
hyundai history of the company

hyundai history of the company traces the remarkable journey of one of the
world’s leading automotive manufacturers, originating from humble beginnings
to becoming a global powerhouse. Established in South Korea, Hyundai has
grown through decades of innovation, strategic expansion, and a commitment to
quality and customer satisfaction. This article explores the key milestones
in Hyundai’s development, from its foundation and early ventures to its
technological advancements and global market penetration. Understanding the
hyundai history of the company provides insight into how it transformed not
only the automotive landscape but also contributed significantly to South
Korea’s industrial growth. The narrative covers Hyundai’s foundation, the
development of its automotive division, its international expansion, and its
ongoing efforts in sustainability and innovation. This comprehensive overview
serves as a valuable resource for automotive enthusiasts, industry analysts,
and business historians alike.
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Foundation and Early Years

The hyundai history of the company begins in 1947 when Chung Ju-Yung founded
the Hyundai Engineering and Construction Company in South Korea. Initially,
Hyundai was involved primarily in construction and engineering projects,
contributing to the country’s post-war rebuilding efforts. The founder’s
vision emphasized industrial development and economic growth, positioning
Hyundai as a key player in South Korea’s infrastructure expansion. During
this period, Hyundai established a reputation for quality and reliability in
construction, laying the groundwork for diversified business ventures.

Founding Principles and Early Challenges

Hyundai’s early years were marked by determination to overcome the
limitations of a war-torn economy. The company’s focus on innovation and
efficiency enabled it to secure large-scale projects such as building
highways, bridges, and industrial complexes. These projects not only
solidified Hyundai’s presence in the domestic market but also built the
financial foundation required for future diversification. The company’s
commitment to disciplined management and technological advancement became
central themes in its corporate culture.



Transition Toward Diversification

In the 1950s and 1960s, Hyundai leveraged its construction successes to
diversify into other sectors, including shipbuilding and steel production.
This strategic move was instrumental in setting the stage for Hyundai’s entry
into the automotive industry, as it provided the necessary industrial
capabilities and financial resources. The company’s diversification efforts
reflected a broader trend within South Korea’s economy, where conglomerates
known as chaebols expanded across multiple industries.

Expansion into the Automotive Industry

The hyundai history of the company’s automotive division officially began in
1967 with the establishment of Hyundai Motor Company. This marked a
significant turning point as Hyundai shifted from heavy industry to
manufacturing vehicles. The company’s entry into the automotive market was
driven by South Korea’s growing demand for affordable and reliable
transportation, as well as the government’s support for industrialization.

Early Automotive Models and Domestic Success

Hyundai launched its first car, the Cortina, in partnership with the British
company Ford in the late 1960s. This collaboration provided essential
technical expertise and experience in automobile manufacturing. However,
Hyundai’s first fully domestic model, the Pony, was introduced in 1975 and
became South Korea’s first mass-produced car. The Pony’s success was a
milestone in Hyundai’s history, demonstrating the company’s capability to
design and produce competitive vehicles independently.

Building a Manufacturing Infrastructure

To support automotive production, Hyundai invested heavily in manufacturing
infrastructure, establishing multiple plants equipped with modern
technologies. The company emphasized vertical integration, controlling many
aspects of the production process to ensure cost efficiency and quality
control. This approach allowed Hyundai to ramp up production volumes while
maintaining competitive pricing, a key factor in its early success in the
domestic market.

Global Growth and Market Penetration

The hyundai history of the company is marked by aggressive global expansion
beginning in the 1980s and 1990s. Hyundai sought to establish itself as an
international automotive brand, entering markets in North America, Europe,
and beyond. This phase was characterized by strategic investments, marketing
efforts, and adaptations to meet diverse consumer preferences worldwide.

Entry into the United States and Global Recognition

Hyundai entered the U.S. market in 1986 with the launch of the Excel, a
compact car that offered affordability and fuel efficiency. Despite initial



quality concerns, Hyundai quickly improved its products and customer service,
gaining recognition for value and warranty offerings. The company’s focus on
quality assurance and customer satisfaction played a pivotal role in building
trust with American consumers and expanding its global footprint.

Expansion into Emerging Markets

Beyond developed countries, Hyundai targeted emerging markets such as India,
China, and South America. By tailoring vehicles to the specific needs and
economic conditions of these regions, Hyundai successfully captured
significant market shares. The company also established manufacturing
facilities in several countries, enhancing local presence and reducing costs
associated with imports and tariffs.

Key Factors Driving Global Success

Competitive pricing strategies

Continuous improvement of vehicle quality and design

Strong warranty and customer service programs

Localization of production and marketing efforts

Investment in research and development facilities worldwide

Technological Innovations and Milestones

Innovation has been a cornerstone in the hyundai history of the company,
particularly in the automotive sector. Hyundai has consistently invested in
research and development to enhance vehicle performance, safety, and
environmental friendliness. The company’s technological advances have
positioned it as a leader in several automotive technologies and trends.

Advances in Engine Technology and Safety

Hyundai developed proprietary engine technologies that improved fuel
efficiency and reduced emissions, responding to global regulatory demands and
consumer expectations. The company also prioritized safety innovations,
incorporating advanced driver-assistance systems and achieving high safety
ratings in crash tests worldwide. Hyundai’s emphasis on technology helped
elevate its brand reputation from a low-cost manufacturer to a producer of
high-quality vehicles.

Electrification and Alternative Fuels

In recent years, Hyundai has been at the forefront of developing electric
vehicles (EVs) and hydrogen fuel cell technology. Models such as the Hyundai
Ioniq and Kona Electric exemplify the company’s commitment to sustainable



mobility solutions. Hyundai’s investment in alternative fuel technologies
aligns with global trends toward reducing carbon footprints and achieving
environmental sustainability.

Integration of Smart and Connected Technologies

Hyundai has also embraced the digital transformation in the automotive
industry by integrating smart connectivity features, infotainment systems,
and autonomous driving capabilities. These innovations enhance the driving
experience and reflect Hyundai’s strategic vision to lead in future mobility
solutions.

Commitment to Sustainability and Future Outlook

The hyundai history of the company extends into a strong focus on
sustainability and corporate responsibility. Hyundai has implemented numerous
initiatives aimed at reducing its environmental impact, promoting renewable
energy, and supporting community development. These efforts underscore the
company’s recognition of its role in shaping a sustainable future.

Environmental Initiatives and Green Manufacturing

Hyundai has adopted environmentally friendly manufacturing practices,
including waste reduction, energy efficiency, and water conservation across
its production facilities. The company’s commitment to green manufacturing
supports broader corporate sustainability goals and regulatory compliance in
various markets.

Corporate Social Responsibility Programs

Beyond environmental efforts, Hyundai engages in social programs that
contribute to education, health, and disaster relief in communities around
the world. These initiatives reflect the company’s philosophy of shared
growth and responsible business practices.

Strategic Vision for the Future

Looking forward, Hyundai continues to invest in emerging technologies such as
autonomous driving, artificial intelligence, and advanced mobility solutions.
The company’s future-oriented strategy aims to maintain its competitive edge
while addressing global challenges related to urbanization, climate change,
and evolving consumer needs.

Frequently Asked Questions

When was Hyundai Motor Company founded?

Hyundai Motor Company was founded in 1967 by Chung Ju-Yung in South Korea.



What was Hyundai's first car model?

Hyundai's first car model was the Cortina, produced in 1968 under a licensing
agreement with Ford.

How did Hyundai expand internationally?

Hyundai began expanding internationally in the 1970s and 1980s, entering
markets such as the United States in 1986 with the launch of the Hyundai
Excel.

What is Hyundai's significance in the automotive
industry?

Hyundai is known for its rapid growth, affordable vehicles, and advancements
in technology, becoming one of the largest automobile manufacturers in the
world.

How did Hyundai improve its brand reputation over
time?

Hyundai improved its reputation by focusing on quality, design, and offering
long warranties, which helped change consumer perceptions from inexpensive to
reliable and innovative.

What role does Hyundai play in electric and hydrogen
vehicle development?

Hyundai is a leader in alternative fuel vehicles, investing heavily in
electric vehicles and hydrogen fuel cell technology, with models like the
Kona Electric and Nexo hydrogen SUV.

Additional Resources
1. Hyundai: The Making of a Global Giant
This book chronicles the rise of Hyundai from a small South Korean
construction firm to one of the world's leading automotive manufacturers. It
delves into the visionary leadership of founder Chung Ju-Yung and the
strategic decisions that propelled the company onto the global stage. The
narrative also explores Hyundai’s role in South Korea’s economic development
and its adaptation to international markets.

2. Driving Innovation: Hyundai’s Journey Through the Decades
Focusing on Hyundai’s continuous commitment to innovation, this book
highlights key technological advancements and design breakthroughs. It covers
the evolution of Hyundai’s product lineup and the company’s investment in
research and development. Readers gain insight into how Hyundai has balanced
tradition with modernization to maintain competitiveness.

3. The Hyundai Way: Business Philosophy and Corporate Culture
This title explores the unique corporate culture and management principles
that define Hyundai. It examines how the company fosters teamwork, quality,
and customer satisfaction. The book also discusses Hyundai’s approach to
leadership and its impact on employee morale and corporate success.



4. From Seoul to the World: Hyundai’s Global Expansion
Detailing Hyundai’s international growth, this book traces the company’s
entry into key markets such as the United States, Europe, and emerging
economies. It highlights challenges faced, including economic crises and
trade barriers, and how Hyundai overcame them. The book provides a
comprehensive view of globalization in the automotive industry.

5. Chung Ju-Yung: The Visionary Behind Hyundai
A biography of Hyundai’s founder, this book offers an in-depth look at Chung
Ju-Yung’s life and entrepreneurial spirit. It describes his early struggles,
innovative mindset, and leadership style that shaped Hyundai’s destiny.
Readers learn about his contributions beyond business, including social and
philanthropic efforts.

6. Hyundai and the Korean Economic Miracle
This book places Hyundai’s growth within the broader context of South Korea’s
rapid economic development post-Korean War. It explains how Hyundai’s success
mirrored and contributed to the nation’s industrialization and modernization.
The narrative also covers government-industry relations and economic policies
influencing Hyundai’s trajectory.

7. Engineering Excellence: Hyundai’s Automotive Innovations
Focusing on Hyundai’s engineering milestones, this book covers advancements
in engine technology, safety features, and eco-friendly vehicles. It
highlights collaborations with global partners and the establishment of
Hyundai’s research centers. The book appeals to readers interested in the
technical aspects behind Hyundai’s products.

8. Hyundai’s Green Drive: Sustainability and Future Mobility
This title examines Hyundai’s initiatives in sustainable transportation,
including electric vehicles, hydrogen fuel cells, and smart mobility
solutions. It discusses the company’s environmental goals and corporate
responsibility programs. The book offers a forward-looking perspective on
Hyundai’s role in the future automotive landscape.

9. The Road Ahead: Hyundai’s Strategy for the 21st Century
Covering recent developments and strategic planning, this book analyzes
Hyundai’s responses to emerging trends such as autonomous driving, digital
transformation, and global competition. It includes interviews with
executives and industry experts. The book provides a comprehensive outlook on
how Hyundai aims to maintain its position in a rapidly changing industry.
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  hyundai history of the company: The Korean Economy at the Crossroads Chung-Sok Suh,
Moon Joong Tcha, 2004-03-01 For many years up until 1997, Korea was widely seen in economic and
financial circles as something of a miracle. The financial crisis that Korea experienced then did much
to set its economy back, but by 2001 it was still the 13th largest economy in terms of GDP in the
world. This enticing collection, with contributions from experts with an impressive knowledge of
Korea and its economy, charts not only the well documented causes of the crisis, but more
importantly, its response and recovery from it. With an admirable scholarly rigour, the book covers
such topics as: *the origin and evolution of the Korean economic system and its special factors
including chaebols *Korean industries since the crisis *What happened to the money after the capital
flight of the crisis and did the USA benefit? The Korean Economy at the Crossroads is intended and
recommended not only for students and academics involved in international finance, economics and
Asian studies, but also for the business leaders and policy makers who can draw lessons from the
books important analyses.
  hyundai history of the company: Strategic International Management Dirk Morschett,
Hanna Schramm-Klein, Joachim Zentes, Benjamin Bader, 2025-05-24 A compact overview of the key
concepts and main developments in International Management. Strategy concepts, models and
theories of Multinational Corporations and their practical implementation are the core of this book.
The authors explore the unique aspects of international value chain activities and business functions,
offering a deep understanding of how areas like Production & Sourcing, Research & Development,
Marketing, Human Resource Management, and Controlling are managed in international firms. In
25 chapters, each topic is explained with a comprehensive overview, followed by a case study from a
prominent international company to facilitate the understanding and application of the concepts. In
this fourth edition, all chapters have been thoroughly updated to include new academic insights and
recent developments. New chapters on MNCs from Emerging Markets and on Foreign Divestment
have been added. Nearly all case studies have been replaced with new ones; the rest of them have
been revised. Despite these updates, the proven core concept of the book remains unchanged. From
the fourth edition, Benjamin Bader joins the author team.
  hyundai history of the company: The Korean Automotive Industry, Volume 1 A. J. Jacobs,
2021-12-10 In 1962, South Korea assembled just 1,100 new automobiles. By 1996, this total had
soared to 2,812,714. What explains this remarkable growth? The answer is complex, and involves a
combination of a supportive State, timely technology alliances, a skilled but historically low-paid
workforce, aggressive pricing, savvy entrepreneurs, and fortuitous circumstances. Despite this
amazing ascent, comparatively little has been written about the Korean auto industry in English. In
the first of a two-volume set, this 11-chapter book seeks to help fill this void by providing in-depth
examinations of all six of Korea’s automakers from their beginnings through 1996. Uniquely written
from the perspective of industry analysts at the time (without knowledge of the Asian Fiscal Crisis),
the book should prove informative to practitioners, scholars, and students interested in automotive
history, international political economy, Asian studies, and more.
  hyundai history of the company: The Global Korean Motor Industry Russell D. Lansbury,
Chung-Sok Suh, Seung-Ho Kwon, 2007-01-24 This book examines the experiences of the globalizing
Korean automobile industry, with particular focus on the Hyundai Motor Company (HMC), one of the
most prominent of the new Korean multinational corporations. It provides an overview of the
changing nature of the global automobile industry, before considering in depth the globalization
processes that the Korean automobile industry has undertaken. Tracing the development of HMC as
it recovered from the failure of its first venture overseas, in Canada, and tried again in India, the
authors explore the similarities and differences between the practices which HMC implemented in
India and Korea. They highlight the importance of production systems and employment relations as
part of HMC’s growth, and argue that if Korean companies such as HMC are to compete successfully
as global automobile producers they will need to increase the proportion of overseas production,
establish global supply chains and improve co-ordination between head office and subsidiaries.
Based upon extensive fieldwork in India and Korea, this book is a detailed account of the



globalization of the Korean automobile industry and Hyundai Motor Company. Its findings will be of
importance to all those who seek to understand the challenges faced by firms that attempt to
become global players.
  hyundai history of the company: Financialisation in the Automotive Industry Marcelo José do
Carmo, Mário Sacomano Neto, Julio Cesar Donadone, 2021-07-08 Where presidents or members of
affluent families were previously seen, it is increasingly the case that car manufacturers are owned
by banks and investment funds which have taken control of the entire economic life of these firms.
This has significant impact on the terms of employment and layoffs, wages and precarious work,
growing inequalities in income strata, compensation levels for executives, and the implementation of
short-termist strategies across business operations. This book explores this increasing
financialisation – the predominance of the financial sector over the productive sector – in the
automotive industry. In particular it is shown that the financial operations of these companies
through leasing, insurance, loans and other financial instruments is now much more profitable than
the manufacturing aspects of the business, which was originally the raison d’être for these fi rms.
The chapters demonstrate how there are great demands to increase the return to shareholders as a
main concern, despite other metrics and/ or other stakeholders. The work studies the impact of
financialisation at the world’s five largest automakers which together represent almost 50% of car
production, providing an exploratory analysis of profitability, shareholder composition,
compensation to executives, workers’ salaries, dividend payments to shareholders and employment.
Encouraging debate on contemporary economy, this book marks a significant addition to the
literature on financialisation, contemporary forms of capitalism, labour and economic sociology more
broadly.
  hyundai history of the company: The Stories of Car Brands Ethan Caldwell, 2025-01-13
This book will take you through the history and future of global car brands, exploring the stories and
technological achievements behind each brand. Whether it's Germany's luxury and innovation,
Italy's speed and passion, or the rise of emerging market brands, the diversity and richness of the
automotive world is fascinating. This book gathers a wealth of content, allowing readers to deeply
understand the soul and characteristics of each car brand while enjoying a light and engaging read.
Through detailed historical data and modern technical analysis, you will discover that cars are not
merely means of transportation, but crystallizations of technology and culture. From the classic
internal combustion engine technology to today's new energy revolution, from the pinnacle battles
on the racetrack to practical choices in daily life, this book covers all aspects of the automotive
world. We have specifically compiled the core values and flagship models of each brand, and delved
into how they have responded to market changes and technological challenges. The success of these
brands reflects not only creativity and perseverance but also the relentless pursuit of quality and
performance by global consumers. Whether you're a car enthusiast or a reader interested in brand
stories, this book will provide you with an inspiring and enjoyable reading experience. Let's embark
on this automotive journey through time and space together, and feel the passion and wisdom
behind the roaring engines!
  hyundai history of the company: Global Business Strategy: Asian Perspective Hwy-chang
Moon, 2010-03-18 Given the rise of Asia in the global economy in recent decades, it is important to
understand the uniqueness of Asian business. This book first introduces the core strategies
prevalent in Western business, and then explains how they can be applied or adapted to Asian
business. When necessary, modified or new business models (as developed by the author) are
utilized to better explain Asian business. Furthermore, this book deals not just with the theory, but
also with practice. Several real-life case studies and examples are discussed in order to compare and
contrast the Asian and Western perspectives on global business strategy. Readers will therefore gain
an enhanced understanding of Asian business and formulation of Asian business strategy.
  hyundai history of the company: Designing Business and Management Sabine Junginger,
Jürgen Faust, 2016-01-14 Scholars and practitioners from management and design address the
challenges and issues of designing business from a design perspective. Designing Business and



Management combines practical models and grounded theories to improve organizations by design.
For designing managers and managing designers, the book offers visual and conceptual models as
well as theoretical concepts that connect the practice of designing with the activities of changing,
organizing and managing. The book zooms in on designing beyond products and services. It focuses
on designing businesses with a particular onus on social business and social entrepreneurship.
Designing Business and Management contributes to and enhances the discourse between leading
design and management scholars; offers a first outline of issues, concepts, practices, methods and
principles that currently represent the body of knowledge pertaining to designing business, with a
special focus on perceiving business as a social activity; and explores the practices of designing and
managing, their commonalities, distinctions and boundaries.
  hyundai history of the company: Hoover's Handbook of World Business , 2011
  hyundai history of the company: Crisis and Restructuring in East Asia S. Jeong,
2004-07-20 This book criticizes the widespread view that the 1997 Asian crisis was due to 'crony
capitalism' and puts the blame instead on misguided liberalization. It analyzes the case of Korea's
business conglomerates, the chaebol, with particular attention to the car industry, to show how
liberalization contributed to the crisis even at the level of the firm. It shows how those firms that had
developed innovative capabilities survived the crisis much better than those that had merely
expanded into markets opened up by liberalization.
  hyundai history of the company: Indian Business Case Studies Volume I Sandeep Pachpande,
Asha Pachpande, J A Kulkarni, 2022-06-20 It has been decades since many business schools outside
India adopted the case study methodology for teaching almost all branches of management studies.
This trend has been seen in India, too, where top management institutes have implemented the case
study-based methodology as an important pedagogical tool in business education. The major issue in
India, however, is a severe shortage of Indian case studies through which business schools can
provide industry insights to students. This volume fills that gap. It has twenty Indian cases related to
different aspects of business management. The cases cover some of the prominent disciplines of
management like marketing, finance, human resource management, strategy management,
operations management, accounting, and mergers and acquisitions. These cases best serve the
purpose of adoption of 'case methodology' in classroom teaching or online lecture sessions for the
faculty and students of business management.
  hyundai history of the company: Asian Competitors: Marketing For Competitiveness In The
Age Of Digital Consumers Philip Kotler, Hermanwan Kartajaya, Den Huan Hooi, 2019-03-15 Today's
dynamic and uncertain environment has contributed to the changing nature of markets. In order for
companies to keep up, they will need to embark on new wave marketing to ride the wave of
opportunities provided by the changes in the environment, such as the digital revolution.This is
critical all over the world, but none more so than in Asia. Asia is not only the world's biggest market,
but also the fastest growing. It is therefore essential for marketers to understand the dynamics of
Asian companies and what they have to offer to the wider world. This book analyzes competitive
companies from 18 Asian countries that have successfully practiced new wave marketing and in so
doing, provide invaluable lessons that others may find useful. Comprehensive case studies are used
not only to describe how some of Asia's best companies compete, but also to analyze the concepts of
new wave marketing their actions are based on. This book is unique in its depth and breadth of
cases, from companies in the ASEAN region to North-east Asia, including Mongolia and SAARC.The
authors of this book, Professor Philip Kotler, arguably the Father of Modern Marketing, Hermawan
Kartajaya from Indonesia, and Hooi Den Huan from Singapore, are all experts in their field and have
previously produced other bestsellers. This book, with its focus on real life examples of competitive
Asian companies in the age of digitalization, complements the principles and theoretical frameworks
of new wave marketing that are detailed in its sister book, . Together, these books provide a
comprehensive picture of the changing Asian marketing landscape.
  hyundai history of the company: Standardizing Empire Patrick Chung, 2026-02-03
Standardizing Empire traces the origins of today's United States-led capitalist world economy. The



nation's foreign policy during the Cold War saw two unprecedented developments: the continuous
global deployment of US soldiers and the creation of a permanent worldwide military base network.
In the process, the US military came to control the flow of billions of dollars, large-scale construction
projects at home and abroad, the purchase of countless goods and services, and the employment of
millions of soldiers and workers. In other words, the Cold War US military became the world's
leading economic actor. To illuminate the political and economic consequences of the US military's
globalization, Patrick Chung focuses on its activities in South Korea between the Korean and
Vietnam Wars. Chung shows how the Korean War and the subsequent militarization of South Korea
became an important site for the spread of a new economic system, which he calls military-industrial
capitalism. Sustained by providing the infrastructure and materials for the US military's
globalization, military-industrial capitalism influenced the development of governments,
corporations, and workers throughout the US-led free world. As military-industrial capitalism
expanded, more of the world depended on the physical and administrative standards used by the US
military. Ironically, the creation of a globalized economy facilitated both South Korea's economic
miracle and the decline of US industrial might. To clarify how these broader developments
transformed everyday life in South Korea and around the world, Standardizing Empire explores
three of South Korea's leading multinational corporations today: shipping company Hanjin,
steelmaker POSCO, and car manufacturer Hyundai. These case studies not only trace the companies'
early ties to the US military but also explain how they came to produce, sell, and employ workers
worldwide, including in the United States.
  hyundai history of the company: Marketing Management Situn Krushna Sahu, Sunil Kumar
Pradhan, Beginning of 21st century, there is various facet of marketing. The fundamental of
marketing is utilized in every aspect. The marketing trends are making the marketers assimilate the
innovations into marketing realities. The definitive impact is seen in the market place. Today
companies are using the mode of application of innovations in product solution for the customer
problems. Marketing is changed a lot from 1960’s. The fundamental topics such as segmentation,
targeting, positioning still used by companies though there are new contemporary trends in
marketing. Service market has grown significantly in this liberalized economy. Customers look for
experiences while consuming. Customer lifestyle has changed substantially. New Indian customers
graduating for nuclear family values, owning number of brands, having shopping experiences in
retail outlet, flying in Airline, watching movies in multiplexes, food in good restaurant, pleasant stay
in good hotel and health checkup in healthcare centers are becoming ices, properties, persons,
places, events, information, ideas or organization is of interest to everyone. Customer feedback is
implemented by the companies. Even the companies are tracking how many customers are clicking
on what in webpage, and how many advertisements they are seeing. It makes marketers plan their
market offerings. India's image now that it is able to provide services for the products augurs well
for the country. Every chapter in this book explains in detail about fundamentals, challenges and
contemporary issues. This book represents relevant topics for insightful marketing for the new
century.
  hyundai history of the company: Drums of War, Drums of Development: The Formation of a
Pacific Ruling Class and Industrial Transformation in East and Southeast Asia, 1945-1980 Jim
Glassman, 2018-08-13 In Drums of War, Drums of Development, Jim Glassman analyses the
geopolitical economy of industrial development in East and Southeast Asia during the Vietnam War
era, showing how it was shaped by the collaborative planning of US and Asian elites. Challenging
both neo-liberal and neo-Weberian accounts of East Asian development, Glassman offers evidence
that the growth of industry (the 'East Asian miracle') was deeply affected by the geopolitics of war
and military spending (the 'East Asian massacres'). Thus, while Asian industrial development has
been presented as providing models for emulation, Glassman cautions that this industrial dynamism
was a product of Pacific ruling class manoeuvring which left a contradictory legacy of rapid growth,
death, and ongoing challenges for development and democracy. Shortlisted for the 2019 Deutscher
Memorial Prize



  hyundai history of the company: The State and Industry in South Korea Jong-Chan Rhee,
2002-01-31 The economic success of East Asia is often attributed to the relationship between state
and business. In The State and Industry in South Korea , Jong-Chan Rhee presents a more balanced
view of Korea's `industrial miracle'. The book examines the limits of a strong authoritarian state as a
vehicle for intervening in the market or for sponsoring liberal reform. In so doing the author focuses
on how state-controlled industrial adjustment in Korea has succeeded and failed.
  hyundai history of the company: International Management Peter Stanwick, Sarah
Stanwick, 2020-01-31 International Management: A Stakeholder Approach applies a practical,
engaging and real time approach to the evolving topics related to International Management. In
thirteen chapters, the authors discuss the complexities managers must address when making
decisions in a global marketplace, including the complexity of globalization; the external global
environment; ethics and social responsibility; culture; communication; entry strategies; global
strategies; management decision making; motivation; leadership and organizational change; and
human resources.
  hyundai history of the company: Strategy and Strategists James Cunningham, Brian
Harney, 2012-03-29 Importantly, this stimulating text: --
  hyundai history of the company: South Korea’s Middle Power Diplomacy in the Middle East
Hae Won Jeong, 2022-02-24 This book examines theoretical and empirical approaches to the study of
middle powers with reference to South Korea’s bilateral relations with Iran, Saudi Arabia, United
Arab Emirates and Iraq. It maps the development, political and diplomatic trajectories between
South Korea and Iran, Saudi Arabia, United Arab Emirates and Iraq against the historical backdrop
of ROK-US alliance and the rise of China. Jeong provides a nuanced analysis of the intersectionality
of political economy and foreign policy analysis contextualizing state-building processes in ROK and
the Middle Eastern countries. This accessible book is intended for students and scholars in area
studies and international affairs, career diplomats, and South Korean businesses in the Middle East.
It should also prove of practical value for journalists and policy makers who are interested in
studying the nexus of domestic, regional and international factors that have configured South
Korea’s Middle East policy.
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