism and York College/CUNY, comprises dozens of primary documents involving codes of
ethics, media and the law, and future changes in store for journalism education. Key Themes
Consumers and Audiences Criticism and Education Economics Ethnic and Minority Journalism



Issues and Controversies Journalist Organizations Journalists Law and Policy Magazine Types
Motion Pictures Networks News Agencies and Services News Categories News Media: U.S. News
Media: World Newspaper Types News Program Types Online Journalism Political Communications
Processes and Routines of Journalism Radio and Television Technology
  political slogan of the 2000s nyt: What Comes After Occupy? Todd A. Comer, 2015-10-05
Occupy Wall Street, as centered in New York City, received much publicity. Little attention,
however, has been granted to the hundreds of Occupy groups in marginal locations whose creative
politics were certainly not limited by the influential example of Occupy in Zuccotti Park. This volume
rectifies this oversight, with thirteen essays critically addressing the politics of occupation in places
such as Indiana, Oregon, Texas, Ohio, Pennsylvania, Montana, and California. It initiates an
interdisciplinary and critical discussion concerned with the importance of the ‘local’ to
contemporary politics; the evolution of Occupy Wall Street tactics as they changed to fit differing,
non-spectacular contexts; and what worked or did not work politically in various contexts. All of the
above is designed to inform and improve that as-of-yet-unnamed movement which will come after
Occupy. Boasting scholars from sociology, English, anthropology, peace studies, and history, the
volume is divided into three major sections: Occupying the Local: Promise and Predicament;
Occupying Space and Borders: South, East, and West; and Occupying the Media: Local, Regional,
and National Dilemmas.
  political slogan of the 2000s nyt: That's Not Funny Matt Sienkiewicz, Nick Marx,
2024-03-26 A 2022 Best Comedy Book, Vulture A rousing call for liberals and progressives to pay
attention to the emergence of right-wing comedy and the political power of humor. Why do
conservatives hate comedy? Why is there no right-wing Jon Stewart? These sorts of questions launch
a million tweets, a thousand op-eds, and more than a few scholarly analyses. That's Not Funny
argues that it is both an intellectual and politically strategic mistake to assume that comedy has a
liberal bias. Matt Sienkiewicz and Nick Marx take readers––particularly self-described liberals––on a
tour of contemporary conservative comedy and the right-wing comedy complex. In That's Not Funny,
complex takes on an important double meaning. On the one hand, liberals have developed a
social-psychological complex—it feels difficult, even dangerous, to acknowledge that their political
opposition can produce comedy. At the same time, the right has been slowly building up a
comedy-industrial complex, utilizing the humorous, irony-laden media strategies of liberals such as
Jon Stewart, Samantha Bee, and John Oliver to garner audiences and supporters. Right-wing comedy
has been hiding in plain sight, finding its way into mainstream conservative media through figures
ranging from Fox News's Greg Gutfeld to libertarian podcasters like Joe Rogan. That's Not Funny
taps interviews with conservative comedians and observations of them in action to guide readers
through media history, text, and technique. You will find many of these comedians utterly appalling,
some surprisingly funny, and others just plain weird. They are all, however, culturally and politically
relevant—the American right is attempting to seize spaces of comedy and irony previously held
firmly by the left. You might not like this brand of humor, but you can't ignore it.
  political slogan of the 2000s nyt: Invisible Rulers Renee DiResta, 2024-06-11 An “essential
and riveting” (Jonathan Haidt) analysis of the radical shift in the dynamics of power and influence,
revealing how the machinery that powered the Big Lie works to create bespoke realities
revolutionizing politics, culture, and society. Renée DiResta’s powerful, original investigation into
the way power and influence have been profoundly transformed reveals how a virtual rumor mill of
niche propagandists increasingly shapes public opinion. While propagandists position themselves as
trustworthy Davids, their reach, influence, and economics make them classic Goliaths—invisible
rulers who create bespoke realities to revolutionize politics, culture, and society. Their work is
driven by a simple maxim: if you make it trend, you make it true. By revealing the machinery and
dynamics of the interplay between influencers, algorithms, and online crowds, DiResta vividly
illustrates the way propagandists deliberately undermine belief in the fundamental legitimacy of
institutions that make society work. This alternate system for shaping public opinion, unexamined
until now, is rewriting the relationship between the people and their government in profound ways.



It has become a force so shockingly effective that its destructive power seems limitless. Scientific
proof is powerless in front of it. Democratic validity is bulldozed by it. Leaders are humiliated by it.
But they need not be. With its deep insight into the power of propagandists to drive online crowds
into battle—while bearing no responsibility for the consequences—Invisible Rulers not only predicts
those consequences but offers ways for leaders to rapidly adapt and fight back.
  political slogan of the 2000s nyt: Nevada Michael S. Green, 2015-03-23 Nevada: A History of
the Silver State has been named a CHOICE Outstanding Title. Michael S. Green, a leading Nevada
historian, provides a detailed survey of the Silver State’s past, from the arrival of the early European
explorers, to the predominance of mining in the 1800s, to the rise of world-class tourism in the
twentieth century, and to more recent attempts to diversify the economy. Of the numerous themes
central to Green’s analysis of Nevada’s history, luck plays a significant role in the state’s growth.
The miners and gamblers who first visited the state all bet on luck. Today, the biggest contributor to
Nevada’s tourist economy, gaming, still relies on that same belief in luck. Nevada’s financial system
has generally been based on a “one industry” economy, first mining and, more recently, gaming.
Green delves deeply into the limitations of this structure, while also exploring the theme of
exploitation of the land and the overuse of the state’s natural resources. Green covers many more
aspects of the Silver State’s narrative, including the dominance of one region of the state over
another, political forces and corruption, and the citizens’ often tumultuous relationship with the
federal government. The book will appeal to scholars, students, and other readers interested in
Nevada history.
  political slogan of the 2000s nyt: Writing Feature Stories Matthew Ricketson, 2020-07-29
Good writing engages as it informs and feature journalism offers writers the opportunity to tell deep,
affecting stories that look beyond the immediate mechanics of who, what, where and when and
explore the more difficult-and more rewarding- questions: how and why? Whether you're a blogger,
a news journalist or an aspiring lifestyle reporter, a strong voice and a fresh, informed perspective
remain in short supply and strong demand; this book will help you craft the kind of narratives people
can't wait to share on their social media feeds. Writing Feature Stories established a reputation as a
comprehensive, thought-provoking and engaging introduction to researching and writing feature
stories. This second edition is completely overhauled to reflect the range of print and digital feature
formats, and the variety of online, mobile and traditional media in which they appear. This hands-on
guide explains how to generate fresh ideas; research online and offline; make the most of interviews;
sift and sort raw material; structure and write the story; edit and proofread your work; find the best
platform for your story; and pitch your work to editors. 'A wide-ranging, much-needed master class
for anyone who tells true yarns in this fast-changing journalistic marketplace' - Bruce Shapiro,
Columbia University 'Useful and thought provoking' - Margaret Simons, journalist and author 'A
must read for any digital storyteller who wants to write emotive, engaging, believable content.' -
Nidhi Dutt, foreign correspondent
  political slogan of the 2000s nyt: North Korea and the Science of Provocation Robert Daniel
Wallace, 2016-02-03 Why does North Korea routinely turn to provocation to achieve foreign policy
goals? Are the actions of the volatile Kim regime predictable, based on logical responses to the
conditions faced by North Korea? This book, an examination of the Hermit Kingdom over the past 50
years, explains why the Democratic People's Republic of Korea uses hostility and coercion as
instruments of foreign policy. Using three case studies and quantitative analysis of more than 2,000
conflict events, the author explores the relationship between North Korea's societal conditions and
its propensity for external conflict. These findings are considered in light of diversionary theory, the
idea that leaders use external conflict to divert attention from domestic affairs. Analyzing the actions
of an isolated state such as North Korea provides a template for conflict scholarship in general.
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