
medical device marketing strategy

medical device marketing strategy is a critical component for companies aiming to succeed in the highly
regulated and competitive healthcare industry. Developing an effective marketing approach tailored to
medical devices requires a deep understanding of the target audience, compliance with regulatory
standards, and a clear communication of product value. This article explores the essential elements of a
successful medical device marketing strategy, including market research, regulatory considerations, digital
marketing tactics, and sales enablement techniques. It also discusses the importance of building strong
relationships with healthcare professionals and leveraging data-driven insights to optimize marketing
efforts. By implementing a comprehensive marketing strategy, medical device manufacturers can enhance
brand visibility, improve customer engagement, and drive sales growth. The following sections provide a
detailed overview of these key areas to guide medical device marketers in crafting effective campaigns
that meet industry demands.

Understanding the Medical Device Market

Regulatory Compliance in Medical Device Marketing

Target Audience Identification and Segmentation

Digital Marketing Strategies for Medical Devices

Sales Enablement and Relationship Building

Measuring and Optimizing Marketing Performance

Understanding the Medical Device Market
The foundation of any successful medical device marketing strategy begins with a thorough understanding
of the medical device market. This includes knowledge of market size, growth trends, competitive
landscape, and customer needs. The medical device industry encompasses a wide range of products, from
diagnostic equipment to implantable devices, each with unique market dynamics. Awareness of
technological advancements and emerging innovations is also crucial for positioning products effectively.

Market Research and Analysis
Market research plays a vital role in identifying opportunities and challenges within the medical device



sector. Comprehensive analysis involves studying market segments, customer behavior, and competitor
offerings. Primary and secondary research methods, such as surveys, interviews, and industry reports,
provide valuable insights. Understanding unmet clinical needs and preferences of healthcare providers
helps tailor marketing messages that resonate with the target audience.

Competitive Landscape
Analyzing competitors’ strengths, weaknesses, and marketing approaches enables companies to differentiate
their medical devices. Identifying gaps in product features, pricing, and customer service can inform
strategic positioning. Benchmarking against industry leaders and emerging players ensures that marketing
initiatives remain relevant and competitive.

Regulatory Compliance in Medical Device Marketing
Regulatory compliance is a critical aspect of medical device marketing strategy due to stringent healthcare
laws and guidelines. Marketing materials and communications must adhere to regulations set forth by
agencies such as the U.S. Food and Drug Administration (FDA) and the European Medicines Agency
(EMA). Noncompliance can lead to legal penalties, product recalls, and damage to brand reputation.

Understanding Regulatory Requirements
Marketers must be familiar with the specific regulations governing the promotion of medical devices,
including labeling, advertising claims, and documentation. The FDA’s guidance on promotional materials
requires accuracy, substantiation of claims, and avoidance of misleading information. Similarly, the Medical
Device Regulation (MDR) in Europe imposes strict rules on marketing practices.

Developing Compliant Marketing Content
Creating marketing collateral that aligns with regulatory standards involves collaboration with legal and
regulatory teams. This ensures that product descriptions, clinical data, and benefits are presented
transparently. Training marketing personnel on compliance requirements reduces risks and fosters ethical
marketing practices.

Target Audience Identification and Segmentation
Effective medical device marketing strategy depends on precise identification and segmentation of the
target audience. The healthcare ecosystem includes diverse stakeholders such as physicians, nurses, hospital
administrators, and patients. Each segment has distinct needs, preferences, and decision-making criteria that



influence purchasing behavior.

Segmentation Criteria
Segmentation can be based on factors such as specialty, geographic location, institution type, and purchasing
authority. For example, a company marketing surgical instruments may target orthopedic surgeons and
surgical centers specifically. Patient-focused devices require understanding demographic and clinical
characteristics to design personalized marketing approaches.

Buyer Personas and Customer Journey Mapping
Developing detailed buyer personas helps marketers create relevant messaging and identify touchpoints
throughout the customer journey. Mapping the decision-making process reveals opportunities for
engagement, education, and support. This approach enhances lead generation and conversion rates.

Digital Marketing Strategies for Medical Devices
Digital marketing has become indispensable in medical device marketing strategy due to its reach, cost-
effectiveness, and ability to engage targeted audiences. Online channels allow companies to disseminate
information, educate stakeholders, and build brand authority efficiently.

Content Marketing and Educational Resources
Producing high-quality content such as whitepapers, case studies, webinars, and blog posts positions
companies as thought leaders. Educational materials that address clinical challenges and demonstrate product
efficacy build trust among healthcare professionals. Content should be optimized for search engines to
improve visibility.

Social Media and Online Communities
Engaging with medical professionals on platforms like LinkedIn and specialized forums facilitates
relationship-building and information exchange. Social media campaigns can highlight product innovations,
share success stories, and solicit feedback. However, content must comply with regulatory guidelines to
avoid promotional violations.



Email Marketing and Lead Nurturing
Targeted email campaigns enable personalized communication with prospects and existing customers.
Automated workflows and segmentation enhance lead nurturing by delivering relevant content at each
stage of the buying cycle. Tracking engagement metrics helps refine messaging and timing.

Sales Enablement and Relationship Building
Integrating marketing efforts with sales activities is essential to maximize the impact of a medical device
marketing strategy. Equipping sales teams with the right tools and information facilitates effective
communication and closes deals faster.

Providing Sales Support Materials
Developing comprehensive sales kits, presentations, and clinical evidence summaries empowers sales
representatives to address customer inquiries confidently. Interactive tools such as product demos and ROI
calculators enhance the sales process.

Building Trust with Healthcare Professionals
Establishing long-term relationships with key opinion leaders (KOLs), clinicians, and hospital decision-
makers is vital. Sponsoring medical conferences, participating in advisory boards, and offering continuing
education opportunities strengthen credibility and brand loyalty.

Measuring and Optimizing Marketing Performance
Continuous measurement and optimization ensure that the medical device marketing strategy delivers
desired outcomes. Data-driven decision-making allows marketers to allocate resources efficiently and
improve campaign effectiveness.

Key Performance Indicators (KPIs)
Relevant KPIs include lead generation rates, conversion ratios, website traffic, engagement metrics, and
return on investment (ROI). Tracking these indicators provides insights into which tactics are most
successful and where adjustments are needed.



Marketing Analytics and Reporting
Utilizing analytics platforms enables real-time monitoring of campaign performance. Regular reporting
facilitates transparency among stakeholders and supports strategic planning. Testing and refining
messaging, channels, and targeting contribute to ongoing improvement.

Conduct comprehensive market research to understand industry trends and customer needs

Ensure all marketing materials comply with regulatory standards

Segment the target audience to deliver personalized messaging

Leverage digital channels including content marketing, social media, and email campaigns

Equip sales teams with effective tools and foster relationships with healthcare professionals

Measure marketing impact using KPIs and optimize strategies based on analytics

Frequently Asked Questions

What are the key components of an effective medical device marketing
strategy?
An effective medical device marketing strategy includes market research, understanding regulatory
requirements, defining target audience, product positioning, competitive analysis, pricing strategy, digital
marketing, and building strong relationships with healthcare professionals.

How can digital marketing be leveraged in medical device marketing?
Digital marketing can be leveraged through content marketing, social media engagement, search engine
optimization (SEO), email campaigns, webinars, and online advertising to increase product awareness,
educate healthcare providers, and generate leads.

What role do regulatory considerations play in medical device marketing
strategies?
Regulatory considerations are critical as medical devices must comply with FDA or other regional
regulations. Marketing materials must be accurate and not misleading, and claims must be substantiated,



ensuring patient safety and avoiding legal issues.

How important is customer feedback in shaping a medical device
marketing strategy?
Customer feedback is vital for understanding user needs, improving product features, and tailoring
marketing messages. It helps in building trust, enhancing product development, and creating targeted
campaigns that resonate with healthcare professionals.

What trends are currently influencing medical device marketing
strategies?
Current trends include the adoption of digital and social media marketing, personalized and data-driven
campaigns, increased focus on patient-centric messaging, leveraging telehealth platforms, and integrating
AI and analytics to optimize marketing efforts.

Additional Resources
1. Medical Device Marketing: Strategies for Success
This book provides a comprehensive overview of marketing principles specifically tailored to the medical
device industry. It covers market research, product positioning, regulatory considerations, and sales
strategies. Readers will gain practical insights into how to effectively launch and promote medical devices
in a competitive marketplace.

2. Strategic Marketing for Medical Devices
Focused on strategic planning, this book delves into how medical device companies can develop long-term
marketing plans that align with business goals. It examines case studies and offers frameworks for analyzing
market trends, customer needs, and competitive dynamics. The book is ideal for marketers looking to build
sustainable growth strategies.

3. Regulatory and Marketing Challenges in Medical Device Industry
This title explores the unique regulatory environment impacting medical device marketing. It discusses
how compliance with FDA and international regulations influences marketing tactics and product
messaging. The book also addresses risk management and how to navigate regulatory hurdles to maintain
competitive advantage.

4. Digital Marketing for Medical Devices
With the rise of digital channels, this book focuses on how medical device companies can leverage online
tools to reach healthcare professionals and patients. Topics include social media strategies, content marketing,
SEO, and digital advertising tailored to the medical field. It offers actionable advice to enhance digital
presence and engagement.



5. Market Access and Pricing Strategies for Medical Devices
This book covers the critical aspects of market access and pricing in the medical device sector. It explains
how reimbursement policies, health economics, and value-based pricing impact marketing decisions.
Readers will learn techniques to optimize pricing models and secure favorable market access.

6. Innovative Marketing Approaches in Medical Technology
Highlighting innovation, this book examines cutting-edge marketing tactics used by leading medical
technology firms. It includes discussions on customer-centric design, co-creation with clinicians, and the
integration of AI in marketing processes. The book inspires marketers to adopt creative approaches that
differentiate their products.

7. Global Medical Device Marketing: Challenges and Opportunities
This book addresses the complexities of marketing medical devices in international markets. It covers
cultural differences, regulatory variations, and global distribution strategies. The content helps marketers
develop tailored approaches to successfully enter and grow in diverse geographic regions.

8. Sales Strategies for Medical Device Companies
Geared towards sales professionals and marketers, this book focuses on effective sales techniques within the
medical device industry. It explores relationship-building with healthcare providers, negotiation tactics, and
aligning sales with marketing efforts. The practical guidance supports teams in driving revenue growth.

9. Branding and Communication in Medical Device Marketing
This title delves into the importance of brand development and communication strategies in the medical
device market. It covers brand positioning, messaging frameworks, and storytelling techniques to connect
with target audiences. The book emphasizes building trust and credibility in a highly regulated
environment.
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  medical device marketing strategy: Medical Device Marketing Terri Wells, 2010 The Insider's
Guide to Success in this Unique Industry To make it in the competitive and fast-changing medical
device industry, you need to be armed with the best information available. That's where Medical
Device Marketing comes in. With more than 20 years' experience in the business, author Terri Wells
outlines a complete road map for a successful product cycle-from development to phase-out. You'll
learn: How to identify the customer-and why this seemingly simple task is trickier than it sounds.
Steps to a winning business plan-from conducting insightful market research to making accurate
cost projections. Keys to product development-along with what to do when the unexpected happens.
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Effective sales support-including what you really need to know about how every sales team operates.
How to get product launches right-as well as the communication tips that will make or break a great
product. Tactics for managing existing product lines-and how to boost sales during a plateau. Insider
advice for a successful career-and the key behaviors you must always, absolutely avoid in order to
keep it. Much, much more! Whether you are aiming for a product management position or are a
longtime veteran, Medical Device Marketing is the unique and up-to-the-minute guidebook for this
exciting business. It's packed with real-life examples, sample charts and marketing plans, and-most
importantly-keen insight you won't find anywhere else.
  medical device marketing strategy: Strategic Marketing For Health Care Organizations
Philip Kotler, Robert J. Stevens, Joel I. Shalowitz, 2021-02-17 A thorough update to a best-selling
text emphasizing how marketing solves a wide range of health care problems There has been an
unmet need for a health care marketing text that focuses on solving real-world health care problems.
The all new second edition of Strategic Marketing for Health Care Organizations meets this need by
using an innovative approach supported by the authors' deep academic, health management, and
medical experience. Kotler, Stevens, and Shalowitz begin by establishing a foundation of marketing
management principles. A stepwise approach is used to guide readers through the application of
these marketing concepts to a physician marketing plan. The value of using environmental analysis
to detect health care market opportunities and threats then follows. Readers are shown how
secondary and primary marketing research is used to analyze environmental forces affecting a wide
range of health care market participants. The heart of the book demonstrates how health
management problems are solved using marketing tools and the latest available market data and
information. Since the health care market is broad, heterogenous, and interconnected, it is
important to have a comprehensive perspective. Individual chapters cover marketing for consumers,
physicians, hospitals, health tech companies, biopharma companies, and social cause marketing –
with strategies in this last chapter very relevant to the Covid-19 pandemic. Each chapter gives
readers the opportunity to improve marketing problem-solving skills through discussion questions,
case studies, and exercises.
  medical device marketing strategy: The Handbook of Marketing Strategy for Life
Science Companies Jean-Francois Denault, 2018-06-13 The proposed book is follows in the same
steps as the first book in the series, The Handbook of Market Research for Life Sciences. While the
first book focused on the techniques and methodologies to collect the market data you need to
evaluate your market as well as presentation models for your data, the second volume will focus
more on the commercialization elements of marketing. As such, this book will be covering a wide
range of topics directly tied to marketing management such as marketing and commercialization
strategies, consumers’ behaviors, marketing metrics, pricing techniques and strategies as well as
marketing communications (public relations, advertising, and more). The objective of this book is to
focus exclusively on the marketing aspects for life sciences, providing entrepreneurs with a toolkit of
tools they can use throughout the marketing process, from market planning to commercialization.
The overall objective is for them to gain an understanding on the marketing function, ask the right
question, and be able to tackle simple to complex topics.
  medical device marketing strategy: Strategic Pharmaceutical Marketing Management in
Growth Markets Mithun Nandy, 2023-05-09 India is the largest provider of generic drugs globally.
The Indian pharmaceutical sector supplies over 50% of the global demand for various vaccines and,
as a result, holds an important position in the global pharmaceutical sector. This book is a
comprehensive study of pharmaceutical marketing management in the Indian context and similar
growth markets. The book introduces the fast-paced and multi-faceted discipline of pharmaceutical
marketing management through an in-depth discussion on the genesis and evolution of its marketing
concept. Combining theory and practice, it offers a strategic approach to pharmaceutical marketing
from an organizational and business perspective and explicates the practical applications of it.
Richly supported by case studies, the book brings together fresh perspectives and approaches
equally useful for students and professionals. This book will be of interest to academicians, advanced



students, and practitioners of pharmaceutical marketing and pharmaceutical management. It will
also be beneficial to those interested in business strategy, decision-making, and international
marketing.
  medical device marketing strategy: Marketing Strategies for A Tough Environment
Peter J. LaPlaca, Newton Frank, 2011-10-15
  medical device marketing strategy: Handbook of Marketing Strategy Venkatesh Shankar,
Gregory S. Carpenter, James Farley/Booz Allen Hamilton, 2012 This authoritative, comprehensive,
and accessible volume by leading global experts provides a broad overview of marketing strategy
issues and questions, including its evolution, competitor analysis, customer management, resource
allocation, dynamics, branding, advertising, multichannel management, digital marketing and
financial aspects of marketing. The Handbook comprises seven broad topics. Part I focuses on the
conceptual and organizational aspects of marketing strategy while Part II deals with understanding
competition. Customers and customer-based strategy, marketing strategy decisions, and branding
and brand strategies are covered in the next three parts while Part VI looks at marketing strategy
dynamics. The final part discusses the impact of marketing strategy on performance variables such
as sales, market share, shareholder value and stakeholder value. All of the chapters in this
Handbook offer in-depth analyses of research developments, provide frameworks for analyzing key
issues, and highlight important unresolved problems in marketing strategy. Collectively, they
provide a deep understanding of and key insights into the foundations, antecedents and
consequences of marketing strategy. This compendium is an essential resource guide for
researchers, doctoral students, practitioners, and consultants in the field of marketing strategy.
  medical device marketing strategy: Frameworks for Market Strategy Noel Capon, Frank
Go, 2016-12-08 Frameworks for Market Strategy helps students understand how to develop and
implement a market strategy and how to manage the marketing process. Marketing activity is the
source of insight on the market, customers, and competitors and lies at the core of leading and
managing a business. To understand how marketing fits into the broader challenge of managing a
business, Capon and Go address marketing management both at the business and functional levels.
The book moves beyond merely presenting established procedures, processes, and practices and
includes new material based on cutting-edge research to ensure students develop strong critical
thinking and problem-solving skills for success. In this European edition, Capon and Go have
retained the strong framework of the book, but have updated the cases, examples, and discussions
to increase the book’s relevance for students outside the USA. Key features include: • A strong
strategic focus, teaching students how to analyze markets, customers, and competitors to plan,
execute, and evaluate a winning market strategy • Practical examples from a range of contexts,
allowing students to develop the skills necessary to work in for-profit, public, or non-profit firms •
Emphasis on understanding the importance of working across organizational boundaries to align
firm capabilities • Full chapters devoted to key topics, including brand management, digital
marketing, marketing metrics, and ethical as well as social responsibilities • Focus on globalization
with a chapter on regional and international marketing • Multiple choice, discussion, and essay
questions at the end of each chapter Offering an online instructor’s manual and a host of useful
pedagogy – including videos, learning outcomes, opening cases, key ideas, exercises, discussion
questions, a glossary, and more – this book will provide a solid foundation in marketing
management, both for those who will work in marketing departments, and those who will become
senior executives.
  medical device marketing strategy: Marketing Strategy for Medical Devices Hana Coufalová,
2012 In todays modern markets the possibilities and channels through which companies can reach
out to potential customers are almost boundless and can be equally confusing. It consequently is
very important to have a good and detailed marketing strategy to be able to succeed on the market.
The development of a marketing strategy for medical devices, which are high-tech and specialized
products sold on a high competitive market, is therefore challenging and most important to reach -
and exceed - the set goals. This book describes the launch of medical devices, its critical points and



the optimalization of the process in a particular company. The book is based on the author's
experience gained during her internship in the EMEAC headquarters of an international medical
company in Brussels, Belgium, where she participated on the creation and implementation of the
new product launch plan.
  medical device marketing strategy: Medical Regulatory Affairs Jack Wong, Raymond Tong,
2025-04-16 This handbook covers medical device regulatory systems in different countries, ISO
standards for medical devices, clinical trial and regulatory requirements, and documentation for
application. It is the first to cover the medical device regulatory affairs in Asia. Experts from
influential international regulatory bodies, including the US Food and Drug Administration (FDA),
UK Medicines and Healthcare Products Regulatory Agency, Japan Pharmaceuticals and Medical
Devices Agency, Saudi Food and Drug Authority, Korea Testing Laboratory, Taiwan FDA, World
Health Organization, Asian Harmonization Working Party, Regulatory Affairs Professionals Society,
and British Standards Institution, have contributed to the book. Government bodies, the medical
device industry, academics, students, and general readers will find the book immensely useful for
understanding the global regulatory environment and in their research and development projects.
The updated fourth edition includes specific contributions that address the needs of startups.
  medical device marketing strategy: Health Care Market Strategy Steven G. Hillestad, Eric
N. Berkowitz, 2013 Health Care Market Strategy: From Planning to Action, Fourth Edition, a
standard reference for over 15 years, bridges the gap between marketing theory and
implementation by showing you, step-by-step, how to develop and execute successful marketing
strategies using appropriate tactics. Put the concepts you learned in introductory marketing courses
into action using the authors' own unique model--called the strategy/action match--from which you
will learn how to determine exactly which tactics to employ in a variety of settings. In this new
edition, you'll also discover the latest practical applications for strategy development, the marketing
planning process, challenges of a competitive marketplace, vision, and other critical aspects of
health care marketing. The Fourth Edition also examines new health care delivery models,
increasing competition, foreign competitors, and health care reform. Students will come away with a
clear understanding of the link between the board room and its connection to tactics in the
marketing division. The authors provide models and methods to help organizations discuss and
create clear and precise visions for their organizations. The new edition also includes expanded
Appendices that present a clear picture of what a typical market plan should look like.
  medical device marketing strategy: Localizing Global Marketing Strategies: Emerging
Research and Opportunities Harvey, Janell NaKia, 2019-10-25 Years of technological advancements
have made it possible for the smallest of trades to develop their companies to sell their products all
over the world. Global marketing initiatives allow a business to adapt its services and products to
nations outside of its origin, increasing its annual earnings and success. However, companies must
first implement worldwide marketing programs that consider cultural dimensions and customs.
Localizing Global Marketing Strategies: Emerging Research and Opportunities is a collection of
innovative research on trends and strategies that are necessary to ensure the success of global
marketing and identify the means of global market entry. While highlighting topics including
branding, consumer management, and joint ventures, this book is ideally designed for
administrators, marketers, managers, executives, entrepreneurs, industry professionals,
researchers, academicians, and students seeking current research on establishing long-lasting
global marketing plans for a variety of industries.
  medical device marketing strategy: Medical Device Design Peter J. Ogrodnik, 2019-10-30
Medical Device Design: Innovation from Concept to Market, Second Edition provides the bridge
between engineering design and medical device development. There is no single text that addresses
the plethora of design issues a medical devices designer meets when developing new products or
improving older ones; this book fills that need. It addresses medical devices' regulatory (FDA and
EU) requirements, shows the essential methodologies medical designers must understand to ensure
their products meet requirements, and brings together proven design protocols, thus enabling



engineers and medical device manufacturers to rapidly bring new products to the marketplace. This
book is unique because it takes the reader through the process of medical device development, from
very early stages of conceptualization, to commercialization on the global market. This rare resource
can be used by both professionals and newcomers to device design. - Provides a reference to
standards and regulations that have been updated, including ISO 13485:2016, FDA regulations and
the European Medical Device Regulation - Includes new case studies in the areas of classifying
medical devices, the design process, quality, labeling, instructions for use, and more - Presents
additional content around software and biocompatibility concerns
  medical device marketing strategy: Handbook of Market Segmentation Art Weinstein,
2004 This is a practical how-to guide to what marketers need to know about defining, segmenting
and targeting business markets: assessing customer needs; gauging the competition; designing
winning strategies; and maximising corporate resources.
  medical device marketing strategy: Poland Investment and Business Guide Volume 1
Strategic and Practical Information IBP USA,
  medical device marketing strategy: Management and Marketing for Improved
Competitiveness and Performance in the Healthcare Sector Santos, José Duarte, Pereira, Inês
Veiga, 2021-06-25 The healthcare sector has never been under as much pressure as it is today. This
pressure has motivated organizations to reinvent themselves, forcing management and marketing to
take a more active role. Due to this reinvention, organizations must incorporate a stronger culture of
management and marketing orientation that allows companies to define their course, optimize their
resources, communicate with their stakeholders more efficiently, and encourage customers to
become more involved with the company. This need is particularly urgent in the healthcare sector,
as its weight in the economy has grown recently and it must prepare for economic recovery.
Management and Marketing for Improved Competitiveness and Performance in the Healthcare
Sector provides knowledge and skills to apply management and marketing on strategic, tactical, and
operational aspects with an emphasis on the healthcare industry. Various aspects of management
and marketing, such as operations management, quality management, human resources, brand
management, and digital marketing, are discussed. The book is ideal for management and marketing
academics, their students (undergraduate/graduate programs), researchers, managers, advertisers,
healthcare organizations, hospital boards, pharmaceutical representatives, and marketers who need
to optimize the potential of management marketing applied in the healthcare industry.
  medical device marketing strategy: Start-up Marketing Strategies in India M. Anil
Ramesh, Priya Grover, Sabyasachi Dasgupta, 2019-07-23 Start-Up Marketing Strategies in India is a
comprehensive book of cases based on real-life marketing challenges faced by Indian start-ups
across a wide range of industries.
  medical device marketing strategy: Medical Application and Radiobiology Research of
Particle Radiation Fei Ye, Chao Sun, Yi Xie, Lu Cai, Bing Wang, 2022-08-25
  medical device marketing strategy: The Marketing Plan William Luther, 2011-03-09 The
rules for creating a knock-out marketing plan have completely changed. With the advent of digital
business strategies, it may seem like you need to start from scratch. In his trusted classic, now
completely updated to reflect the latest changes in digital marketing, Bill Luther shows readers how
to navigate this perilous landscape while staying true to your current marketing strategy and the
tools that work best for your business. With answers to important marketing questions in each
chapter, readers will identify their marketing objectives and deploy specific strategies for every
stage of the marketing cycle--from competitive and market analysis to planning, budgeting, brand
development, and management. The up-to-the-minute fourth edition of The Marketing Plan pairs
case studies and examples from major brand successes of the last ten years with access to online
software that aids in decision-making, pricing, budget calculations, and sales projections--providing
everything you need to produce an impressive and professional marketing plan.
  medical device marketing strategy: Engineering Innovation Benjamin M. Legum, Amber R.
Stiles, Jennifer L. Vondran, 2019-07-08 Engineering Innovation is an overview of the interconnected



business and product development techniques needed to nurture the development of raw, emerging
technologies into commercially viable products. This book relates Funding Strategies, Business
Development, and Product Development to one another as an idea is refined to a validated concept,
iteratively developed into a product, then produced for commercialization. Engineering Innovation
also provides an introduction to business strategies and manufacturing techniques on a technical
level designed to encourage passionate clinicians, academics, engineers and savvy entrepreneurs.
Offers a comprehensive overview of the process of bringing new technology to market. Identifies a
variety of technology management skill sets and management tools. Explores concept generation in
conjunction with intellectual property development for early-stage companies. Explores Quality and
Transfer-to-Manufacturing.
  medical device marketing strategy: Essentials of Health Care Marketing Eric N. Berkowitz,
2021-03-29 The Meaning of Marketing -- Marketing Strategy -- The Environment of Marketing
Strategy -- Buyer Behavior -- Marketing Research -- Market Segmentation -- Developing Customer
Loyalty -- Marketing in the Digital Age -- Product Strategy -- Prices -- Distribution -- Promotion --
Advertising -- Sales and Sales Management -- Controlling and Monitoring -- Ethical Considerations in
Marketing.
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