
political slogan of the 2000s

political slogan of the 2000s defined a pivotal era in global and American political
communication. This decade witnessed a significant evolution in campaign messaging,
reflecting the social, economic, and technological transformations of the time. Political
slogans of the 2000s were crafted to resonate with diverse electorates, emphasizing
themes such as change, security, hope, and unity. From presidential campaigns in the
United States to global political movements, these slogans encapsulated the aspirations
and anxieties of the era. The rise of digital media also influenced how slogans were
disseminated and perceived, making them more immediate and impactful. This article
explores the most influential political slogans of the 2000s, their origins, significance, and
lasting legacy in political discourse. It also examines the ways these slogans shaped voter
behavior and campaign strategies during a decade marked by dramatic political shifts.
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Overview of Political Slogans in the 2000s
The political slogan of the 2000s played a crucial role in shaping public perception and
rallying voter support. Slogans served as concise expressions of candidate platforms and
broader political ideologies. During this decade, slogans became increasingly sophisticated,
often designed to be memorable and emotionally appealing. The 2000s were marked by
significant events such as the 9/11 attacks, the Iraq War, and the Great Recession, all of
which influenced the tone and content of political messaging. As a result, slogans from this
period often addressed themes like national security, economic recovery, and social reform.
The evolution of political slogans during this time reflects the dynamic nature of electoral
politics and campaign strategy in the early 21st century.

Historical Context and Importance
Political slogans have historically condensed complex political messages into brief,
impactful phrases. In the 2000s, their role expanded due to the rise of mass media and
digital communication platforms. This era saw slogans becoming central to campaign
identity and voter mobilization efforts. The political slogan of the 2000s also mirrored
societal concerns, such as terrorism fears and demands for change, making them powerful
tools for persuasion and political branding.



Characteristics of 2000s Political Slogans
Slogans in this decade were characterized by simplicity, emotional resonance, and
adaptability across various media channels. They often employed positive messaging and
calls for unity or change, designed to inspire hope or confidence among voters. The brevity
and clarity of slogans made them effective in an increasingly fast-paced media
environment.

Key Political Slogans of U.S. Presidential
Campaigns
The United States presidential campaigns of the 2000s produced some of the most
memorable political slogans in modern history. These slogans encapsulated the candidates'
core messages and became integral to their overall campaign strategies. Examining these
slogans provides insight into the political climate and voter priorities of the decade.

George W. Bush: “Compassionate Conservatism” and
“A Safer World and a More Hopeful America”
George W. Bush’s 2000 campaign introduced the phrase “Compassionate Conservatism” to
appeal to moderate voters by emphasizing a caring yet firm approach to governance.
Following the 9/11 attacks, the slogan “A Safer World and a More Hopeful America” from his
2004 re-election campaign reflected the nation’s focus on security and optimism. These
slogans underscored Bush’s commitment to national defense and moral leadership during a
tumultuous period.

John Kerry: “Let’s Get America Back on Track”
In 2004, Democratic candidate John Kerry used the slogan “Let’s Get America Back on
Track” to suggest a need for change from Bush’s policies, particularly regarding the Iraq
War and economic concerns. This slogan emphasized restoration and progress, aiming to
reconnect voters with traditional Democratic values and reformist ambitions.

Barack Obama: “Yes We Can” and “Change We Can
Believe In”
Barack Obama’s 2008 campaign slogans, “Yes We Can” and “Change We Can Believe In,”
became iconic symbols of hope and transformation. These phrases captured the spirit of a
new generation eager for political reform and social justice. They effectively mobilized
diverse voter groups and utilized the power of social media to spread a message of
empowerment and collective action.



List of Notable U.S. Political Slogans in the 2000s

“Compassionate Conservatism” – George W. Bush (2000)

“A Safer World and a More Hopeful America” – George W. Bush (2004)

“Let’s Get America Back on Track” – John Kerry (2004)

“Yes We Can” – Barack Obama (2008)

“Change We Can Believe In” – Barack Obama (2008)

International Political Slogans and Their Impact
The political slogan of the 2000s was not confined to the United States but also played a
significant role in global political campaigns. Around the world, slogans became vehicles for
communicating national aspirations, reform agendas, and leadership visions. These
international slogans reflected varied political cultures and challenges but shared similar
goals of clarity and emotional appeal.

United Kingdom: “New Labour, New Britain”
In the early 2000s, the UK’s Labour Party under Tony Blair promoted the slogan “New
Labour, New Britain.” This phrase signified a rebranding effort aimed at modernizing the
party’s image and policies. It emphasized progress, modernization, and a break from
traditional socialist policies, appealing to centrist voters and signaling a new political era.

India: “India Shining”
“India Shining” was a prominent slogan during the 2004 general elections in India. It
projected an image of economic growth and national pride, appealing to the country’s
emerging middle class. Although the ruling party faced electoral defeat despite the slogan's
optimistic message, it remains a significant example of political branding in the 2000s.

South Africa: “A Better Life for All”
The African National Congress (ANC) in South Africa continued using the slogan “A Better
Life for All” during the 2000s to emphasize its commitment to social development and
economic upliftment post-apartheid. It reflected ongoing challenges related to inequality
and governance while reinforcing the party’s foundational promises.



Examples of International Political Slogans in the 2000s

“New Labour, New Britain” – United Kingdom

“India Shining” – India

“A Better Life for All” – South Africa

“Hope and Change” – Various Global Movements

The Role of Media and Technology in Slogan
Dissemination
The political slogan of the 2000s gained unprecedented reach and influence due to
advancements in media and technology. The proliferation of the internet, social media
platforms, and 24-hour news channels transformed how political messages were crafted,
distributed, and consumed. Campaigns adapted to these new media landscapes, making
slogans more visible and interactive.

Digital Media and Social Networking
The rise of websites, blogs, and social media platforms such as Facebook and Twitter
allowed political slogans to spread rapidly and engage a broader audience. This digital
revolution enabled campaigns to target specific demographics with tailored messaging,
increasing the effectiveness of slogans. The viral nature of online content also enhanced
slogan memorability and grassroots mobilization.

Traditional Media and Advertising
Despite the digital surge, traditional media like television, radio, and print remained crucial
in disseminating political slogans. High-budget advertising campaigns featured catchy
slogans repeatedly to build name recognition and emotional association. The integration of
slogans with multimedia content created a cohesive and compelling campaign narrative.

Impact on Voter Engagement
Media and technology facilitated two-way communication between candidates and voters,
allowing slogans to become rallying cries for political movements. The accessibility and
immediacy of political messaging contributed to increased voter awareness and
participation, particularly among younger demographics.



Analysis of Themes in 2000s Political Slogans
The political slogan of the 2000s reflected several recurring themes that addressed
contemporary issues and voter concerns. Understanding these themes provides insight into
the priorities and sentiments prevalent during this decade.

Change and Hope
Many slogans emphasized the desire for change and hope for a better future. This theme
resonated strongly with voters disillusioned by prolonged conflicts, economic uncertainty,
and political scandals. Slogans like “Yes We Can” epitomized this call for transformation
and inspired collective optimism.

Security and Patriotism
Post-9/11, slogans frequently highlighted themes of national security, safety, and
patriotism. Candidates sought to reassure the electorate through messages promising
protection and strong leadership. This theme dominated political rhetoric, especially in the
early to mid-2000s.

Unity and Inclusiveness
Political slogans also stressed unity and inclusiveness, aiming to bridge divides across race,
class, and political affiliation. These messages sought to foster a sense of shared purpose
and national cohesion amidst social and political fragmentation.

Economic Prosperity
Economic concerns featured prominently, with slogans focusing on jobs, growth, and
financial stability. The Great Recession toward the end of the decade intensified the
urgency of economic messaging, influencing the tone and content of campaign slogans.

Summary of Common Themes

Change and Hope

Security and Patriotism

Unity and Inclusiveness

Economic Prosperity



Frequently Asked Questions

What was a popular political slogan in the United States
during the 2000s?
One popular political slogan in the United States during the 2000s was George W. Bush's
"Compassionate Conservatism."

Which slogan was associated with Barack Obama's 2008
presidential campaign?
Barack Obama's 2008 campaign was famously associated with the slogan "Yes We Can."

What political slogan reflected the anti-war sentiment
during the 2000s?
The slogan "No Blood for Oil" became popular among anti-war activists opposing the Iraq
War in the 2000s.

Which slogan was used by the UK Labour Party during
Tony Blair's leadership in the 2000s?
The Labour Party under Tony Blair used the slogan "New Labour, New Britain" during the
early 2000s.

What slogan did the Republican Party use to emphasize
national security post-9/11?
The slogan "Protecting America" and themes of strong national defense were prominent in
Republican messaging after 9/11.

How did political slogans in the 2000s reflect
globalization concerns?
Slogans like "Fair Trade, Not Free Trade" emerged to express concerns about the impact of
globalization and free trade agreements during the 2000s.

What was the significance of the slogan 'Change We
Can Believe In'?
"Change We Can Believe In" was Barack Obama's 2008 campaign slogan symbolizing hope
and a desire for political and social transformation.



Which slogan was used during the 2004 US presidential
election to emphasize experience?
The slogan "Experience You Can Trust" was used by George W. Bush's 2004 re-election
campaign.

Did any political slogans in the 2000s focus on
environmental issues?
Yes, slogans such as "Save Our Planet" and "Think Green" gained traction with the rise of
environmental awareness during the 2000s.

How did slogans during the 2000s address economic
concerns?
Slogans like "Prosperity and Security" were used to address economic stability and growth
issues in the context of post-9/11 and pre-recession challenges.

Additional Resources
1. Change We Can Believe In: The Rise of Obama’s 2008 Campaign
This book explores the political slogan "Change We Can Believe In" that defined Barack
Obama’s historic 2008 presidential campaign. It delves into how the slogan encapsulated
the hopes and aspirations of a diverse electorate seeking transformation. The author
analyzes the strategic use of this message in rallies, advertisements, and grassroots
movements.

2. Yes We Can: The Power of Hope in Modern Politics
Focusing on the iconic "Yes We Can" slogan, this book examines its role in mobilizing voters
during the 2008 U.S. presidential election. It discusses the slogan's origins, its association
with community empowerment, and its lasting impact on political communication. The
narrative highlights how simple phrases can inspire widespread social and political
engagement.

3. Make Poverty History: A Decade of Global Activism
This volume investigates the "Make Poverty History" campaign, a political and social slogan
prominent in the 2000s aimed at eradicating extreme poverty worldwide. It covers the
coalition of activists, governments, and celebrities who popularized the phrase and sought
policy changes. The book also critiques the effectiveness and challenges of translating
slogans into tangible outcomes.

4. Yes We Can: The Language of Hope and Change in 21st Century Politics
Analyzing various political slogans from the 2000s, this book emphasizes how hopeful
messaging reshaped political discourse. It compares slogans across different countries and
campaigns, highlighting common themes of optimism and empowerment. Readers gain
insight into the psychology behind slogans and their role in voter persuasion.

5. Building Bridges: The Politics Behind “Compassionate Conservatism”



This book explores the slogan "Compassionate Conservatism," popularized during George
W. Bush’s presidency in the early 2000s. It examines how the phrase aimed to soften
conservative policies by emphasizing empathy and social responsibility. The author
evaluates the slogan’s success and limitations within the broader political landscape.

6. Yes We Can: The Digital Revolution in Political Campaigning
Focusing on the digital era of the 2000s, this book discusses how slogans like "Yes We Can"
were amplified through social media and online platforms. It covers the transformation of
political messaging and voter engagement via technology. The book provides case studies
of campaigns that effectively harnessed digital tools to spread their slogans.

7. Stronger Together: The Politics of Unity in the Obama Era
This book centers on the slogan "Stronger Together," used in Barack Obama’s 2012 re-
election campaign to emphasize national unity and collective progress. It explores the
cultural and political context that made this slogan resonate with voters. The author also
reflects on the challenges of maintaining unity in a polarized political environment.

8. Yes We Can: Slogans that Shaped a Generation
This comprehensive study traces the origins and impacts of key political slogans from the
2000s, including "Yes We Can," "Change We Can Believe In," and others. It offers a critical
look at how these phrases influenced political identity and activism. The book also
considers the legacy of these slogans in contemporary politics.

9. Hope and Change: The Political Slogans that Defined the 2000s
Offering an overview of the decade’s most influential political slogans, this book examines
how language shaped public opinion and electoral outcomes. It highlights the interplay
between slogans, media, and political strategy. Readers will gain an understanding of how
slogans encapsulate complex political messages in concise, memorable phrases.
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  political slogan of the 2000s: Political Communication in Contemporary India Yatindra
Singh Sisodia, Pratip Chattopadhyay, 2022-11-23 This book explores the forms, patterns, and trends
in political communication in India in the twenty-first century. It underlies the influence of context in
political messaging laying bare its complex, overlapping, and multidimensional structures. The
volume: Examines how political decision-making is shaped by media — through political speeches,
community opinion leaders, and formal and informal public conversations. Explores a range of
political communication channels— from community radio to social media. Presents an overview of
the problems associated with message designing and message dissemination through
communication channels in a political setting. Highlights how political communication impacts
critical aspects of democracy and governance and goes beyond mere rhetoric. A comprehensive
work on the production, diffusion, transmission, and impact of information in a political
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environment, this book will be of great interest to scholars and researchers of politics, governance,
democracy, media and communication studies, journalism, cultural studies, and South Asian studies.
  political slogan of the 2000s: Reexamining Economic and Political Reforms in Russia,
1985–2000 Vladimir Gel'man, Dmitry Travin, Otar Marganiya, 2014-06-25 Reexamining Economic
and Political Reforms in Russia, 1985–2000: Generations, Ideas, and Changes analyzes the impact of
generational changes and ideational changes on major political and economic reforms conducted in
Russia during the late twentieth century. This book examines how the policy agenda was shaped by
the ideas of the generations’ representatives for the “sixtiers” and “seventiers.” Representatives of
the generation of “sixtiers” conducted reforms from 1985 to 1991 and invested major efforts in
political liberalization but did not pay enough attention to economic reforms. On the other hand, the
reformers from the generation of “seventiers,” who were in charge of policy making from 1991 to
1998, were genuinely oriented toward market building but rather insensitive to the democratization
of the political regime. This book explores how these differences in ideational agendas produced
inconsistent and controversial outcomes from both stages of reforms.
  political slogan of the 2000s: Disasterland Sandrine Revet, 2020-04-28 This book analyses
the making of the international world of ‘natural’ disasters by its professionals. Through a long-term
ethnographic study of this arena, the author unveils the various elements that are necessary for the
construction of an international world: a collective narrative, a shared language, and standardized
practices. The book analyses the two main framings that these professionals use to situate
themselves with regards to a disaster: preparedness and resilience, arguing that the making of the
world of ‘natural’ disasters reveals how heterogeneous, conflicting, and sometimes competing
elements are put together.
  political slogan of the 2000s: Routledge Handbook of Degrowth Anitra Nelson, 2025-07-17
This handbook takes stock of ‘degrowth’, a concept and movement gaining increasing visibility in the
2020s. Contributors explain contexts for degrowth’s significance, elaborate its diverse history and
detail its unique approaches, practices, challenges and potential futures. Part I sets the ecological,
economic and political contexts framing degrowth’s evolution as a significant concept for societies
facing the challenges of deepening socio-political inequities and ecological unsustainabilities. Part II
identifies themes characterising degrowth movements in a sample of distinctive countries, starting
with its origins in France. Part III shows degrowth ‘concepts in action’, explaining in practical ways
the meanings of terms such as ‘conviviality’, ‘degrowth doughnut’, ‘frugal abundance’, ‘commoning’
and ‘defashioning’. Part IV offers analyses and forward-looking imaginaries for degrowth from the
perspectives of distinctive agents, agendas and theoretical frameworks. Contributors engage with
topics such as ecofeminist futures, utopian thought and show how degrowth is necessary to address
poverty. Highly experienced and knowledgeable contributors from varied scholarly and practitioner
fields address a range of strategic, activist, policy and research questions in this handbook.
Grounded in empirical cases, they identify significant social and ecological challenges, relevant to
students, researchers, activists, policymakers and practitioners at various levels within the wide
range of fields in which degrowth can be applied.
  political slogan of the 2000s: Revolutionary Bodies K. S. Batmanghelichi, 2020-12-10 Gender
and sexuality in modern Iran is frequently examined through the prism of nationalist symbols and
religious discourse from the late nineteenth and early twentieth centuries. In this book, Kristin
Soraya Batmanghelichi takes a different approach, by interrogating how normative ideas of women's
bodies in state, religious, and public health discourses have resulted in the female body being
deemed as immodest and taboo. Through a diverse blend of sources -a popular cultural women's
journal, a red-light district, cases studies of temporary marriages, iconic public statues, and an
HIV-AIDS advocacy organization in Tehran - this work argues that conceptions of gender and
sexuality have been mediated in public discourse and experienced and modified by women
themselves over the past thirty years of the Islamic Republic. Expanding upon existing philosophical
theory, technological research and scholarship on gender and sexuality in Iran, this book focuses
much needed attention on under-studied, marginalized communities, such as widows living with



HIV. This work interrogates how bodily technologies are constructed discursively and socially in Iran
and the values and perspectives which are incorporated in them.
  political slogan of the 2000s: Competing Chinese Political Visions Sonny Shiu-Hing Lo,
2010-02-26 A fascinating analysis of the features of the Hong Kong-style democracy viewed as alien,
hostile, potentially subversive, and substantially dangerous by the mainland Chinese Communist
Party. Competing Chinese Political Visions: Hong Kong vs. Beijing on Democracy examines the
uniqueness of the Hong Kong model of democracy—a model the Chinese Communist Party not
surprisingly views as too Westernized, excessively pluralistic, and too easily shaped by foreign
intervention and influence. Competing Chinese Political Visions examines the features that define
Hong Kong's democracy, including competitive elections, a number of mini-political parties,
legitimate checks and balances, the right to protest, and a vibrant social movement. Drawing on a
wealth of recent research, noted Hong Kong expert Sonny Shiu-Hing Lo examines the role of Hong
Kong in the June 1989 Tiananmen Square incident, discusses the leadership and visions of
democratic leaders such as Martin Lee, and offer some bold predictions for the intertwined futures
of Hong Kong and China.
  political slogan of the 2000s: Brand Meaning Mark Batey, 2015-12-07 This second edition of
Brand Meaning lays out new territory for the understanding of how brands both acquire and provide
meaning. The author draws on his experience with leading international companies to propose a
compelling framework for the conscious and unconscious ways in which people connect with
products and brands. Revised and updated, it contains contemporary as well as classic examples of
brand meaning in practice from various countries, and expands on the theory, methods and
applications of brand meaning. The book’s multidisciplinary approach and concise yet
comprehensive content makes it an ideal supplemental reader for undergraduate, graduate, and
MBA courses, as well as valuable reading for practitioners in the fields of marketing, advertising and
consumer research. For more information, visit www.brandmeaning.com.
  political slogan of the 2000s: The New Class Society Robert Perrucci, Earl Wysong, 2003
Extensively revised, the second edition of The New Class Society includes innovative new sections
and concepts throughout the book that identify and explore how complex organizational structures
and actions create and perpetuate class, gender, and racial inequalities. The authors describe how
'inequality scripts' shape the hiring and promotion practices of organizations in ways that provide
differential opportunities to people based on class, gender, and racial memberships. The authors
also illustrate how privileged class members benefit from organizationally-based and perpetuated
forms of inequality. The second edition retains its provocative argument for of an emerging
'double-diamond' social structure and its focus on class interests that are rapidly polarizing
American society. New figures, tables, and references incorporate the latest information and
research findings to document and illustrate key topics, such as the distribution of wealth and
income, globalization, downsizing, contingent labor, the role of money in politics, media content and
consolidation, the transformation of education, and the erosion of democracy. The second edition
combines scholarship with an engaging style and flashes of comic relief-with several cartoons by
some of the best satirists today. The book, accessibly written for undergraduate students, has been
widely adopted in courses on stratification, economic sociology, and American society.
  political slogan of the 2000s: Joaquín Balaguer, Memory, and Diaspora Ana S. Q.
Liberato, 2013-09-26 Joaquín Balaguer, Memory, and Diaspora draws on the growing interest in the
legacies of authoritarianism and state violence and its interplay with migration and memory. Ana S.
Q. Liberato discusses the relationship between memory and government pedagogy—or the meanings
constructed and disseminated by Joaquín Balaguer in political ads and public speeches and through
public policy and autobiographical work. Liberato argues that there is a revival of memory in the
Dominican Republic today, including pro-Balaguer memorialization efforts, and that Balaguer’s
political pedagogy had an effect on public memory. The influence of his political pedagogy on
memory transpires in memorializations which reproduce notions of Balaguer's political and moral
exceptionalism. This book shows that Balaguer’s authoritarian pedagogy has been consumed,



anchored, and shared among different Dominican publics, in the island and overseas, through the
prism he created. Liberato also reveals Balaguer as a contested political character who provokes
particular emotions and well-defined experiences and notions of the past. She demonstrates how his
legacy was legitimized and contested by comparing him to caudillos José Francisco Peña Gómez and
Juan Bosch, as well as through instances when he is praised or questioned for being an American
protégée. This book exhibits how diasporic Dominicans maintain and transplant their political
knowledge after migration. In particular, notions of democracy, political trust, political
accountability, human rights, and sovereignty associated with authoritarian pedagogy accumulate in
their narratives of the past and in their accounts of politics and history. Key roles are played by
shared historical, cultural, and linguistic symbols associated with the legacy of authoritarianism.
Liberato demonstrates how Balaguer influenced the Dominican nation through implementing
effective political pedagogies, which in turn helped reinforce and reinscribe some aspects of the
pedagogies implemented by Dictator Trujillo and previous authoritarian leaders. Joaquín Balaguer,
Memory, and Diaspora will be of particular interest to Caribbean and Latin American Studies
students and scholars, as well as anyone working in the areas of migration studies, sociology, Latin
American politics, U.S. foreign policy, Latina/o studies, Caribbean studies, and the sociology of
knowledge.
  political slogan of the 2000s: Politics and Markets in Rural China Björn Alpermann,
2012-03-29 Thirty years have passed since the beginning of the reform era in China which saw
important changes in agriculture and rural organizations, but it is clear that certain entrenched
legacies from pre-reform China still linger on even after WTO accession, most importantly the key
role played by state actors and politics in the development of markets in rural China. Although
increasingly diversified markets have emerged for major agricultural inputs and products, their
development cannot be understood without taking this role into account. Against this backdrop, the
contributors to this book offer a fresh account of rural politics and markets, consciously linking
these two realms and highlighting their interconnectedness. The book is organized in three parts
addressing respectively markets for agricultural inputs and outputs as well as current policies in
rural development. The perspectives adopted link macro- and micro-level analysis in each chapter
and thus contribute substantially to our understanding of existing markets. As an original account of
rural politics and markets in China this book will appeal to students and scholars of Chinese politics,
economics, development studies and political economy.
  political slogan of the 2000s: Rural Politics in Contemporary China Emily T. Yeh, Kevin
O'Brien, Jingzhong Ye, 2016-01-22 This collection provides an overview of China’s rural politics,
bringing scholarship on agrarian politics from various social science disciplines together in one
place. The twelve contributions, spanning history, anthropology, sociology, environmental studies,
political science, and geography, address enduring questions in peasant studies, including the
relationship between states and peasants, taxation, social movements, rural-urban linkages, land
rights and struggles, gender relations, and environmental politics. Taking rural politics as the
power-inflected processes and struggles that shape access and control over resources in the
countryside, as well as the values, ideologies and discourses that shape those processes, the volume
brings research on China into conversation with the traditions and concerns of peasant studies
scholarship. It provides both an introduction to those unfamiliar with Chinese politics, as well as
in-depth, new research for experts in the field. This book was published as a special issue of the
Journal of Peasant Studies.
  political slogan of the 2000s: Contemporary Discourses of Hate and Radicalism across
Space and Genres Monika Kopytowska, 2017-11-15 This unique volume brings together various
academic voices and critical reflections on discursive manifestations of hate and radicalism in
contemporary public discourses. The authors venture into an array of socio-political contexts and
public spaces, providing a compelling overview of similarities and divergences, continuities and
discontinuities, outward hatred and the “politics of denial”, the use of collective symbols and
construction of individual identities. Multiple genres are taken under scrutiny, including blogs,



forums, internet websites and newspaper coverage, political speeches and debates, news reports
and broadcast interactions, with a view to capturing the themes and pragma-rhetorical strategies
within texts abundant with radical and hateful messages. In addition to examining discourse
dynamics and the underlying logic of such texts, the contributors to this monograph explore the
ideological motivations and the consequences they might have for social actions on both an
individual and collective level. Highly relevant in the contemporary world, divided by conflicts,
power and resource struggles, right-wing extremism, and crusades against the imaginary Other, the
book presents state-of-the-art interdisciplinary research that should be of interest to specialists in
pragmatics, rhetoric, sociolinguistics, discourse analysis, corpus linguistics, as well as media and
communication studies. Originally published as a special issue of Journal of Language Aggression
and Conflict 3:1 (2015).
  political slogan of the 2000s: Mad Money Susan Strange, 1998 One of the founders of the
field of international political economy addresses the reasons for the volatility of global markets in
recent years
  political slogan of the 2000s: The Many Dimensions of Chinese Feminism Y. Chen, 2011-05-23
In the current English-language publication market, this book is one of the earliest academic
monographs to comparatively investigate different feminist scholars and academic feminism across
the Taiwan Strait. It problematizes recent scholarly understanding of feminist complexity in various
Chinese-speaking areas. This book addresses sociocultural backgrounds of how Mainland Chinese,
Taiwanese, and Hong Kong feminist scholars strategize their transfers, localization, and
acculturation of Western feminist literary theories. It emphasizes how Chinese literary theorists
filter, gate-keep, select, import latest Western feminist theories, and then match them with local
socio-cultural trends by exerting comparative researchers' cross-cultural and cross-lingual academic
power in order to tackle Mainland China's, Taiwan's, and Hong Kong's own gender problems.
  political slogan of the 2000s: Vocabulary Instruction Edward J. Kameenui, James F. Baumann,
2012-03-29 This highly regarded work brings together prominent authorities on vocabulary teaching
and learning to provide a comprehensive yet concise guide to effective instruction. The book
showcases practical ways to teach specific vocabulary words and word-learning strategies and
create engaging, word-rich classrooms. Instructional activities and games for diverse learners are
brought to life with detailed examples. Drawing on the most rigorous research available, the editors
and contributors distill what PreK-8 teachers need to know and do to support all students' ongoing
vocabulary growth and enjoyment of reading. New to This Edition*Reflects the latest research and
instructional practices.*New section (five chapters) on pressing current issues in the field:
assessment, authentic reading experiences, English language learners, uses of multimedia tools, and
the vocabularies of narrative and informational texts.*Contributor panel expanded with additional
leading researchers.
  political slogan of the 2000s: Contested Liberalization Jonah D. Levy, 2023-04-13 Economic
liberalization has been contested and defeated in France to an unparalleled extent in comparison to
other leading political economies in Western Europe. Levy offers a historical explanation, centered
on the legacies of France's postwar statist or dirigiste economic model. Although this model was
dismantled decades ago, its policy, party-political, and institutional legacies continue to fuel the
contestation of liberalizing reforms today. Contested Liberalization offers a comprehensive analysis
of French economic and social policy since the 1980s, including the Macron administration. It also
traces the implications of the French case for contestation in East Asia and Latin America. Levy
concludes by identifying ways that French liberalizers could diminish contestation, notably by
adopting a more inclusive process and more equitable allocation of the costs and benefits of
liberalizing reform. This book will interest scholars and students of political economy and
comparative politics, especially those working on economic liberalization, French politics, and the
welfare state.
  political slogan of the 2000s: Anti-system Politics Jonathan Hopkin, 2020 This book
examines the electoral successes of anti-system forces in the rich democracies. It explains the rise of



anti-system politicians and parties in terms of two separate but closely related developments: the
rise of economic inequality and insecurity over the last four decades, and the failure of political
elites to address them.
  political slogan of the 2000s: The Specter of Global China Ching Kwan Lee, 2018-01-03
China has recently emerged as one of Africa’s top business partners, aggressively pursuing its raw
materials and establishing a mighty presence in the continent’s booming construction market.
Among major foreign investors in Africa, China has stirred the most fear, hope, and controversy. For
many, the specter of a Chinese neocolonial scramble is looming, while for others China is Africa’s
best chance at economic renewal. Yet, global debates about China in Africa have been based more
on rhetoric than on empirical evidence. Ching Kwan Lee’s The Specter of Global China is the first
comparative ethnographic study that addresses the critical question: Is Chinese capital a different
kind of capital? Offering the clearest look yet at China’s state-driven investment in Africa, this book
is rooted in six years of extensive fieldwork in copper mines and construction sites in Zambia,
Africa’s copper giant. Lee shadowed Chinese, Indian, and South African managers in underground
mines, interviewed Zambian miners and construction workers, and worked with Zambian officials.
Distinguishing carefully between Chinese state capital and global private capital in terms of their
business objectives, labor practices, managerial ethos, and political engagement with the Zambian
state and society, she concludes that Chinese state investment presents unique potential and perils
for African development. The Specter of Global China will be a must-read for anyone interested in
the future of China, Africa, and capitalism worldwide.
  political slogan of the 2000s: Women and Politics Lynne Ford, 2018-05-15 Women and
Politics is a comprehensive examination of women's use of politics in pursuit of gender equality. How
can demands for gender equality be reconciled with sex differences? Resolving this paradoxical
question has proceeded along two paths: the legal equality doctrine, which emphasizes gender
neutrality, and the fairness doctrine, which recognizes differences between men and women. The
text's clear analysis and presentation of theory and history helps students to think critically about
the difficulties faced by women in politics, and about how public policies in education, labour and
the economy, and family and fertility, impact gender equality. The fully-revised fourth edition
explores new critical perspectives, recent political events, and current challenges to gender equality,
including the 2016 presidential election and Hillary Clinton's candidacy, the fight for equal pay and
paid leave, and the debate over reproductive rights and campus sexual assault. It also includes
current scholarship on the intersections of race, class, and gender, and expanded coverage of
minority women, women in the military, and conservative women. This text, and its two-path
framework, is essential to understanding women's pursuit of equality via the political system.
  political slogan of the 2000s: Handbook of Critical International Relations Steven C. Roach,
2020-02-28 Comprising a plurality of perspectives, this timely Handbook is an essential resource for
understanding past and current challenges to democracy, justice, social and gender equality,
identity and freedom. It shows how critical international relations (IR) theory functions as a
broad-based and diverse critique of society.
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news from Congress and the White House and elections. A news crew films a segment near a sign
Politics - The Washington Post 3 days ago  Post Politics from The Washington Post is the source
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