media culture & society journal

media culture & society journal stands as a leading publication in the
interdisciplinary study of media, communication, and cultural dynamics. This
journal offers critical insights into how media shapes social realities,
identities, and power relations within contemporary society. Covering a range
of topics from digital media practices to cultural theory, the media culture
& society journal serves as a vital resource for academics, researchers, and
professionals interested in media studies and its broader societal impacts.
Emphasizing both theoretical and empirical research, the journal explores the
intersections of media technologies, cultural production, and socio-political
contexts. This article will delve into the scope and significance of the
media culture & society journal, its editorial focus, key themes featured in
recent publications, and the impact it has on academic discourse.
Additionally, an overview of submission guidelines and the journal’s role in
shaping media scholarship will be discussed.

e Overview of Media Culture & Society Journal

Editorial Focus and Thematic Scope
e Key Topics and Research Areas
e Tmpact on Academic and Professional Communities

Submission Guidelines and Peer Review Process

Overview of Media Culture & Society Journal

The media culture & society journal is a peer-reviewed academic publication
dedicated to advancing knowledge in the fields of media studies, cultural
studies, and communication. It publishes original research articles, reviews,
and critical essays that investigate the complex relationships between media
technologies, cultural forms, and social practices. Established decades ago,
the journal has grown into a respected platform for scholars globally,
facilitating interdisciplinary dialogue and innovative methodologies. Its
readership includes university researchers, media practitioners,
policymakers, and students, all seeking to understand how media influences
cultural and social structures.

Historical Development

Since its inception, the media culture & society journal has evolved to
address emerging media trends and theoretical frameworks. Initially focused
on traditional media such as television and print, it now encompasses digital
media, social networks, and global communication systems. This evolution
reflects the journal’s commitment to staying at the forefront of media
research and responding to the rapidly changing media environment.



Publication Frequency and Access

The journal is typically published multiple times per year, offering timely
and relevant contributions to the field. It is accessible through academic
libraries and online platforms, ensuring broad dissemination of its content.
Many institutions subscribe to the journal, recognizing its importance as a
scholarly resource.

Editorial Focus and Thematic Scope

The editorial stance of the media culture & society journal prioritizes
critical and reflexive approaches to understanding media and culture. It
encourages submissions that challenge conventional perspectives and
incorporate diverse theoretical frameworks from sociology, anthropology,
political science, and cultural theory. The journal emphasizes how media
practices intersect with issues of identity, power, ideology, and
globalization.

Interdisciplinary Approach

One of the defining characteristics of the media culture & society journal is
its interdisciplinary nature. By integrating insights from various social
sciences and humanities disciplines, the journal fosters a comprehensive
understanding of media phenomena. This approach allows for nuanced analysis
of media’s role in shaping cultural narratives and societal structures.

Critical and Theoretical Contributions

The journal values contributions that advance theoretical discourse,
including those that revisit classical theories and propose new conceptual
models. It champions research that interrogates media’s ideological
functions, cultural representation, and audience reception, thereby enriching
scholarly debates within media and cultural studies.

Key Topics and Research Areas

The media culture & society Jjournal covers a wide array of research areas,
reflecting the multifaceted nature of media and its societal implications.
Articles often explore contemporary media landscapes, digital communication,
and the cultural politics of media production and consumption.

Digital Media and Social Networks

Research on digital media platforms and social networking sites forms a
significant portion of the journal’s content. This includes studies on user
behavior, online identity formation, algorithmic influence, and the impact of
social media on public discourse and democratic participation.



Media Representation and Identity

Another prominent theme involves analyzing how media representations affect
constructions of race, gender, ethnicity, and class. The journal publishes

work that critically examines stereotypes, exclusionary practices, and the

potential for media to foster inclusivity.

Globalization and Media Flows

The globalization of media cultures is a frequent subject, with articles
addressing transnational media production, cultural exchange, and the effects
of global media conglomerates on local cultures. This area highlights the
tension between homogenization and cultural diversity in media consumption.

Political Economy of Media

Studies on the political economy examine ownership patterns, regulatory
frameworks, and the economic forces shaping media industries. This research
reveals how financial and political interests influence media content and
accessibility.

Media Activism and Social Movements

The journal also includes investigations into media’s role in activism and
social change, exploring how marginalized groups utilize media tools to
challenge dominant narratives and mobilize support for various causes.
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Impact on Academic and Professional Communities

The media culture & society journal exerts considerable influence within
academic circles and beyond. Its rigorous scholarship enriches media theory
and informs teaching curricula, while its findings often contribute to public
debates about media regulation, cultural policy, and technological
innovation.

Influence on Media Studies Scholarship

As a leading journal, it shapes research agendas and fosters critical



inquiry. Scholars frequently cite its articles, making it a key source for
emerging theories and methodological advances in media and cultural studies.

Engagement with Media Practitioners

The journal’s insights are also valuable for media professionals, including
journalists, producers, and policy makers. By highlighting media’s societal
roles and challenges, the journal supports informed decision-making and
ethical media practices.

Contribution to Public Discourse

Beyond academia, the media culture & society journal influences broader
conversations on media literacy, digital rights, and cultural representation.
It helps frame the ways in which society understands and interacts with media
technologies.

Submission Guidelines and Peer Review Process

The media culture & society journal maintains high standards for publication,
ensuring that all submissions undergo a thorough peer review process. This
guarantees the quality, originality, and relevance of the research it
publishes.

Manuscript Preparation

Authors are required to follow specific formatting and style guidelines to
align with the journal’s editorial policies. Manuscripts should present clear
research questions, sound methodology, and well-supported arguments.

Peer Review Procedures

Each submission is evaluated by multiple experts in the field through a
double-blind peer review system. This process assesses the manuscript’s
contribution to knowledge, theoretical rigor, and adherence to ethical

standards.

Acceptance and Publication

Following acceptance, articles undergo editorial revisions and formatting
before publication. The journal offers options for both print and electronic
dissemination, maximizing the reach of published research.
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Frequently Asked Questions

What is the focus of the Media, Culture & Society
journal?

Media, Culture & Society 1is an academic journal that explores the complex
relationships between media, culture, and society, including the social and
cultural impacts of media technologies and communication practices.

Who publishes the Media, Culture & Society journal?

Media, Culture & Society is published by SAGE Publications, a leading
independent academic publisher.

How often is the Media, Culture & Society journal
published?

The journal is published bimonthly, releasing six issues per year.

What types of articles are featured in Media, Culture
& Society?
The journal features peer-reviewed scholarly articles, critical essays, and

research studies covering topics such as media theory, cultural studies,
communication, and social change.

Is Media, Culture & Society a peer-reviewed journal?

Yes, Media, Culture & Society is a peer-reviewed academic journal, ensuring
the quality and credibility of its published research.

How can researchers submit their work to Media,
Culture & Society?

Researchers can submit manuscripts through the journal’s online submission
system, following the author guidelines provided on the official SAGE
Publications website.

What disciplines does Media, Culture & Society cater
to?

The journal caters to disciplines including media studies, cultural studies,
sociology, communication studies, and related fields examining media in
social contexts.

Where can I access articles from Media, Culture &
Society?

Articles from Media, Culture & Society can be accessed through academic



databases such as SAGE Journals, university libraries, and other scholarly
platforms, often requiring a subscription or institutional access.

Additional Resources

1. Media Culture: Cultural Studies, Identity and Politics Between the Modern
and the Postmodern

This book explores the intricate relationship between media, culture, and
society, focusing on how identity and politics are shaped within modern and
postmodern contexts. It examines key theories in cultural studies and applies
them to contemporary media phenomena. The text provides critical insights
into the role of media in constructing social realities and cultural
meanings.

2. Understanding Media and Culture: An Introduction to Mass Communication

A foundational text for students and scholars, this book offers a
comprehensive overview of mass communication and its impact on culture and
society. It covers various media forms, including digital, print, and
broadcast, while analyzing their role in shaping public opinion and cultural
norms. The author emphasizes the interplay between media institutions and
audiences.

3. Media and Society: Critical Perspectives

This collection of essays critically examines the power dynamics within media
industries and their influence on societal structures. Topics include media
ownership, representation, and the political economy of communication. The
book challenges readers to consider the ethical and social implications of
media practices in contemporary culture.

4. The Media and Modernity: A Social Theory of the Media

Offering a sociological perspective, this book investigates how media
technologies have transformed social life and modernity itself. It addresses
issues such as time-space compression, the public sphere, and the role of
media in identity formation. The author integrates theory and empirical
research to explore media’s role in shaping social change.

5. Culture and Society in the Media Age

This volume explores the evolving relationship between culture and society in
the context of rapid media technological advancements. It highlights how
media practices influence cultural production and social interaction. The
book also discusses globalization and the digital divide as critical factors
in media culture dynamics.

6. Media, Culture and Society: An Introduction

Designed as an introductory text, this book provides a clear and accessible
overview of the key concepts and debates in media culture and society
studies. It addresses issues such as media representation, audience
reception, and media policy. The text is well-suited for readers new to the
field but also offers valuable insights for advanced learners.

7. Media, Society, World: Social Theory and Digital Media Practice

This book bridges social theory and practical analysis of digital media,
focusing on how global media flows affect societies worldwide. It explores
themes like network culture, digital labor, and participatory media. The
author argues for a critical understanding of digital media’s role in
contemporary social transformations.

8. Media and Cultural Theory



A comprehensive guide to cultural theory as it applies to media studies, this
book covers influential thinkers and theoretical frameworks. It discusses
semiotics, poststructuralism, feminism, and postcolonial theory in relation
to media texts and practices. The book encourages critical engagement with
media representations and cultural narratives.

9. Global Media and Communication

Focusing on the global dimensions of media culture, this book analyzes how
media industries and communication technologies operate across borders. It
examines globalization, transnational media flows, and the impact of digital
media on cultural diversity. The text highlights the tensions between global
connectivity and local cultural identities.
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media culture society journal: Media, Culture and Society Paul Hodkinson, 2024-04-19 As
digital media come to saturate more and more of our societies, what benefits and challenges do they
bring? Who holds power in contemporary media industries, and do they have our best interests at
heart? What role do media play in our cultural identities and the relations between communities?
How much control do media users have over the role of platforms, algorithms and data in their lives?
Media increasingly dominate our social and cultural worlds, affecting issues of power, politics,
knowledge, identity, and everyday life. But what are the implications of the mediatisation of
contemporary life, and how should we make sense of it? In this fully updated and revised edition of
his bestselling textbook, Paul Hodkinson explores the social and cultural significance of media in the
age of digital platforms. Encompassing media technologies, industries, texts and users, and
combining coverage of classic theories with extensive new material on platforms, social media,
datafication and more, this book will equip you to navigate the fast-moving field of media and
communication studies. Media, Culture and Society provides an essential overview for students
studying introductory media modules, as well as depth for those further into their media degree.

media culture society journal: Media, Culture and Society in Iran Mehdi Semati,
2007-09-24 By exploring topics such as the Internet, print press, advertising, satellite television,
video, rock music, literature, cinema, gender, religious intellectuals, and secularism, this unique and
wide-ranging volume explains Iran as a complex society that has successfully managed to negotiate
and embody the tensions of tradition and modernity, democracy and theocracy, isolation and
globalization, and other such cultural-political dynamics that escape the explanatory and analytical
powers of all-too-familiar binary relations. Featuring contributions from among the best-known and
emerging scholars on Iranian media, culture, society, and politics, this volume uncovers how the
existing perspectives on post-revolutionary Iranian society have failed to appreciate the complexity,
the paradoxes and the contradictions that characterize life in contemporary Iran, resulting in a
general failure to explain and to anticipate its contemporary social and political transformations.

media culture society journal: Media, Culture and Society in Malaysia Yeoh Seng Guan,
2010-02-25 This book presents a comprehensive, full-length analysis of the uses of media and
communication technologies by different social actors in Malaysia. Unlike other studies of the media


https://www-01.massdevelopment.com/archive-library-507/files?docid=Ynw95-7338&title=media-culture-society-journal.pdf
https://www-01.massdevelopment.com/archive-library-702/pdf?ID=phg42-1558&title=sweet-potato-waffles-vegan.pdf
https://www-01.massdevelopment.com/archive-library-702/pdf?ID=phg42-1558&title=sweet-potato-waffles-vegan.pdf

in Malaysia which concentrate on political economy or freedom of the media approaches, this book
focuses on the ways in which different media forms have constituted cultural practices and power
relations amongst particular audiences and publics. It also examines the ways in which technologies
of varying scales and range have been appropriated for various subaltern purposes and
counter-hegemonic agendas. Drawing upon recent case studies on the deployment of different media
- including mainstream and independent films, television programming, black metal music,
community rituals, political advertising, the internet, and artistic visual installations - it provides
valuable insights into the complex, vibrant ways in which these different media forms have
negotiated with the dominant cultural representations of Malaysian society. The book makes an
important contribution to the emergent disciplines of media studies and cultural studies in Malaysia.

media culture society journal: MEDIA, CULTURE AND SOCIETY: INTER-RELATION AND
EVOLUTION Arindam, Saikat Majumdar, Souvik Sur, 2024-09-20

media culture society journal: Encyclopedia of Library and Information Sciences John D.
McDonald, Michael Levine-Clark, 2017-03-15 The Encyclopedia of Library and Information Sciences,
comprising of seven volumes, now in its fourth edition, compiles the contributions of major
researchers and practitioners and explores the cultural institutions of more than 30 countries. This
major reference presents over 550 entries extensively reviewed for accuracy in seven print volumes
or online. The new fourth edition, which includes 55 new entires and 60 revised entries, continues to
reflect the growing convergence among the disciplines that influence information and the cultural
record, with coverage of the latest topics as well as classic articles of historical and theoretical
importance.

media culture society journal: Media, Economy and Society Christian Fuchs, 2023-11-29
This essential guide to the critical study of the media economy in society teaches students how to
critically analyse the political economy of communication and the media. The book introduces a
variety of methods and topics, including the political economy of communication in capitalism, the
political economy of media concentration, the political economy of advertising, the political economy
of global media and transnational media corporations, class relations and working conditions in the
capitalist media and communication industry, the political economy of the Internet and digital
media, the information society and digital capitalism, the public sphere, Public Service Media, the
Public Service Internet, and the political economy of media management. This will be an ideal
textbook for a variety of courses relating to media and communication, including Media Economics;
Political Economy of Communication; Media, Culture, and Society; Critical Media and
Communication Studies; Media Sociology; Media Management; and Media Business Studies.

media culture society journal: Sport and Society Barrie Houlihan, 2007-12-20 Praise for the
First Edition: Barrie Houlihan's astonishingly ambitious and skilfully assembled collection examines
the relations between sport, social policy and the social context that underlies the two. Organized
around such themes as exclusion, commercialism and international comparisons, the book allows the
reader to understand not only the centrality of sport to contemporary society, but the often
perplexing policies that contrive to encourage or deny participation, promote or deter public sector
involvement and support or undermine physical education. Importantly, Houlihan never prioritises
the general over the particular, always striving to find detail amid the bigger picture. - Ellis
Cashmore, Professor of Culture, Media and Sport, Staffordshire University The most comprehensive
study of contemporary issues in sport by leading international scholars. Houlihan's book is the
answer to sports students' prayers, full of information, statistics, tables and figures, extensive guides
to further reading and, most important of all, challenging ideas. A weighty vademecum for the early
21st century. - Jim Riordan Honorary Professor of Sports Studies, University of Stirling, Professor
Emeritus at University of Surrey, and President of the European Sports History Association Fully
updated and revised, the Second Edition of Barrie Houlihan's ground-breaking book provides
students and lecturers with a one-stop text that is comprehensive, multi-disciplinary, accessible,
international and engaging. Sport and Society allows students to: Approach the study of sport from a
multi-disciplinary perspective. Understand the importance of social structure, power and inequality




in analyzing the nature and significance of sport in society. Address the rapid commercialization and
regulation of sport. Engage in comparative analysis to understand problems clearly and produce
sound solutions. Expand their knowledge through chapter summaries, guides to further reading and
extensive bibliographies. This Second Edition contains five brand new chapters, which reflect recent
concerns with: young athletes and human rights, sport and the city, sport and violence, sport and
health, and sport and Islam. A superb teaching text, it will be relished by lecturers seeking an
authoritative introduction to sport and society and students who want a relevant, enriching text for
their learning and research needs.

media culture society journal: Media and Society James Curran, 2010-09-01 Media and
Society is an established title, popular worldwide for its insightful and accessible essays from
leading international academics on the most pertinent issues in the media field today. The book is
organised into three key areas of debate: media and society, media production and mediations. Each
new edition of the book has sought to be a textbook that encompasses the field, including essays on
political communication, media and feminism, media political economy, sociology of media
organisations, media representations, media influence, internet studies and more. New to this
edition is an emphasis on film studies, an increasingly important area of media studies. What is
judged to be the staple elements of the field has evolved over time, as well as becoming more
international in orientation. Yet the overriding aim of the book - to be useful to students - has
remained constant. This text is an essential resource for all media, communication and film studies
students who want to broaden their knowledge and understanding of how the media operates and
affects society across the globe. An original contribution to media studies. Beautifully organized,
well written and incisive. Professor James Carey, Colombia University, USA Still the best collection
of current thinking in the field. Professor Elihu Katz, Annenberg School for Communication at the
University of Pennsylvania, USA, and Hebrew University of Jerusalem, Israel

media culture society journal: Manchester United David L. Andrews, 2004-08-02 Despite
myriad popular and journalistic expositions, up to this point there have been virtually no academic
discussions of the Manchester United phenomenon. This anthology represents the first concerted
academic examination of Manchester United F.C. in its current guise as a widely followed and highly
emblematic sporting institution. Bringing together respected academics from an array of disciplinary
backgrounds these essays each interrogate various related dimensions of the Manchester United
world. The primary aim of this collection is to illustrate how the structure and experience of
Manchester United is implicated in broader societal shifts, within which the boundary between
cultural and commercial concerns have become increasingly indivisible. The chapters are presented
within five thematic sections: 1 Becoming United 2 Economy United 3 Embodied United 4 Local
United 5 Global United

media culture society journal: The Travels of Media and Cultural Products Enrique
Uribe-Jongbloed, 2023-09-07 This book presents the Cultural Transduction framework as a
conceptual tool to understand the processes that media and cultural products undergo when they
cross cultural and national borders. Using a series of examples from pop culture, including films,
television series, video games, memes and other digital products, this book provides the reader with
a wider understanding of the procedures, interests, roles, assumptions and challenges, which foster
or hinder the travels of media and cultural products. Compiling in one single narrative a series of
case studies, theoretical debates and international examples, the book looks at a number of
exchanges and transformations enabled by both traditional media trade and the internet. It reflects
on the increase of cultural products crossing over regional, national and international borders in the
form of video games and TV formats, through music and video distribution platforms or via digital
social media networks, to highlight discussions about the characteristics of border-crossing digital
production. The cultural transduction framework is developed from discussions in communication
and media studies, as well as from debates in adaptation and translation studies, to map out the
travels of media and cultural products from an interdisciplinary perspective. It provides a tool to
analyse the markets, products, people and processes that enable or constrain the movement of



products across borders, for those interested in the practical aspects that underlie the negotiation
and transformation of products inserted into different cultural market settings. This volume provides
a new framework for understanding the travels of cultural products, which will be of use to students
and scholars in the area of media industry studies, business studies, digital media studies,
international media law and economics.

media culture society journal: Sport in Films Emma Poulton, Martin Roderick, 2019-05-30
Sport offers everything a good story should have: heroes and villains, triumph and disaster,
achievement and despair, tension and drama. Consequently, sport makes for a compelling film
narrative and films, in turn, are a vivid medium for sport. Yet despite its regularity as a central
theme in motion pictures, constructions and representations of sport and athletes have been
marginalised in terms of serious analysis within the longstanding academic study of films and
documentaries. In this collection, it is the critical study of film and its connections to sport that are
examined. The collection is one of the first of its kind to examine the ways in which sport has been
used in films as a metaphor for other areas of social life. Among the themes and issues explored by
the contributors are: Morality tales in which good triumphs over evil The representation and
ideological framing of social identities, including class, gender, race and nationality The
representation of key issues pertinent to sport, including globalization, politics, commodification,
consumerism, and violence The meanings ‘spoken’ by films - and the various ‘readings’ which
audiences make of them This is a timely collection that draws together a diverse range of accessible,
insightful and ground-breaking new essays. This book was published as a special issue of Sport in
Society.

media culture society journal: Routledge Handbook of New Media in Asia Larissa Hjorth,
Olivia Khoo, 2015-11-06 While a decade ago much of the discussion of new media in Asia was
couched in Occidental notions of Asia as a default setting for technology in the future, today we are
seeing a much more complex picture of contesting new media practices and production. As new
media becomes increasingly an everyday reality for young and old across Asia through smartphones
and associated devices, boundaries between art, new media, and the everyday are transformed. This
Handbook addresses the historical, social, cultural, political, philosophical, artistic and economic
dimensions of the region’s new media. Through an interdisciplinary revision of both new media and
Asia the contributors provide new insights into the complex and contesting terrains of both notions.
The Routledge Handbook of New Media in Asia will be the definitive publication for readers
interested in comprehending all the various aspects of new media in Asia. It provides an
authoritative, up-to-date, intellectually broad, conceptually cutting-edge guide to the important
aspects of new media in the region — as the first point of consultation for researchers, advanced
level undergraduate and postgraduate students in fields of new media and Asian studies.

media culture society journal: Media Culture & Environ. Co-P Alison Anderson, 2019-07-12
First Published in 1997. This book is intended for final year undergraduates and postgraduates in
cultural and media studies, as well as postgraduate and academic researchers. Courses on culture
and the media within sociology, environmental studies, human geography and politics.

media culture society journal: International and Development Communication Bella Mody,
2003-04-29 Mody ties together much of the book with the currently compelling concept of
globalization. For scholars it provides a wealth of current references and sketches a historical
overview that is mostly absent in other volumes that attempt a summary like this
one.--COMMUNICATION RESEARCH TRENDSInternational and Development Communication: A
21st Century Perspective examines the exciting field of international and development
communication and illustrates how this field of study is composed and how it has grown. Derived
from the successful Handbook of International and Intercultural Communication, Second Edition,
this book opens with an updated and expanded introduction by Bella Mody, showcasing the effects
of globalization, and contains those chapters from the Handbook that deal with international and
development communication. International and Development Communication provides a historical
perspective and a contemporary analysis of the field of international communication and its



application to development communication. The book examines how communication media and
telecommunications are considered central to globalization and to national development, and
discusses globalization in history, the role of media, changes in structural biases of media and
telecommunication institutions, national forces of capitalism, and biases in international and
development communication messages. provides a historical perspective and a contemporary
analysis of the field of international communication and its application to development
communication. The book examines how communication media and telecommunications are
considered central to globalization and to national development, and discusses globalization in
history, the role of media, changes in structural biases of media and telecommunication institutions,
national forces of capitalism, and biases in international and development communication messages.
The book, divided into two parts, revolves around media institutions and the conditions under which
they have been used by the state and private capital. Part One covers international communication
and presents the thinking of several well-known authors from areas such as South Asia, East Asia,
Europe, and North America. Part Two focuses on development communication applications by
various active researchers and professors, drawn from Latin America, South Asia, and North
America. With contributions from experts in the field, each part of the book begins with a chapter on
theories and closes with one on issues. Chapters within each part examine the distinct and broadly
recognized topics of research within each area, such as media corporations in the age of
globalization, transnational advertising, the global-local dialectic and polysemic effects, development
communication campaigns, communication technology and development, and international
development communication.

media culture society journal: Culture, Society, and Democracy Isaac Reed, Jeffrey C.
Alexander, 2015-12-03 This volume addresses the key question of the intersection of sociology and
politics, and asks what a non-Marxist cultural perspective can offer the Left. Written by leading
scholars, it develops new conceptions of social critique, new techniques of interpretive analysis, and
new concepts for the sociology of democratic practice. It is a volume for the twenty-first-century,
where global and local meet, when critical theory must examine its most fundamental
presuppositions.

media culture society journal: British Marxism and Cultural Studies Philip Bounds, David
Berry, 2016-04-20 A comprehensive exploration of the profound influence of Marxist ideas on the
development of Cultural Studies in Britain, this volume covers a century of Marxist writing,
balancing synoptic accounts of the various schools of Marxist thought with detailed analyses of the
most important writers. Arguing that a recognisably Marxist tradition of cultural analysis began in
the last two decades of the nineteenth century and continues unbroken to the present day, British
Marxism and Cultural Studies traces the links between contemporary developments in the field and
the extended tradition of which they form a part. With discussion of figures such as Jack Lindsay,
C.L.R. James, Julian Stallabrass and Mike Wayne, as well as the cultural thinking of the New Left,
Gramscian, Althusserian and Political Economy schools, this book shows that the history of British
cultural Marxism is broader and richer than many people realise. As such, it will be of interest to
scholars and students of sociology, cultural studies, intellectual history and the history of the Left.

media culture society journal: Digital Intimate Publics and Social Media Amy Shields
Dobson, Brady Robards, Nicholas Carah, 2018-11-19 This book explores emergent intimate practices
in social media cultures. It examines new digital intimacies as they are constituted, lived, and
commodified via social media platforms. The study of social media practices has come to offer
unique insights into questions about what happens to power dynamics when intimate practices are
made public, about intimacy as public and political, and as defined by cultural politics and
pedagogies, institutions, technologies, and geographies. This book forges new pathways in the
scholarship of digital cultures by fusing queer and feminist accounts of intimate publics with critical
scholarship on digital identities and everyday social media practices. The collection brings together
a diverse range of carefully selected, cutting-edge case studies and groundbreaking theoretical work
on topics such as selfies, oversharing, hook-up apps, sexting, Gamergate, death and grief online, and



transnational family life. The book is divided into three parts: ‘Shaping Intimacy’, ‘Public Bodies’,
and ‘Negotiating Intimacy’. Overarching themes include identity politics, memory, platform
economics, work and labour, and everyday media practices.

media culture society journal: The Social Media Handbook Jeremy Hunsinger, Theresa
Senft, 2013-10-30 The Social Media Handbook explores how social media are changing disciplinary
understandings of the internet and our everyday lives. In addition to person-to-person social
networking services like Facebook and Twitter, this volume considers a broad range of networked
information services that support in-depth social interaction, community formation, and
collaboration in the Web 2.0 era. Rather than considering social media in terms of specific
technologies, the chapters in this book engage topics across a range of research, techniques,
practices, culture and society, and theories. These broader topics—including community, gender,
fandom, disability, and journalism—are entryways through which students and faculty can explore
ways of thinking about social media and find new paradigms for analysis. Contributors:Axel Bruns,
Francesca Coppa, Katie Ellis, Gerard Goggin, Alexander Halavais, Andrew Herman, Jeremy
Hunsinger, Angus Johnston, Alice Marwick, Safiya Umoja Noble, Zizi Papacharissi, Toni Sant,
Theresa Senft

media culture society journal: In the Culture Society Angela McRobbie, Angela Mcrobbie,
2013-09-13 How do different artistic and cultural practices develop in the contemporary consumer
culture? Providing a new direction in cultural studies as well as a vigorous defence of the field,
Angela McRobbie's new collection of essays considers the social consequences of cultural
proliferation and the social basis of aesthetic innovation. In the wake of postmodernism, McRobbie
offers a more grounded and even localised account of key cultural practices, from the new populism
of young British artists, including Damien Hirst and Tracy Emin, to the underground London sounds
of drum'n'bass, discussing music by artists such as Tricky, Talvin Singh and Goldie; from the new
sexualities in girls' and women's magazines like More! and Sugar to the dynamics of fashion
production and consumption. Throughout the essays the author returns to issues of livelihoods and
earning a living in the cultural economy, while at the same time pressing the issue of cultural value.

media culture society journal: Harry Alan Towers Dave Mann, 2014-11-03 Harry Alan Towers'
reputation rests upon a corpus of 95 low-budget productions shot post-haste in every corner of the
globe. He took an integral part, however, in the development of the protocols that now underpin
much transnational film production and he must be regarded as a pioneer. Towers' slash and burn
strategy focused on parasitic, back-to-back productions, funded by rights bundles that were pre-sold
globally. This strategy was substantially derived from his early days in broadcasting wherein he
acted as a go-between in the American and the British Commonwealth markets. Though he became
adept at procuring funds from pariah regimes and black market economies, primarily he continued
to act as a broker bringing together American equity investment and European finance under the
auspices of EC co-production agreements. He was also quick to exploit the burgeoning niche
markets becoming available in the wake of technological developments and government initiatives.
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