media development investment fund

media development investment fund plays a vital role in fostering the growth
and sustainability of independent media outlets around the world. This fund
aims to provide financial support, strategic guidance, and capacity-building
resources to media organizations operating in challenging environments. By
targeting media development, the fund helps promote freedom of expression,
transparency, and access to information, which are essential pillars of
democratic societies. The media development investment fund focuses on
investments that enhance journalistic quality, digital innovation, and
audience engagement. This article explores the key aspects of media
development investment funds, including their objectives, operational models,
impact, and challenges. Additionally, it provides insights into how these
funds contribute to the overall media ecosystem and the global efforts to
support independent journalism.
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Understanding Media Development Investment
Funds

A media development investment fund (MDIF) is a specialized financial vehicle
designed to support independent media organizations by providing them with
capital, technical assistance, and strategic partnerships. These funds
address the unique challenges faced by media outlets, especially in regions
with limited press freedom, economic instability, or political pressures.
Unlike traditional investment funds, MDIFs prioritize social and democratic
outcomes alongside financial returns.

Typically, media development investment funds operate globally or regionally,
focusing on emerging markets and transitional democracies where independent
media faces significant hurdles. These funds are often structured as impact
investment organizations, blending the goals of media sustainability with the
promotion of free and fair journalism.



Key Characteristics of Media Development Investment
Funds

Media development investment funds exhibit several defining features that
distinguish them from conventional investment vehicles:

e Impact-Driven: Emphasize positive social change, particularly related to
media freedom and transparency.

e Flexible Financing: Provide a mix of loans, equity investments, and
grants tailored to media organizations' needs.

e Capacity Building: Offer technical assistance, training, and advisory
services to strengthen management and editorial capabilities.

* Risk Tolerance: Willingness to invest in high-risk environments where
traditional investors may be reluctant.

e Long-Term Commitment: Focus on sustainable development rather than
short-term financial gains.

Objectives and Goals of Media Development
Investment Funds

The primary objective of a media development investment fund is to strengthen
independent media outlets to ensure they can operate freely, sustainably, and
effectively. These funds aim to foster a diverse and pluralistic media

landscape that upholds journalistic standards and promotes democratic values.

Specific goals typically include:

e Enhancing media independence and reducing reliance on government or
partisan funding.

Supporting innovation in digital media and new technologies to expand
audience reach.

Improving financial viability and business models of media
organizations.

Promoting transparency, accountability, and quality journalism.

Encouraging regional and cross-border media cooperation and networks.



Promoting Freedom of Expression and Access to
Information

Another important goal of media development investment funds is to bolster
the fundamental human rights of freedom of expression and access to
information. By empowering independent media, these funds help ensure
citizens receive accurate, timely, and diverse news coverage. This
contributes to informed public discourse and democratic participation.

Operational Models and Funding Mechanisms

Media development investment funds utilize a variety of operational models
and funding mechanisms geared toward maximizing impact and sustainability.
These models depend on the fund’s mandate, geographical focus, and target
beneficiaries.

Investment Approaches

Common investment approaches include:

e Equity Investments: Taking ownership stakes in media companies to
support growth and influence governance.

e Debt Financing: Providing loans with favorable terms to media outlets
for expansion or operational needs.

e Grants and Subsidies: Offering non-repayable funding for capacity
building, innovation, or specific projects.

* Blended Finance: Combining grants with investments to reduce risk and
attract additional capital.

Due Diligence and Risk Management

Due diligence processes are critical to assessing the viability and impact
potential of prospective investments. Media development investment funds
evaluate factors such as editorial independence, financial health, management
quality, and market conditions. Risk management strategies are implemented to
mitigate political, economic, and operational risks inherent in media
investments.



Impact on Media Ecosystems and Journalism

The influence of media development investment funds extends beyond individual
media outlets to shape broader media ecosystems. By providing essential
resources and expertise, these funds enable sustainable media businesses that
contribute to pluralism, accountability, and democratic governance.

Strengthening Media Sustainability

One of the key impacts is enhancing the financial stability of media
organizations. Media development investment funds help diversify revenue
streams, improve business models, and promote innovation, making media
outlets less dependent on unstable or biased funding sources. This
sustainability increases their resilience in challenging environments.

Enhancing Journalistic Quality and Innovation

Investments often focus on improving editorial standards, investigative
journalism, and digital transformation. This results in higher-quality
reporting, increased audience engagement, and the adoption of new
technologies such as mobile platforms, social media, and data journalism
tools.

Challenges and Risks in Media Development
Investment

Despite the positive contributions, media development investment funds face
various challenges and risks that can affect their effectiveness and
sustainability.

Political and Regulatory Risks

Media outlets in many countries operate under restrictive laws, censorship,
and political interference, which can jeopardize investments. Changes in
regulations or hostile government actions may limit operational freedom or
lead to closures.

Financial and Market Risks

Media organizations often struggle with volatile advertising markets, limited
consumer revenue, and competition from global digital platforms. These
financial pressures increase the risk of default or failure for funded
projects.



Measuring Impact

Quantifying the social and democratic impact of media development investments
remains complex. Balancing financial returns with non-financial outcomes
requires robust monitoring and evaluation frameworks.

Future Trends and Opportunities

The landscape of media development investment funds continues to evolve in
response to technological advances and shifting media consumption patterns.
New opportunities arise for supporting digital-first media, audience
monetization strategies, and cross-border collaboration.

Embracing Digital Transformation

Media development investment funds are increasingly prioritizing digital
innovation, including investments in mobile applications, social media
strategies, and data-driven journalism. This shift addresses changing
audience behaviors and expands media reach.

Collaborative and Networked Approaches

Future models emphasize partnerships among media outlets, investors, and
civil society to strengthen media ecosystems collectively. Collaborative
platforms allow for shared resources, joint investigations, and coordinated
advocacy efforts.

Expanding Impact Investing in Media

As awareness of the importance of independent media grows, more impact
investors are exploring opportunities to support media development. This
trend provides increased capital flows and diversification of funding
sources, enhancing the sustainability of independent journalism worldwide.

Frequently Asked Questions

What is the Media Development Investment Fund
(MDIF)?

The Media Development Investment Fund (MDIF) is a nonprofit investment fund
that provides financing and support to independent media organizations in
challenging environments to promote free and independent journalism.



How does MDIF support independent media?

MDIF supports independent media by offering affordable financing, business
support, and strategic guidance to media outlets operating in countries with
limited press freedom, helping them become sustainable and impactful.

In which countries does MDIF primarily operate?

MDIF primarily operates in countries with restrictive media environments,
including parts of Eastern Europe, Africa, Asia, and Latin America, focusing
on regions where independent journalism faces significant challenges.

What types of financing does MDIF provide?

MDIF provides a range of financing options including debt, equity, and hybrid
financing tailored to the needs of independent media organizations to help
them grow and maintain editorial independence.

Why is investing in independent media important?

Investing in independent media is important because it supports freedom of
expression, accountability, and democratic governance by enabling the public
to access accurate and unbiased information.

How does MDIF measure the impact of its investments?

MDIF measures impact through various metrics such as the financial
sustainability of media partners, audience reach and engagement, improvements
in journalistic quality, and contributions to media freedom in their
respective countries.

Can individuals invest in the Media Development
Investment Fund?

MDIF is primarily funded by institutional investors, foundations, and donors
rather than individual investors, focusing on leveraging capital to support
independent media organizations globally.

What challenges does MDIF face in funding
independent media?

MDIF faces challenges including political pressure and censorship in
operating countries, financial risks related to unstable markets, and
difficulties ensuring the sustainability of media outlets in restrictive
environments.



Additional Resources

1. Financing the Future: Media Development Investment Funds and Global Impact
This book explores the critical role of media development investment funds in
fostering independent journalism and strengthening democratic institutions
worldwide. It provides case studies on how targeted investments have helped
media outlets expand their reach and improve content quality. Readers gain
insights into the challenges and opportunities faced by investors seeking
both financial returns and social impact.

2. Investing in Media for Change: Strategies and Outcomes

Focusing on strategic investment approaches, this book examines how media
development funds allocate resources to projects that promote transparency,
accountability, and freedom of expression. It highlights successful funding
models and the measurable outcomes achieved in diverse political and economic
environments. The book is an essential guide for impact investors and media
professionals alike.

3. The Media Investment Playbook: Building Sustainable News Ecosystems

This comprehensive guide outlines best practices for creating sustainable
business models within the media sector through investment funds. It covers
topics such as audience engagement, revenue diversification, and digital
transformation. The book serves as a practical manual for fund managers,
journalists, and media entrepreneurs aiming to thrive in a rapidly changing
landscape.

4. Capital and Communication: The Role of Investment Funds in Media
Development

Delving into the intersection of finance and communication, this text
analyzes how investment funds influence media landscapes in emerging and
transitional markets. It discusses the balancing act between commercial
viability and editorial independence. The author combines theoretical
frameworks with real-world examples to illustrate the dynamics at play.

5. Impact Investing in Media: Tools for Measuring Success

This book addresses the critical need for robust impact measurement tools
tailored to media development investments. It presents methodologies for
assessing social, economic, and political effects of funded media projects.
Practitioners and investors will find guidance on designing evaluation
frameworks that capture both quantitative and qualitative data.

6. Media Development Funds: A Catalyst for Press Freedom

Highlighting the role of development funds in promoting press freedom, this
book explores how financial support can empower journalists and media
organizations under threat. It includes narratives from regions facing
censorship and conflict, demonstrating the transformative power of
investment. The book advocates for sustained funding as a means to uphold
democratic values.

7. Digital Media Investment: Navigating Risks and Rewards
This volume examines the unique challenges and opportunities involved in



investing in digital media ventures through development funds. It discusses
risk assessment, market trends, and emerging technologies that are reshaping
content delivery and consumption. The book is a valuable resource for
investors looking to capitalize on the digital shift while supporting media
innovation.

8. Global Media Development Funds: Policies and Practices

Providing a policy-oriented perspective, this book reviews the frameworks
governing media development investment funds across different countries and
regions. It analyzes regulatory environments, donor priorities, and
partnership models. Policymakers, fund managers, and academics will benefit
from its comparative approach and policy recommendations.

9. Building Resilient Media: Investment Strategies for Crisis and Change

This book focuses on how media development investment funds can help outlets
withstand crises such as political upheavals, economic downturns, and
pandemics. It explores adaptive investment strategies and resilience-building
initiatives that ensure long-term sustainability. Case studies illustrate how
timely funding and strategic support have enabled media organizations to
survive and thrive amid adversity.
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media development investment fund: The Sustainability Imperative in Media
Development Michel Leroy, 2025-04-15 This book critically examines how the media assistance and
broader 'development' sector have appropriated the catch-all concept of sustainability, originally
rooted in economic and environmental fields, to suit their agendas. Analysing 289 project
evaluations conducted globally between 1999 and 2019, it scrutinizes the tacit discourses
underpinning what Bourdieu termed “the imperialism of the universal” in fostering media systems in
the global South. The book reveals how processes of self-legitimation operate within an increasingly
competitive aid market, highlighting a shift from ‘post-missionary’ approaches to business-driven
models. Focusing on the often-overlooked African context, it explores nuanced coping capacity in
Uganda and the Eastern DRC. Amid questioning of the populist wave as well as power-motivated
new entrants, it challenges the recurring aid pattern, emphasizing the urgency of centering social
impact and values in media assistance. It offers essential insights for scholars and practitioners
navigating the evolving geopolitics of development and public diplomacy.

media development investment fund: Basic Concept of Journalism Branden Salas, 2018-10-15
Journalism is a form of communication, but it's distinct from other forms. It is unique because it's a
one-way message, or story, from the journalist to the audience. It's most unique because the
message isn't the journalist's personal story or subjective thoughts. Instead, the journalist acts as a
conduit, narrating an objective story about something that happened or is happening, based on his
or her observations and discoveries. Journalism can be distinguished from other activities and
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products by certain identifiable characteristics and practices. These elements not only separate
journalism from other forms of communication, they are what make it indispensable to democratic
societies. History reveals that the more democratic a society, the more news and information it tends
to have. Journalism means writing for newspapers or magazines. It is the communication of
information through writing in periodicals and newspapers. The people have an inborn desire to
know what's novel or new. This curiosity is satisfied by the journalists through their writing in the
newspapers and journals on current affairs and news. This book provides a lively and authoritative
introduction to journalism in all its forms. The focus of the book is to show how journalists do their
job, not only by explaining the process but also by hearing from those who do it on a daily basis. The
book is a product of communication revolution and changing mass communication perspectives.

media development investment fund: Myanmar Media in Transition Lisa Brooten, Jane
Madlyn McElhone, Gayathry Venkiteswaran, 2019-05-13 Myanmar Media in Transition: Legacies,
Challenges and Change is the first volume to overview the country’s contemporary media landscape,
providing a critical assessment of the sector during the complex and controversial political
transition. Moving beyond the focus on journalism and freedom of the press that characterizes many
media-focused volumes, Myanmar Media in Transition also explores developments in fiction,
filmmaking, social movement media and social media. Documenting changes from both academic
and practitioner perspectives, the twenty-one chapters reinforce the volume’s theoretical arguments
by providing on-the-ground, factual and experiential data intended to open useful dialogue between
key stakeholders in the media, government and civil society sectors. Providing an overview of media
studies in the country, Myanmar Media in Transition addresses current challenges, such as the use
of social media in spreading hate speech and the shifting boundaries of free expression, by placing
them within Myanmar’s broader historic social, political and economic context.

media development investment fund: Entrepreneurial journalism in greater China and
Southeast Asia Judith Clarke, 2021-12-30 Exploring startup journalism and digital media platform
trends in China, Taiwan and Southeast Asia, this book offers a practical insight into how to launch
and run successful news operations as digitisation spreads through the region. Drawing from a
range of case studies of news and journalism startups, including Malaysiakini, Hong Kong Free
Press, The News Lens of Taiwan, Thailand’s The Standard, Ciwei Gongshe of China, Indonesia’s IDN
Media, Sabay of Cambodia and Frontier Myanmar, this book provides tips on how to launch a news
media startup, how to find funding and how to sustain and scale the enterprise. Blending a
theoretical approach with core business and newsgathering expertise, the author offers an engaging
overview of contemporary entrepreneurial concepts and their vital relationship in finding new
markets for journalism today. Entrepreneurial journalism in greater China and Southeast Asia is an
invaluable resource for both students and professionals interested in new media, startups and the
Asian media market.

media development investment fund: Philanthropy Back to the Drawing Board Rien van
Gendt, 2023-10-09 In this book, Rien van Gendt urges philanthropy to critically and reflectively
assess how it can best live up to the promise it makes - and the responsibility it has - of investing
private resources for the public good. With a focus on private foundations and public charities, the
book covers areas such as the legitimacy of philanthropy; the advantages and pitfalls of
collaboration; aligning investments with mission; making the most effective use of philanthropic
spending; operating systems and styles; and relationships with grantees and local communities,
among several other topics. These are set out in the context of today's multiple challenges, including
the war in Ukraine, the climate crisis, growing inequality and the rise in anti-democratic sentiment.
Considering the rapidly evolving nature of these crises, and the uncertainty they bring, lessons of
the past no longer provide answers - hence the need for philanthropy to go back to the drawing
board.

media development investment fund: Freedom in the World 2016 Freedom House,
2016-12-24 Freedom in the World, the Freedom House flagship survey whose findings have been
published annually since 1972, is the standard-setting comparative assessment of global political



rights and civil liberties. The survey ratings and narrative reports on 195 countries and fifteen
territories are used by policymakers, the media, international corporations, civic activists, and
human rights defenders to monitor trends in democracy and track improvements and setbacks in
freedom worldwide. The Freedom in the World political rights and civil liberties ratings are
determined through a multi-layered process of research and evaluation by a team of regional
analysts and eminent scholars. The analysts used a broad range of sources of information, including
foreign and domestic news reports, academic studies, nongovernmental organizations, think tanks,
individual professional contacts, and visits to the region, in conducting their research. The
methodology of the survey is derived in large measure from the Universal Declaration of Human
Rights, and these standards are applied to all countries and territories, irrespective of geographical
location, ethnic or religious composition, or level of economic development.

media development investment fund: What Is Journalism For? Jon Allsop, 2025-04-08
What is at stake when journalism is threatened? Does society still need journalists? Journalism faces
multiple threats today all over the world: economic decline, online disinformation, the rise of Al,
authoritarian curbs on freedom of the press, and violence against journalists. In such a climate, it’s
more urgent than ever to ask what journalism is for. Drawing on his experience as a journalist and
media commentator, and on interviews with journalists from the US to Myanmar, Jon Allsop
examines key concepts that constitute journalism’s role: good judgement, concern for truth and
critical scrutiny of one or more communities. Along the way, he also considers the relationship
between journalism and activism; whether journalists should aspire to change the world and
whether they can be seen as champions of democracy.

media development investment fund: Disinformation in the Global South Herman
Wasserman, Dani Madrid-Morales, 2022-04-19 A timely and incisive exploration of disinformation
and its impact in the Global South In Disinformation in the Global South, media and communications
scholars Herman Wasserman and Dani Madrid-Morales deliver a unique and geographically diverse
collection of perspectives on the phenomenon of disinformation as it manifests in the Global South.
In many parts of the Global South, coordinated political disinformation campaigns, rumor, and
propaganda have long been a part of the social fabric, even before disinformation has become an
area of scholarship in the Global North. The way disinformation manifests in this region, and
responses to it, can therefore be highly instructive for readers around the world. Through case
studies and comparative analyses, the book explores the impact of disinformation in Africa, Latin
America, the Arab World and Asia. The chapters in this book discuss the similarities and differences
of disinformation in different regions and provide a broad thematic overview of the phenomenon as
it manifests across the Global South. After analyzing core concepts, theories and histories from
Southern perspectives, contributors explore the experiences of media users and the responses to
disinformation by various social actors drawing on examples from a dozen countries. Disinformation
in the Global South also includes: A thorough introduction to Southern perspectives on national
histories, theories of disinformation, and research methods in disinformation studies Global case
studies of cultures of disinformation, including ethnographic insights into how audiences engage
with disinformation Comprehensive explorations of responses to online and offline disinformation,
including discussions of news literacy and the management of disinformation A valuable resource for
scholars of disinformation everywhere, as well as senior undergraduate and graduate students in
courses covering transnational or global perspectives to communication studies, Disinformation in
the Global South is also an ideal reference for anyone studying or working in media or journalism.

media development investment fund: State Capture in South Africa Karl von Holdt, Robyn
Foley, Ryan Brunette, Jonathan Klaaren, Reg Rumney, Cherese Thakur, Sizwe Mpofu-Walsh, Devi
Pillay, Michael Marchant, Luke Spiropoulos, Hennie van Vuuren, Patrick Heller, Barney Pityana,
2023-06 A scholarly analysis of how state capture unfolded in South Africa and how it was contested
by a range of actors in civil society, political organizations and within the state itself.

media development investment fund: Digital First Surbhi Dahiya, 2023-06-14 India has the
second largest number of Internet users in the world today. In response to this twenty-first century



wave of rapid Internet growth and usage, journalism in India is now mainly digital. Challenging the
existing forms of print legacies and old media networks are a number of digital media startups that
have fuelled and radically altered consumption of information by providing different and innovative
forms of content strategies and distribution strategies. These include profit-based content startups,
aggregation-based startups, and non-profit startups. Digital First uses a longitudinal case study
approach to analyze key digital media startups in the Indian journalism industry today: notably, The
Print, The Wire, The Citizen, NewsLaundry, ScoopWhoop, PARI, InShorts, Youth ki Awaaz, Scroll.in,
Khabar Lahariya, AltNews, The Logical Indian among others. These organizations represent
different strategies, approaches, and ideologies. The book discusses ways in which these startups
began, and have grown, their organizational structures and policies, and their varied business
models.

media development investment fund: An Attack on one is an attack on all Kilman, Larry,
2017-07-10

media development investment fund: Journalism, Data and Technology in Latin America
Ramon Salaverria, Mathias-Felipe de-Lima-Santos, 2021-06-09 This book explores innovative
approaches to digital and data journalism in Latin America, brought by both legacy media and
newcomers to the industry, with the purpose of examining this changing media landscape. As part of
the Global South, Latin America has shown significant influence in the promotion of data and digital
technologies applied to journalism in recent years. In this region, news entrepreneurs are becoming
an essential source of innovation in news production, circulation, and distribution. The book
considers news media, particularly in Latin America, as an open set of practices intertwined in the
evolution of technology. It discusses the transformation of the Latin American news media
ecosystem and considers how it has shaped the industry despite local differences. The study fills a
significant gap in academic scholarship by addressing the multiple external factors, mainly political
and economic, which have contributed to the relative lack of studies on the patterns of journalism in
this region.

media development investment fund: Routledge Handbook of Social and Sustainable
Finance Othmar M. Lehner, 2016-06-23 Routledge Handbook of Social and Sustainable Finance
brings together an international cast of leading authorities to map out and display the disparate
voices, traditions and professional communities engaged in social finance activity. With a clear
societal or environmental mission, foundations, individual and group investors, as well as public
bodies around the world have become increasingly eager to finance and support innovative forms of
doing business. Together, founders and established businesses alike are embracing new sustainable
business models with a distinct stakeholder approach to tackle social or environmental problems in
what they see as a failed economic system in crisis. As a result, the topic of social and sustainable
finance is at the forefront of financial economic thought. This Handbook is divided up into three
parts. The first, The Landscape of Social and Sustainable Finance and Investments, comprises of
chapters from a multitude of perspectives in an effort to grasp the entirety of the landscape. The
second, Challenges, Suggestions, Critiques and Debates, focuses on areas ranging from sociological
underpinnings to critical takes on markets, and the identification of specialized business models.
Amongst ethical considerations, topics include the scaling of impact, an analysis of sustainability as
risk prevention and comparative analyses of various methods of justification and measurement. In
the third and final section, Markets and Institutions, contributions range from various perspectives
on sustainable banking to environmental marketplaces, and finally on to practical cases and country
specific observations. This volume is essential reading for both academics and students in economics
and finance. It is also of interest to those who study environmental economics, microeconomics and
banking.

media development investment fund: The Film Finance Handbook Adam P. Davies, Nicol
Wistreich, 2007 This is a complete guide to film finance around the world, from first web short film
to mainstream international multi-million dollar co-production.

media development investment fund: Local Journalism in a Digital World Kristy Hess,



Lisa Waller, 2017-09-16 This unique text addresses the gap between journalism studies, which have
tended to focus on national and international news, and the fact that most journalism is practised at
the local level, where people live, work, play and feel most 'at home'. Providing a rich overview of
the role and place of local media in society, Hess and Waller demonstrate that, in this changing
digital era, the local journalist must not only specialize in niche 'place-based' news, but also have a
clear understanding of how their locality and its people 'fit' in the context of a globalized world.
Equipping readers with a nuanced and well-rounded understanding of the field today, this is an
essential resource for students of journalism, media and communication studies, as well as for
practising and aspiring journalists.

media development investment fund: Routledge Handbook of Southeast Asian
Democratization William Case, 2015-04-24 Southeast Asia, an economically dynamic and
strategically vital region, seemed until recently to be transiting to more democratic politics. This
progress has suddenly stalled or even gone into reverse, requiring that analysts seriously rethink
their expectations and theorizing. The Routledge Handbook of Southeast Asian Democratization
provides the first book-length account of the reasons for democracy’s declining fortunes in the
region today. Combining theory and case studies, it is structured in four major sections: Stunted
Trajectories and Unhelpful Milieus Wavering Social Forces Uncertain Institutions Country cases and
democratic guises This interdisciplinary reference work addresses topics including the impact of
belief systems, historical records, regional and global contexts, civil society, ethnicity, women, Islam,
and social media. The performance of political institutions is also assessed, and the volume offers a
series of in-depth case studies, evaluating the country records of particular democratic, hybrid, and
authoritarian regimes from a democratization perspective. Bringing together nearly 30 key
international experts in the field, this cutting-edge Handbook offers a comprehensive and fresh
investigation into democracy in the region This timely survey will be essential reading for scholars
and students of Democratization and Asian Politics, as well as policymakers concerned with
democracy’s setbacks in Southeast Asia and the implications for the region’s citizens.

media development investment fund: The State of European Cinema Angus Finney,
2016-10-06 The State of European Cinema offers a critical review of the state of the industry at the
close of the twentieth century. Finney spent two years researching and carrying out interviews with
more than a hundred top film professionals. His findings offer dynamic and fresh perspectives on
Europe's film industry and include a detailed analysis of Europe's public subsidy funds,
co-production trends and cinema distribution systems, as well as practical information on screenplay
development and training and an examination of Europe's declining film-star system.

media development investment fund: Re-imagining Communication in Africa and the
Caribbean Hopeton S. Dunn, Dumisani Moyo, William O. Lesitaokana, Shanade Bianca Barnabas,
2021-01-30 This book advances alternative approaches to understanding media, culture and
technology in two vibrant regions of the Global South. Bringing together scholars from Africa and
the Caribbean, it traverses the domains of communication theory, digital technology strategy, media
practice reforms, and corporate and cultural renewal. The first section tackles research and
technology with new conceptual thinking from the South. The book then looks at emerging
approaches to community digital networks, online diaspora entertainment, and video gaming
strategies. The volume then explores reforms in policy and professional practice, including in
broadcast television, online newspapers, media philanthropy, and business news reporting. Its final
section examines the role of village-based folk media, the power of popular music in political
opposition, and new approaches to overcoming neo-colonial propaganda and external corporate
hegemony. This book therefore engages critically with the central issues of how we communicate,
produce, entertain, and build communities in 21st-century Africa and the Caribbean.

media development investment fund: Digital Kenya Bitange Ndemo, Tim Weiss, 2016-11-18
This book is open access under a CC BY 4.0 license. Presenting rigorous and original research, this
volume offers key insights into the historical, cultural, social, economic and political forces at play in
the creation of world-class ICT innovations in Kenya. Following the arrival of fiber-optic cables in



2009, Digital Kenya examines why the initial entrepreneurial spirit and digital revolution has begun
to falter despite support from motivated entrepreneurs, international investors, policy experts and
others. Written by engaged scholars and professionals in the field, the book offers 15 eye-opening
chapters and 14 one-on-one conversations with entrepreneurs and investors to ask why establishing
ICT start-ups on a continental and global scale remains a challenge on the “Silicon Savannah”. The
authors present evidence-based recommendations to help Kenya to continue producing globally
impactful ICT innovations that improve the lives of those still waiting on the side-lines, and to inspire
other nations to do the same.

media development investment fund: The Global Handbook of Media Accountability Susanne
Fengler, Tobias Eberwein, Matthias Karmasin, 2021-12-30 The Global Handbook of Media
Accountability brings together leading scholars to de-Westernize the academic debate on media
accountability and discuss different models of media self-regulation and newsroom transparency
around the globe. With examination of the status quo of media accountability in 43 countries
worldwide, it offers a theoretically informed comparative analysis of accountability regimes of
different varieties. As such, it constitutes the first interdisciplinary academic framework comparing
structures of media accountability across all continents and creates an invaluable basis for further
research and policymaking. It will therefore appeal to scholars and students of media studies and
journalism, mass communication, sociology, and political science, as well as policymakers and
practitioners.
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