inbound marketing write for us

inbound marketing write for us represents a valuable opportunity for marketers, content creators, and
industry experts to contribute insightful knowledge on a powerful digital strategy. This article explores the
concept of inbound marketing, its core principles, and the benefits it offers to businesses aiming to attract,
engage, and convert potential customers effectively. Understanding inbound marketing is essential for
companies looking to improve lead generation, brand awareness, and customer loyalty through content-
driven approaches. Additionally, this article will discuss practical techniques, tools, and content ideas that
can help contributors produce high-quality submissions centered around inbound marketing. Whether you
are a seasoned professional or a marketing enthusiast, the insights shared here will guide you in crafting
compelling content tailored to the inbound marketing niche. The following sections provide a
comprehensive overview and detailed guidance for anyone interested in the keyword inbound marketing

write for us.

Understanding Inbound Marketing

¢ Key Components of Inbound Marketing

Benefits of Inbound Marketing

Effective Content Strategies for Inbound Marketing

How to Write for Inbound Marketing Write for Us Opportunities

Understanding Inbound Marketing

Inbound marketing is a customer-centric marketing methodology that focuses on attracting potential
customers by creating valuable content and experiences tailored to their needs. Unlike traditional outbound
marketing, which interrupts audiences with ads and cold calls, inbound marketing draws prospects in
through relevant and helpful information. This strategy leverages channels like blogs, search engines, social
media, and email to build trust and credibility with target audiences. Inbound marketing emphasizes the
buyer’s journey, ensuring that content aligns with each stage, from awareness to decision-making. By
prioritizing engagement and relationship building, inbound marketing helps businesses generate qualified

leads and foster long-term customer loyalty.



The Evolution of Inbound Marketing

The concept of inbound marketing has evolved significantly over the past decade, driven by changes in
consumer behavior and advancements in digital technology. Early digital marketing efforts primarily
focused on outbound tactics, but the rise of content marketing and social media shifted the landscape
towards more interactive and personalized marketing approaches. Inbound marketing emerged as a holistic
framework that integrates content creation, search engine optimization (SEO), and social media marketing
to attract and nurture leads. Today, inbound marketing is widely recognized as an essential strategy for

sustainable business growth and is continually adapting to new tools and trends.

Core Principles of Inbound Marketing

Inbound marketing is built upon several fundamental principles that guide its implementation:

o Attract: Drawing the right audience through targeted content and SEO.
¢ Engage: Building meaningful relationships using personalized communication and nurturing.
e Delight: Providing exceptional customer experiences that encourage loyalty and advocacy.

¢ Analyze: Measuring performance and optimizing strategies based on data insights.

Key Components of Inbound Marketing

Successful inbound marketing campaigns rely on a combination of critical components that work together
to guide prospects through the sales funnel. These elements include content marketing, SEO, social media,
email marketing, and marketing automation. Each component plays a vital role in attracting, engaging, and

converting leads while supporting ongoing customer retention efforts.

Content Marketing

Content marketing is the backbone of inbound marketing, involving the creation and distribution of
valuable, relevant, and consistent content to attract and retain a clearly defined audience. This content can
take various forms, such as blog posts, eBooks, videos, infographics, podcasts, and case studies. High-quality
content addresses the pain points and interests of the target audience, helping to establish authority and

trust.



Search Engine Optimization (SEO)

SEO enhances the visibility of content in search engine results, making it easier for potential customers to
discover a brand organically. Effective SEO strategies include keyword research, on-page optimization,
technical SEO, and link building. Optimizing content for search engines aligns with inbound marketing’s

goal of attracting qualified traffic by answering users’ queries and providing valuable information.

Social Media Marketing

Social media platforms are essential channels for distributing content, engaging with audiences, and
building brand awareness. Social media marketing within inbound strategies focuses on sharing informative
content, interacting with followers, and fostering community engagement. This interaction helps nurture

relationships and drives traffic back to owned digital properties.

Email Marketing and Automation

Email marketing remains a powerful tool for nurturing leads and maintaining customer relationships.
Through targeted email campaigns and marketing automation workflows, businesses can deliver
personalized content based on user behavior, preferences, and lifecycle stages. Automation streamlines

communication and ensures timely follow-ups, improving conversion rates and customer satisfaction.

Benefits of Inbound Marketing

Implementing inbound marketing provides numerous advantages for businesses seeking sustainable
growth and competitive differentiation. By focusing on audience needs and delivering valuable content,

companies can achieve higher engagement, improved lead quality, and enhanced brand reputation.

Cost-Effectiveness

Compared to traditional advertising and outbound marketing tactics, inbound marketing typically requires
lower investment while delivering higher ROI. Content created for inbound marketing can generate

continuous traffic and leads over time, making it a cost-efficient long-term strategy.

Increased Trust and Credibility

Providing helpful and educational content helps businesses position themselves as industry experts,
building trust with prospects and customers. This credibility encourages customers to choose a brand over

competitors and fosters loyalty.



Better Lead Quality and Conversion Rates

Inbound marketing attracts prospects who are already interested in the products or services offered,
resulting in higher lead quality. Tailored content and nurturing workflows improve conversion rates by

guiding leads through the buyer’s journey effectively.

Enhanced Customer Retention

Inbound marketing does not end with lead generation; it extends to delighting customers post-purchase.
Engaging customers with relevant content and support ensures continued satisfaction and encourages

repeat business.

Effective Content Strategies for Inbound Marketing

Developing successful inbound marketing content requires a strategic approach that aligns with audience
needs and business goals. Employing diverse content types and optimizing for search engines are essential

practices.

Identifying Audience Personas

Creating detailed buyer personas helps marketers understand the demographics, behaviors, pain points, and
preferences of their target audience. This knowledge informs content topics, formats, and distribution

channels, enhancing relevance and engagement.

Content Planning and Editorial Calendars

Organizing content production with editorial calendars ensures consistent publishing and thematic
coherence. Planning content around key topics, seasonal events, and buyer journey stages maximizes

impact and resource efficiency.

Utilizing SEO Best Practices

Incorporating keyword research, meta descriptions, internal linking, and mobile optimization improves
content discoverability. SEO-focused content helps attract organic traffic aligned with inbound marketing

objectives.



Leveraging Multimedia Content

Incorporating videos, infographics, podcasts, and interactive content enhances user engagement and caters
to diverse consumption preferences. Multimedia content can increase time on page and social sharing,

further amplifying reach.

How to Write for Inbound Marketing Write for Us Opportunities

Contributing content under the topic inbound marketing write for us requires understanding the audience,
adhering to editorial standards, and delivering value-driven content. Potential contributors should focus on

providing actionable insights, data-backed strategies, and industry trends.

Understanding Submission Guidelines

Most platforms inviting inbound marketing write for us submissions specify guidelines regarding word
count, tone, formatting, and originality. Complying with these ensures that content is accepted and

published promptly.

Choosing Relevant and Trending Topics

Selecting topics that address current challenges, emerging trends, or frequently asked questions in inbound
marketing increases the chances of acceptance and reader engagement. Examples include content

marketing tactics, SEO innovations, lead nurturing strategies, and marketing automation tips.

Incorporating Keywords Naturally

Maintaining an appropriate keyword density for inbound marketing write for us, along with semantic
variations, improves SEO without compromising readability. Keywords should be integrated seamlessly

within informative and engaging content.

Providing Data and Examples

Including statistics, case studies, and real-world examples enhances credibility and practical value. Well-

researched content demonstrates expertise and supports claims effectively.



Ensuring Clear and Professional Writing

Clarity, coherence, and a formal tone are critical for professional inbound marketing articles. Avoiding

jargon, proofreading for errors, and structuring content logically contribute to a positive reader experience.

Frequently Asked Questions

‘What does 'Inbound Marketing Write for Us' mean?

'Inbound Marketing Write for Us' is a call for guest writers or contributors to submit articles related to

inbound marketing on a specific website or blog.

How can I submit a guest post for 'Inbound Marketing Write for Us'?

Typically, you can submit a guest post by visiting the website's "Write for Us' or 'Guest Post' page,
following their guidelines, and sending your article proposal or full draft via the provided submission form

or email.

What topics are usually accepted for 'Inbound Marketing Write for Us'
submissions?

Topics often include content marketing, SEO, lead generation, social media strategies, email marketing,

marketing automation, and other inbound marketing tactics.

‘What are some tips for writing a successful inbound marketing guest

post?

Focus on providing valuable, actionable insights, use clear and engaging language, include data or case

studies, and ensure the content aligns with the target audience's interests.

Are there any formatting or content guidelines for 'Inbound Marketing
Write for Us' articles?

Yes, most sites require original, plagiarism-free content, a specific word count (usually 800-1500 words),

proper use of headings, and sometimes include a bio with a link.

Can I include links to my own website in 'Inbound Marketing Write for



Us' articles?

Many sites allow a limited number of relevant and non-promotional backlinks, often in the author bio

section, but always check the specific guidelines before including links.

What are the benefits of contributing to Inbound Marketing Write for
Us' opportunities?

Benefits include increased exposure, building authority in the marketing field, driving traffic to your own

site, and networking with industry professionals.

How do I find websites that offer ITnbound Marketing Write for Us' guest
posting opportunities?

You can find such websites by searching on Google with keywords like 'Inbound Marketing Write for Us',

'Inbound Marketing guest post', or by using guest blogging platforms and communities.

Additional Resources

1. Inbound Marketing Strategies: A Comprehensive Guide

This book covers the foundational principles of inbound marketing, offering readers detailed strategies to
attract, engage, and delight customers. It explores content creation, SEO, social media, and analytics, making
it ideal for marketers aiming to boost their inbound efforts. Readers will find practical tips and real-world

examples to implement successful campaigns.

2. Content That Converts: Writing for Inbound Marketing Success

Focused on the art of crafting compelling content, this book delves into techniques for creating blog posts,
landing pages, and email campaigns that drive engagement and conversions. It emphasizes storytelling,
keyword optimization, and audience targeting to maximize inbound marketing impact. Perfect for writers

and marketers looking to enhance their content marketing skills.

3. SEO and Inbound Marketing: A Perfect Partnership
This book explores how search engine optimization complements inbound marketing strategies. It explains
how to optimize website content and structure to attract organic traffic and generate qualified leads.

Readers will learn to integrate SEO best practices seamlessly into their inbound marketing plans.

4. Social Media and Inbound Marketing: Building Relationships That Last

Highlighting the role of social media in inbound marketing, this book details how to create authentic
engagement and build brand loyalty. It provides insights into platform selection, content scheduling, and
community management. Marketers will discover ways to harness social networks to support their

inbound goals effectively.



5. Lead Generation Mastery: Inbound Marketing Techniques That Work
This title focuses on mastering lead generation through inbound marketing tactics. It covers lead magnets,
calls-to-action, landing page optimization, and nurturing sequences. Readers will gain actionable strategies

to convert visitors into leads and ultimately into customers.

6. Marketing Automation and Inbound Marketing Integration
This book discusses how to leverage marketing automation tools to enhance inbound marketing efforts. It
explains workflow creation, personalized messaging, and performance tracking to streamline campaigns.

Ideal for marketers looking to scale their inbound marketing with technology.

7. Analytics for Inbound Marketing: Measuring Success and ROl
Focusing on data-driven inbound marketing, this book teaches readers how to track key performance
indicators and analyze campaign results. It covers tools like Google Analytics and marketing dashboards to

provide actionable insights. Marketers will learn to refine their strategies based on measurable outcomes.

8. Writing Guest Posts That Drive Inbound Traffic
This practical guide helps writers and marketers craft guest posts that boost inbound traffic and build
authority. It details how to identify target blogs, pitch ideas, and write content that resonates with new

audiences. Readers will find tips on SEO, link building, and maximizing exposure.

9. Inbound Marketing for B2B: Strategies to Attract and Engage Business Clients
Tailored for B2B marketers, this book outlines inbound marketing tactics specifically suited for business-to-
business contexts. It covers account-based marketing, lead nurturing, and complex buyer journeys. The

book provides tools and techniques to generate high-quality leads and foster long-term client relationships.
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inbound marketing write for us: Digital Marketing For Dummies Ryan Deiss, Russ
Henneberry, 2020-07-27 Get digital with your brand today! Digital Marketing for Dummies has the
tools you need to step into the digital world and bring your marketing process up to date. In this
book, you'll discover how digital tools can expand your brand’s reach and help you acquire new
customers. Digital marketing is all about increasing audience engagement, and the proven strategy
and tactics in this guide can get your audience up and moving! You'll learn how to identify the
digital markets and media that work best for your business—no wasting your time or money!
Discover how much internet traffic is really worth to you and manage your online leads to convert
web visitors into paying clients. From anonymous digital prospect to loyal customer—this book will
take you through the whole process! Learn targeted digital strategies for increasing brand
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awareness Determine the best-fit online markets for your unique brand Access downloadable tools to
put ideas into action Meet your business goals with proven digital tactics Digital marketing is the
wave of the business future, and you can get digital with the updated tips and techniques inside this
book!

inbound marketing write for us: Inbound Marketing and SEO Rand Fishkin, Thomas
Hogenhaven, 2013-05-21 Learn from the leading resource on the latest inbound marketing
techniques As the SEO industry undergoes a shift and Google continues to change its algorithm,
successful SEO practitioners need to increase their knowledge of a wide range of inbound marketing
channels. The Moz Blog is the go-to place for the latest thought leadership on the shifts in inbound
marketing and SEO. This book cherry-picks and updates the most popular articles for the key
inbound marketing disciplines, mixing them with some brand-new essays. Rand Fishkin and Thomas
Hoegenhaven have produced a masterfully edited anthology packed with information to provide the
best possible insight into these marketing channels. The popular Moz blog is a top resource for
cutting-edge information on SEO techniques: Co-compiled and co-edited by Moz CEO and co-founder
Rand Fishkin, this book is an anthology of articles selected to provide the best possible overview of
current SEO and inbound marketing techniques and trends Covers channels of online marketing,
content marketing, social media, outreach, conversion rate optimization, and analytics, as well as
search engine optimization Focuses on leveraging existing platforms like social media sites and
community for inbound marketing success Inbound Marketing and SEO is a must-have for marketers
in today's online world.

inbound marketing write for us: How to Become a Freelance Writer: 100+ Essential
Resources Kristi Hines, Are you new to freelancing or an experienced freelance writer? This ebook
contains the research, writing, and business tools you need to attract and retain clients.

inbound marketing write for us: Content Writing for Mango Man Henry Harvin®, ANYONE,
ANYTIME, ANYWHERE This is not any other content writing book. This is THE CONTENT WRITING
BOOK! Content Writing Handbook is the outcome of spending over 200,000+ man hours in seeking
interest and understanding challenges of 36,514 individuals over a period of 6 years towards
writing. This was further boiled down to spending 5,500+ man hours in imparting content writing
training to individuals from diverse backgrounds via a popular offering from Henry Harvin Education
namely Certified Digital Content Writer (CDCW) course. Converting vast experiences into nuggets of
wisdom ‘Content Writing Handbook’ incorporates tips, tricks, templates, strategies and best
practices that can help anyone who wants to write just by devoting 1-hour to each subsection. And if
you spend 1-hour daily for the next 32 days, you can complete the book! This book starts with 2
basic raw materials to write any form of content, language skills and internet skills. Once we gain
insight on these two skills, we move towards developing skills to write 30+ content types, followed
by learning about content strategy and then finally how to earn online work from home through
content writing. From Creative Writing, Technical Writing, Research Writing, SEO Writing to writing
E-Books, Emails & White Papers. This book covers them all! YOU WILL GET ANSWERS TO (in less
than one hour each): What is content writing What skills are required to do content writing What are
the tips and best practices to do content writing effectively What are the various formats of content
writing What are various content writing tools & how to use them What are the most important
content writing interview questions How to get content writing jobs online This is just a glimpse...
for an exhaustive list, check the content table inside!

inbound marketing write for us: The Content Marketing Handbook Robert W. Bly,
2020-02-18 The Content Marketing Handbook helps entrepreneurs, marketers, and small business
owners understand the true role of content within integrated multichannel marketing campaigns,
avoid wasting time and money by giving away content with no ROI, and instead skillfully create
content that builds trust, stimulate interest, and ultimately get more orders for what they are selling.
Readers will learn how to: Create A-level content that gets noticed, gets read, and eliminates
“content pollution” Overcome the biggest weakness of content marketing Double marketing
response rates by adding lead magnets, bonus reports, and other free content offers Use content to




build brands, enhance reputations, and stand out from the competition Plan, execute and measure
content marketing in a multichannel environment Know when to stop giving away content and start
asking for the orders

inbound marketing write for us: Be a Spider, Build a Web : Sticky Content Marketing for
Small Businesses Rachel Klaver, 2022-06-27 BE A SPIDER, BUILD A WEB walks you through how to
build out a sticky content web that attracts, retains, and converts visitors into paying customers.
You'll learn: Why you need a trust bridge How to identify your content anchors How to narrow your
message How to create a content plan Why you need different types of content How to build your
own content web And you'll experience growth, more sales, and success as you learn and apply the
framework to your small business Be a Spider, Build a Web is more than a how-to book. It's a story
of learning through mistakes, finding redemption and using new ways to build a business the best
way - through building a bridge of trust, and a strong and sticky web of content that helps people
come, stay and choose to work with you. If you're a small business owner looking for a content
marketing strategy that aligns with your values, builds your business the way you wanted it and still
find it possible to balance marketing with everything else on your to-do list, this is a book for you.

inbound marketing write for us: Digital Marketing Fundamentals Marjolein Visser, Mike
Berry, 2025-02-04 Digital Marketing Fundamentals covers the entire marketing process. The
academic theory behind Digital Marketing as well as techniques and media are discussed. Digital
Marketing Fundamentals is easy-to-read and contains many international examples and cases. The
Dutch version of this book (Basisboek Online Marketing) has become a standard issue in The
Netherlands. In this book, all relevant aspects of Digital Marketing are addressed: digital
transformation, strategy and business models, online customer behaviour and learning to
understand the customer, online branding, customer acquisition and customer engagement,
facilitating online purchases and setting up digital services. The book addresses step-by-step the role
of Digital Marketing in each phase of the customer cycle: from the inspiration phase and research
phase to the maintenance and replacement phase. Designing effective websites and apps, digital
analytics and experimentation and planning and organization are also discussed. The book gives the
reader an integrated basis with which they can respond to new trends and techniques in the future.
Digital Marketing Fundamentals is suitable for commercial and management courses in Higher
Education including Universities and Business Schools and also for professionals working in Digital
Marketing.

inbound marketing write for us: Digital Marketing Charles F. Hofacker, 2018 Technology
has forever changed the way that businesses engage with customers, and has changed the role of
marketing significantly. Across 27 chapters, this textbook provides a complete introduction to the
background of digital marketing, particularly the ways in which customers use digital media, and
how technology can be used to fulfil the three key goals of digital marketing:effectively engaging
with customers, selling to customers and using the power of networks to make connections with
customers.

inbound marketing write for us: DIGITAL PAYBACK ANUJ] TANWAR, 2023-05-05 Digital
Payback is designed as a book with practical experience for all management students. Digital
marketing is all about increasing audience engagement, and the proven strategy and tactics in this
guide can get your audience up and moving. The main target of this book is to teach any business or
individual how to increase online visibility and presence, attract their target audience, generate
leads, and convert them into profitable customers. Topics included: ¢ Introduction to Digital
Marketing * Social Media Marketing ¢ Search Engine Optimization * Content Marketing , Blogging
and Developement ¢ E-mail Marketing * Mobile Marketing * Website Development « Web Analytics
* Google Ads * E-commerce Marketing * Google Adsense ¢ Integrated Digital Marketing Strategy ¢
Affiliate Marketing ¢ Influencer Marketing * Online Reputation Management & Brand Management
* Career Planning inn Digital Marketing This book is is an indispensable resource for business
leaders, business owners, marketing and sales professionals, digital strategists and consultants,
entrepreneurs, and students in business and marketing programs.




inbound marketing write for us: InfoWorld , 1984-04-23 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

inbound marketing write for us: InfoWorld , 1984-04-16 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

inbound marketing write for us: InfoWorld , 1984-04-30 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

inbound marketing write for us: Commercial News USA. , 1981

inbound marketing write for us: InfoWorld , 1984-03-19 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

inbound marketing write for us: Digital & Social Media Marketing for MBA Dr. Sandhya
Srivastava, 2020-08-05 According to the Latest Syllabus of Dr. A.P.]. Abdul Kalam Technical
University, Lucknow (U.P.) Including Long Answer Type Questions Including Short Answer Type
Questions Including Case Studies Including Last Year Unsolved Papers

inbound marketing write for us: InfoWorld , 1984-03-26 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

inbound marketing write for us: InfoWorld , 1984-04-02 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

inbound marketing write for us: Valuable Content Marketing Sonja Jefferson, Sharon Tanton,
2015-07-03 WINNER: Small Business Book Awards 2016 - Community Choice - Social Media
Category WINNER: Small Business Book Awards 2014 - Community Choice - Marketing Category
(1st edition) Make sense of content marketing in the digital world with this award-winning, practical
guide to using content to grow your business and raise your brand. From websites, white papers and
blogs to tweets, newsletters and video, content is king in the digital world, now more than ever
before. Get it right and you have a huge opportunity to connect with clients and customers in ways
they appreciate and trust - they will be knocking at your door wanting to do business with you.
Valuable Content Marketing shows you how to create and share the type of information that clients,
customers and search engines really want - on your website, using social media and through more
traditional methods. Including new ideas and examples, step-by-step action lists, quick tips and
goal-driven chapter summaries, this fully revised second edition will show you how to get better
results from your marketing efforts with valuable content that really works. Whether you are
starting a business or aiming to grow, this book makes understanding the key concepts easier than
ever, providing inspiration from small companies like software development from Desynit to
household names like HSBC.

inbound marketing write for us: Digital Writing Daniel Lawrence, 2022-02-09 This concise
guidebook offers a rhetorical framework for writing and analyzing content for social media and the
web. In the age of disinformation and hyper-targeted digital advertising, writers and teachers of
writing must be prepared to delve into the digital world with a critical and strategic perspective.
This book offers an interdisciplinary approach to writing scenarios, with insights from classical and
contemporary rhetoric, the philosophy of technology, and digital media theory. Special emphases are
also placed on preparing for writing, marketing, and communications careers in the digital space,
and on ethical issues related to digital and social media.

inbound marketing write for us: Everybody Writes Ann Handley, 2014-09-15 Finally a go-to
guide to creating and publishing the kind of content that will make your business thrive. Everybody
Writes is a go-to guide to attracting and retaining customers through stellar online communication,
because in our content-driven world, every one of us is, in fact, a writer. If you have a web site, you




are a publisher. If you are on social media, you are in marketing. And that means that we are all
relying on our words to carry our marketing messages. We are all writers. Yeah, but who cares
about writing anymore? In a time-challenged world dominated by short and snappy, by click-bait
headlines and Twitter streams and Instagram feeds and gifs and video and Snapchat and YOLO and
LOL and #tbt. . . does the idea of focusing on writing seem pedantic and ordinary? Actually, writing
matters more now, not less. Our online words are our currency; they tell our customers who we are.
Our writing can make us look smart or it can make us look stupid. It can make us seem fun, or warm,
or competent, or trustworthy. But it can also make us seem humdrum or discombobulated or flat-out
boring. That means you've got to choose words well, and write with economy and the style and
honest empathy for your customers. And it means you put a new value on an often-overlooked skill in
content marketing: How to write, and how to tell a true story really, really well. That's true whether
you're writing a listicle or the words on a Slideshare deck or the words you're reading right here,
right now... And so being able to communicate well in writing isn't just nice; it's necessity. And it's
also the oft-overlooked cornerstone of nearly all our content marketing. In Everybody Writes, top
marketing veteran Ann Handley gives expert guidance and insight into the process and strategy of
content creation, production and publishing, with actionable how-to advice designed to get results.
These lessons and rules apply across all of your online assets — like web pages, home page, landing
pages, blogs, email, marketing offers, and on Facebook, Twitter, LinkedIn, and other social media.
Ann deconstructs the strategy and delivers a practical approach to create ridiculously compelling
and competent content. It's designed to be the go-to guide for anyone creating or publishing any
kind of online content — whether you're a big brand or you're small and solo. Sections include: How
to write better. (Or, for adult-onset writers: How to hate writing less.) Easy grammar and usage
rules tailored for business in a fun, memorable way. (Enough to keep you looking sharp, but not too
much to overwhelm you.) Giving your audience the gift of your true story, told well. Empathy and
humanity and inspiration are key here, so the book covers that, too. Best practices for creating
credible, trustworthy content steeped in some time-honored rules of solid journalism. Because
publishing content and talking directly to your customers is, at its heart, a privilege. Things
Marketers Write: The fundamentals of 17 specific kinds of content that marketers are often tasked
with crafting. Content Tools: The sharpest tools you need to get the job done. Traditional marketing
techniques are no longer enough. Everybody Writes is a field guide for the smartest businesses who
know that great content is the key to thriving in this digital world.
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