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in fashion magazine 1988 information society marked an important cultural and technological
moment in the intersection of music, media, and emerging digital communication. The band
Information Society, known for its synth-pop sound and futuristic themes, was prominently featured
in fashion magazines in 1988, reflecting the growing influence of electronic music and cyberculture
on style and youth identity. This article explores the significance of Information Society’s presence
in fashion media during that year, highlighting how their image and music embodied the spirit of the
late 1980s information age. From the integration of technological motifs in their fashion to the
impact on popular culture, the coverage offered a lens into how media portrayed the evolving
landscape of information technology and digital society. The following sections delve into the
background of Information Society, their stylistic influence, the role of fashion magazines in 1988,
and the broader cultural implications of their features.

e Background of Information Society in 1988

¢ Information Society’s Influence on 1988 Fashion Trends

¢ Role of Fashion Magazines in Promoting Tech-Inspired Styles
e Media Representation of the Information Society Movement

e Cultural Impact and Legacy of 1988 Information Society Features

Background of Information Society in 1988

Information Society, an American band formed in the early 1980s, gained widespread attention by
1988 thanks to their innovative blend of synth-pop, electronic music, and socially conscious themes.
The group’s self-titled album, released in 1988, featured hits such as “Walking Away” and “What'’s
on Your Mind (Pure Energy),” which combined catchy melodies with samples from popular media.
Their sound was emblematic of the emerging information age, characterized by rapid technological
advances, digital communication, and a growing fascination with computers and cyberculture. This
background set the stage for their inclusion in various fashion magazines during 1988, where they
were showcased not only for their music but also for their distinctive futuristic aesthetic.

Formation and Musical Style

Information Society was founded by Kurt Harland and Paul Robb, who were inspired by electronic
pioneers and the changing landscape of digital technology. Their music incorporated synthesizers,
drum machines, and sampling technology, which was still novel at the time. The band’s style
represented a fusion of pop accessibility with avant-garde electronic techniques, capturing the spirit
of technological progress and the digital revolution that defined the late 1980s.



Breakthrough and Popularity in 1988

By 1988, Information Society had achieved considerable success, with their album reaching
significant chart positions and their singles receiving heavy airplay on MTV and radio stations. This
visibility helped them cross over from niche electronic music circles into mainstream pop culture.
Their popularity coincided with increased media attention, including features in fashion magazines
that highlighted both their music and their distinctive look inspired by cyberpunk and futuristic
themes.

Information Society’s Influence on 1988 Fashion
Trends

The aesthetic associated with Information Society in 1988 was a key factor in their appeal to fashion
magazine editors and audiences interested in new cultural trends. Their style incorporated elements
that symbolized the information age, such as metallic fabrics, geometric patterns, and accessories
evoking technology and data. This fusion of music and fashion contributed to the emergence of a
new category of style often referred to as “techwear” or “cyber fashion,” which celebrated digital
innovation and the futuristic possibilities of the era.

Key Fashion Elements in Information Society’s Image

Information Society’s fashion choices were deliberate and closely tied to their musical identity. Key
elements included:

e Use of synthetic materials with reflective or metallic finishes

e Incorporation of circuit board patterns and digital motifs in clothing

e Minimalist yet bold silhouettes inspired by futurism and sci-fi aesthetics
e Accessories such as visors, gloves, and tech-inspired jewelry

e Hairstyles and makeup that emphasized a sleek, modern look

These elements collectively created a visual language that resonated with young audiences
fascinated by emerging technologies and the digital future.

Fashion Magazine Coverage and Styling

Fashion magazines in 1988 seized on Information Society’s look as emblematic of a broader cultural
shift toward technology and innovation in style. Editorial spreads often featured the band dressed in
cutting-edge outfits that blended music culture with futuristic fashion trends. Stylists and
photographers highlighted the contrast between traditional fashion and new digital influences,
positioning Information Society as trendsetters in this evolving landscape.



Role of Fashion Magazines in Promoting Tech-Inspired
Styles

During 1988, fashion magazines played a critical role in shaping public perceptions of emerging
trends, including the integration of technology-inspired aesthetics into everyday style. The coverage
of Information Society within these publications helped normalize and popularize futuristic fashion,
making it accessible to a wider audience. This exposure contributed to a broader acceptance of
electronic music and digital culture as influential forces in the fashion industry.

Editorial Strategies and Visual Presentation

Editorial teams incorporated innovative layouts, lighting, and graphic design to emphasize the
modernity of Information Society’s image. These magazines often paired the band’s portraits with
articles discussing the impact of information technology on culture and style, creating a narrative
that linked fashion with the digital revolution. The use of high-contrast photography, neon colors,
and sleek typography reinforced the futuristic theme.

Influence on Designers and Consumers

The prominence of Information Society in fashion media inspired designers to experiment with new

materials and technology-driven concepts. Consumers, particularly youth audiences, began to adopt
elements of the band’s style, seeking clothing and accessories that reflected the excitement around

computers, video games, and the internet. This period marked the beginning of a sustained interest
in tech-inspired fashion that persists today.

Media Representation of the Information Society
Movement

The term “information society” refers broadly to a social order characterized by the creation,
distribution, and manipulation of information through advanced technologies. In 1988, Information
Society the band became a cultural symbol for this concept, embodying the themes of connectivity,
data, and digital communication. Fashion magazines contributed to this representation by framing
the band as pioneers not only in music but also in cultural adaptation to the emerging information
age.

Symbolism and Messaging in Media Features

Articles and photo spreads in fashion magazines often highlighted the symbolic significance of
Information Society’s work. The band’s incorporation of sampled sounds from television and science
fiction, combined with their cyber-inspired attire, was portrayed as a commentary on the growing
interconnectedness of society. This representation aligned with wider anxieties and hopes about the
impact of technology on identity, work, and social relations.



Intersection of Music, Fashion, and Technology

Fashion magazines in 1988 emphasized the convergence of music, fashion, and technology through
their coverage of Information Society. This intersection reflected broader cultural trends where
artistic expression was increasingly mediated by digital tools and media platforms. The band’s ability
to harness these elements made them an ideal subject for publications aiming to capture the
zeitgeist of the late 1980s.

Cultural Impact and Legacy of 1988 Information
Society Features

The coverage of Information Society in fashion magazines during 1988 had lasting effects on both
the music and fashion industries. It helped establish electronic music as a legitimate and influential
cultural force while simultaneously advancing futuristic fashion aesthetics. This synergy contributed
to shaping the cultural narrative around technology and its role in everyday life during the late 20th
century.

Influence on Subsequent Music and Fashion Trends

Information Society’s prominence in 1988 inspired a wave of artists and designers who embraced
synthesizers, digital production techniques, and cyber-inspired visuals. This influence extended
throughout the 1990s and beyond, laying the groundwork for genres such as techno, house, and
electronic dance music, as well as for fashion movements that continue to explore the relationship
between technology and style.

Enduring Relevance in Contemporary Culture

Today, the legacy of Information Society’s 1988 fashion magazine features is evident in ongoing
trends that revisit and reinterpret 1980s aesthetics and cyberculture. The band’s integration of
music, fashion, and technology serves as an early example of multimedia branding and cultural

synergy that remains relevant in an increasingly digital world.

Frequently Asked Questions

What was Information Society's feature in In Fashion
magazine in 1988 about?

Information Society's feature in In Fashion magazine in 1988 highlighted the band's innovative blend
of synthpop and electronic music, showcasing their emerging influence in the late 1980s music
scene.



How did In Fashion magazine portray Information Society in
their 1988 issue?

In Fashion magazine portrayed Information Society as a cutting-edge electronic band that was
shaping the future of pop music with their futuristic sound and style.

Did In Fashion magazine include any interviews with
Information Society in 1988?

Yes, the 1988 issue of In Fashion magazine featured an interview with Information Society where
band members discussed their creative process and the impact of technology on their music.

What fashion trends did Information Society showcase in the
1988 In Fashion magazine?

Information Society showcased a futuristic and cyber-inspired fashion style in the 1988 In Fashion
magazine, incorporating bold colors, metallic fabrics, and tech-themed accessories.

Was Information Society's music style discussed in In Fashion
magazine 1988?

Yes, the magazine discussed Information Society's synth-driven music style, emphasizing their use of
electronic instruments and innovative production techniques that defined their sound.

How did the 1988 In Fashion magazine feature impact
Information Society's popularity?

The feature in In Fashion magazine helped boost Information Society's visibility in the mainstream
media, contributing to increased album sales and a growing fanbase during the late 1980s.

Additional Resources

1. The Information Society: An Introduction

This book provides a comprehensive overview of the information society, exploring how
technological advancements in the late 20th century transformed communication, culture, and
economy. It delves into the rise of digital media and its impact on social structures, including the
fashion industry. Readers gain insight into the ways information technology reshaped consumer
behavior and marketing strategies in the 1980s.

2. Fashion and Communication in the Digital Age

Focusing on the intersection of fashion and emerging digital communication technologies, this book
examines how the 1980s set the stage for the modern fashion media landscape. It highlights the role
of magazines, television, and early computer networks in disseminating fashion trends. The text also
discusses the evolving relationship between designers, consumers, and information dissemination.

3. Media, Technology, and the Transformation of Culture



This work investigates the profound changes in cultural expression brought about by new media
technologies during the 1980s. It covers the influence of cable television, video, and print media in
shaping public perception and cultural consumption. Fashion magazines are used as a case study to
illustrate the interplay between media innovation and cultural trends.

4. The Rise of Information Capitalism

Exploring the economic dimension of the information society, this book analyzes how information
became a key commodity in the 1980s. It discusses the commercialization of data and its effects on
industries including fashion retail and advertising. The text provides a critical look at the emerging
information economy and its societal implications.

5. Visual Culture and the Information Society

This title focuses on the visual aspects of culture influenced by the information society, particularly
through magazines and advertising. It explores how fashion imagery evolved with advances in
graphic design and printing technology during the 1980s. The book also considers how visual
communication shaped consumer identities and cultural values.

6. Networks of Fashion: Media and Communication in the 1980s

Detailing the complex networks that connected designers, media outlets, and consumers, this book
reveals how fashion trends spread rapidly in the information society. It emphasizes the role of
fashion magazines as hubs of information exchange and cultural production. The narrative highlights
the significance of emerging communication technologies in creating global fashion dialogues.

7. Information Technology and Social Change

This book examines the broader social changes triggered by the proliferation of information
technology in the late 20th century. It addresses the shifting dynamics in work, leisure, and
consumption, with special attention to fashion as a cultural phenomenon. Readers learn about the
integration of technology into everyday life and its ripple effects on social norms.

8. Fashion Marketing in the Age of Information

A deep dive into how the fashion industry adapted its marketing strategies in response to the
growing influence of information technologies during the 1980s. The book covers the use of data
analytics, targeted advertising, and the role of fashion magazines as influential marketing platforms.
It offers case studies demonstrating successful campaigns that leveraged new information channels.

9. The Cultural Impact of the Information Society

This text explores the wide-ranging cultural effects of living in an increasingly information-driven
world. It discusses how the 1980s marked a pivotal period in the dissemination of cultural products,
including fashion, through various media. The book highlights the reciprocal relationship between
technological innovation and cultural evolution, emphasizing fashion magazines as key cultural
artifacts.
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in fashion magazine 1988 information society: Key Thinkers for the Information Society
Christopher May, 2003 Key Thinkers for the Information Society provides an introduction to some
important social theorists whose work has considerable relevance to today's 'brave new world' of
information and communication technologies. With the aim of widening current perspectives on the
information society, each contributor introduces a particular theorist and discusses the way in which
their insights can be reintroduced into debates regarding the social, political and cultural impact of
ICTs. Theorists presented in Volume 1 include some well-known and some less well-known figures:
Walter Benjamin; Murray Edeleman; Jacques Ellul; Harold Innes; Lewis Mumford; Karl Polanyi; Eric
Elmer Scattachneider and Raymond Williams. Each has something fresh and pertinent to say and
taken as a whole this volume provides an exciting new resource for contemporary studies.

in fashion magazine 1988 information society: Consumerism Steven Miles, 1998-07-28
This book provides an introduction to the historical and theoretical foundations of consumerism. It
then moves on to examine the experience of consumption in the areas of space and place,
technology, fashion, "popular’ music and sport. Throughout, the author brings a critical perspective
to bear upon the subject, thus providing a reliable and stimulating guide to a complex and
many-sided field.

in fashion magazine 1988 information society: The Face of Fashion Jennifer Craik,
2003-09-02 First Published in 2004. Routledge is an imprint of Taylor & Francis, an informa
company.

in fashion magazine 1988 information society: Fashion and Costume in American
Popular Culture Valerie Oliver, 1996-09-24 Providing a convenient and unique look at fashion and
costume literature and how it has developed historically, this volume discusses monographic and
reference literature and provides information on periodicals, research centers, and costume
museums and collections. It also provides a new way of looking at the literature through a database
of 58 Library of Congress subject headings. It covers topics from jeans to wedding dresses and
features popular examples of how clothing is used and reflected in our culture through the literature
discussed. Of interest to scholars, students, and anyone curious about the unique power clothing
holds in our lives. Various types of reference sources are discussed including other guides to the
literature, encyclopedia, dictionaries, biographical dictionaries, specialized bibliographies, and
indexing and abstracting services. Electronic CD-ROM and online databases equivalents are
included in the presentation of indexing and abstracting services with major networks such as
OCLC, RLIN, Lexis/Nexis, and Dialog mentioned as well. In addition a list of 123 research centers,
mainly libraries, is provided and arranged geographically by state, some 176 costume museums and
collections of costumes located at colleges and universities are listed alphabetically, and a list of 278
periodicals on fashion, costume, clothing and related topics is provided. A database of some 58
clothing and accessory subject headings is analyzed in the Worldcat database with the literature of
the top ten specific clothing and accessory subject terms limited to media publication format are
covered. Additionally, histories of costume and fashion in the U.S. and works which concentrate on
psychological, sociological or cultural aspects are outlined. An appendix, including the clothing and
accessory database, and author and subject indexes conclude the volume.

in fashion magazine 1988 information society: Who's Who Among Hispanic Americans Amy
L. Unterburger, 1994 All areas of the United States have been surveyed to insure balanced national
coverage in this work on Hispanic Americans. The work covers individuals from a broad range of
professions and occupations, including those involved in medicine, social issues, labour, sports,
entertainment, religion, business, law, journalism, science and technology, education, politics and
literature. Listees have been selected on the basis of achievement in their fields and/or for
considerable civic responsibility.

in fashion magazine 1988 information society: The Routledge Handbook of Magazine
Research David Abrahamson, Marcia R. Prior-Miller, 2015-06-05 Scholarly engagement with the
magazine form has, in the last two decades, produced a substantial amount of valuable research.




Authored by leading academic authorities in the study of magazines, the chapters in The Routledge
Handbook of Magazine Research not only create an architecture to organize and archive the
developing field of magazine research, but also suggest new avenues of future investigation. Each of
33 chapters surveys the last 20 years of scholarship in its subject area, identifying the major
research themes, theoretical developments and interpretive breakthroughs. Exploration of the
digital challenges and opportunities which currently face the magazine world are woven throughout,
offering readers a deeper understanding of the magazine form, as well as of the sociocultural
realities it both mirrors and influences. The book includes six sections: Methodologies and structures
presents theories and models for magazine research in an evolving, global context Magazine
publishing: the people and the work introduces the roles and practices of those involved in the
editorial and business sides of magazine publishing Magazines as textual communication surveys the
field of contemporary magazines across a range of theoretical perspectives, subjects, genre and
format questions Magazines as visual communication explores cover design, photography,
illustrations and interactivity Pedagogical and curricular perspectives offers insights on
undergraduate and graduate teaching topics in magazine research The future of the magazine form
speculates on the changing nature of magazine research via its environmental effects, audience, and
transforming platforms

in fashion magazine 1988 information society: Sociolinguistics Today (RLE Linguistics
C: Applied Linguistics) Kingsley Bolton, Helen Kwok, 2014-01-10 This collection of essays
developed out of a conference held in Hong Kong in 1988. The aim was to provide a forum for an
exchange of views between academics working within the field of sociolinguistics, in particular
between those working in the West and those working in the East. Sociolinguistics Today has taken
this aim a step further to produce an overview of contemporary research into sociolinguistics
worldwide. The book contains articles by acknowledged leaders in the study of language and society,
and the presence of sociolinguists working in Asia provides a new and exciting challenge to the
hitherto western-dominated field. The comprehensive study of Asian sociolinguistics is unique and
engages with the non-Asian contributions to great effect. The range of contributors reinforces the
international emphasis of the book.

in fashion magazine 1988 information society: Who's who Among Hispanic Americans,
1992-93 Thomson Gale, 1992

in fashion magazine 1988 information society: Social Commerce Rosy Boardman, Marta
Blazquez, Claudia E. Henninger, Daniella Ryding, 2019-02-22 This timely edited collection offers a
multidisciplinary perspective on social commerce, a phenomenon that has gained increasing interest
over the last 8 years. Investigating how social media can be used to generate value for brands
beyond customer relationship purposes, the skilled authors explore how social media users co-create
value for businesses, influence other consumers and generate electronic word-of-mouth (eWOM).
Providing insights from practitioners and academics, this book goes further than simply exploring
e-commerce and social media, and addresses the real relevance of social commerce in today’s
business landscape. With a selection of contemporary case studies and a Foreword written by
Inthefrow’s creator, Victoria Magrath, Social Commerce will be an engaging read for those studying
consumer behaviour, online marketing, and e-commerce.

in fashion magazine 1988 information society: Centennial History of the National
Society of the Sons of the American Revolution, 1889-1989 Sons of the American Revolution,
1991

in fashion magazine 1988 information society: Proceedings of the 1998 Multicultural
Marketing Conference Jean-Charles Chebat, A. Ben Oumlil, 2015-05-19 This volume includes the full
proceedings from the 1998 Multicultural Marketing Conference held in Montreal, Canada. The focus
of the conference and the enclosed papers is on marketing to various ethnic groups in both a US and
global context. It presents papers on various multicultural issues across the entire spectrum of
marketing activities and functions including marketing management, marketing strategy, and
consumer behavior. Founded in 1971, the Academy of Marketing Science is an international



organization dedicated to promoting timely explorations of phenomena related to the science of
marketing in theory, research, and practice. Among its services to members and the community at
large, the Academy offers conferences, congresses and symposia that attract delegates from around
the world. Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cutting-edge
research and insights, complimenting the Academy’s flagship journals, the Journal of the Academy of
Marketing Science (JAMS) and AMS Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in marketing science.

in fashion magazine 1988 information society: Diminished Faculties Jonathan Sterne,
2021-10-25 In Diminished Faculties Jonathan Sterne offers a sweeping cultural study and
theorization of impairment. Drawing on his personal history with thyroid cancer and a paralyzed
vocal cord, Sterne undertakes a political phenomenology of impairment in which experience is
understood from the standpoint of a subject that is not fully able to account for itself. He conceives
of impairment as a fundamental dimension of human experience, examining it as both political and
physical. While some impairments are enshrined as normal in international standards, others are
treated as causes or effects of illness or disability. Alongside his fractured account of experience,
Sterne provides a tour of alternative vocal technologies and practices; a study of “normal” hearing
loss as a cultural practice rather than a medical problem; and an intertwined history and
phenomenology of fatigue that follows the concept as it careens from people to materials science to
industrial management to spoons. Sterne demonstrates how impairment is a problem, opportunity,
and occasion for approaching larger questions about disability, subjectivity, power, technology, and
experience in new ways. Diminished Faculties ends with a practical user’s guide to impairment
theory.

in fashion magazine 1988 information society: Displacing Place Sharon Kleinman, 2007
Displacing Place: Mobile Communication in the Twenty-first Century addresses the innovative,
unanticipated, and far-reaching ways that mobile information and communication technologies
(ICTs) are altering how we work, play, and relate to one another. This extraordinary collection of
new essays by leading scholars and professionals from a range of disciplines reveals the effects,
implications, and future of mobile communication in a reader-friendly balance of theoretical and
empirical chapters. Displacing Place is a vital book for students, scholars, professionals, and all
readers interested in social and technological trends in the twenty-first century.

in fashion magazine 1988 information society: Dimensions of the Community College
Norma Tarrow, Rosalind Latiner Raby, 2014-02-04 Providing critical as well as pragmatic analysis,
this volume examines the education programs that form an integral part of U. S. community colleges
and their models abroad. The book's 15 original essays examine a variety of international and
inter/multicultural education programs at selected North American community colleges and explore
how the U. S. community college model is utilized in other nations. The book includes 11
tables/charts, three maps, four diagrams/figures and a subject index.

in fashion magazine 1988 information society: Resources in Education , 1990-04

in fashion magazine 1988 information society: Understanding Aesthetics for the
Merchandising and Design Professional Ann Marie Fiore, 2010-04-08 Bridging the gap between
the study of aesthetics and its application in the merchandising and design environments, the 2nd
Edition of Understanding Aesthetics presents a research-based focus on the concepts of aesthetics
and their effect on product value and consumer behavior. The multisensory approach to studying the
elements and principles of design helps students master the underlying factors of successful design
and learn how products and their promotional surroundings can establish brand identity and create
a pleasing environment for the consumer.

in fashion magazine 1988 information society: Nigerian Artists Janet L. Stanley, 1993

in fashion magazine 1988 information society: New York Magazine , 1985-11-11 New York
magazine was born in 1968 after a run as an insert of the New York Herald Tribune and quickly
made a place for itself as the trusted resource for readers across the country. With award-winning



writing and photography covering everything from politics and food to theater and fashion, the
magazine's consistent mission has been to reflect back to its audience the energy and excitement of
the city itself, while celebrating New York as both a place and an idea.

in fashion magazine 1988 information society: The Facts on File Guide to Research Jeff
Lenburg, 2014-05-14 The Facts On File Guide to Research is a comprehensive guide to doing
thorough and accurate research. It includes a detailed listing of available resources and explains
general research methods and proper citation of sources. An invaluable reference, this book helps
researchers make use of the many new resources available today. Divided into four sections, this
easy-to-use guide helps students and general readers prepare for research papers and class studies.
Step-by-step guides, detailed explanations, and valuable appendixes covering style guides, such as
APA. MLA, and The Chicago Manual of Style, combine to create an incredibly authoritative
accessible reference.

in fashion magazine 1988 information society: Responsible Marketing O. A. ].
Mascarenhas, 2007
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