
bill hicks on marketing

bill hicks on marketing offers a unique and thought-provoking perspective rarely seen in
conventional marketing discourse. Known primarily for his sharp wit and incisive social commentary,
Bill Hicks approached marketing and consumer culture with a critical eye that challenges traditional
assumptions. His views delve into themes such as manipulation, authenticity, and the powerful
influence of advertising on public consciousness. This article explores how Bill Hicks’ commentary on
marketing remains relevant today, especially in an era dominated by digital media and pervasive
branding. By examining his critiques and philosophies, marketers and consumers alike can gain a
deeper understanding of the ethical considerations and psychological impacts embedded within
marketing practices. The following sections will unpack Hicks' perspectives, the societal implications
of marketing he highlighted, and practical lessons that emerge from his critiques.

Bill Hicks’ Critique of Consumerism and Advertising

The Role of Authenticity in Marketing According to Bill Hicks

Psychological Manipulation and Marketing Tactics

Lessons from Bill Hicks for Modern Marketers

Impact of Bill Hicks’ Views on Contemporary Marketing Culture

Bill Hicks’ Critique of Consumerism and Advertising
Bill Hicks was renowned for his satirical yet poignant critique of consumerism and the advertising
industry. He viewed marketing not merely as a tool for promoting products but as a mechanism that
shapes societal values and individual identity. Hicks argued that advertising often perpetuates
materialism and distracts people from more meaningful aspects of life. His observations highlighted
how marketing contributes to a culture of constant desire and dissatisfaction, where consumers are
manipulated into believing that happiness is achievable through purchasing goods.

Advertising as a Social Control Mechanism
According to Hicks, advertising functions as a form of social control by conditioning people to conform
to consumerist ideals. He believed that marketing messages create artificial needs and desires,
driving individuals to buy products that do not necessarily improve their lives. This manipulation
fosters a dependency on material possessions as symbols of success and identity, which ultimately
undermines personal freedom and critical thinking.



Commercialism and Cultural Homogenization
Hicks also critiqued the homogenizing effect of global marketing campaigns, which tend to erode
cultural diversity. He warned that mass marketing promotes a uniform set of values and lifestyles,
often dominated by corporate interests. This process dilutes unique cultural identities by replacing
them with standardized consumer experiences designed to maximize profit.

The Role of Authenticity in Marketing According to Bill
Hicks
One of the core themes in Bill Hicks’ commentary on marketing is the importance of authenticity. He
emphasized that genuine communication and honesty are often sacrificed in favor of polished,
manipulative advertising strategies. Hicks championed the idea that marketing should respect
consumers’ intelligence and foster real connections rather than relying on superficial gimmicks.

Authenticity as a Counterbalance to Manipulation
Hicks believed that authentic marketing could serve as an antidote to the pervasive manipulation
found in traditional advertising. Authenticity involves transparency, ethical messaging, and a focus on
delivering true value rather than exploiting consumer vulnerabilities. Marketers who embrace
authenticity build trust and long-term relationships with their audiences.

The Consumer’s Desire for Genuine Engagement
Contemporary consumers increasingly seek authenticity in brands and marketing efforts. Hicks’
insights anticipated this shift, highlighting that people are more likely to support companies that align
with their values and communicate honestly. Authentic marketing resonates on a deeper emotional
level, fostering loyalty beyond transactional interactions.

Psychological Manipulation and Marketing Tactics
Bill Hicks extensively critiqued the psychological tactics employed by marketers to influence
consumer behavior. He exposed how advertising exploits cognitive biases, fears, and social pressures
to drive consumption. Understanding these manipulative techniques is crucial for both marketers who
aim to act ethically and consumers who wish to make informed decisions.

Common Psychological Tactics in Marketing

Fear Appeals: Using anxiety or insecurity to motivate purchases, such as ads emphasizing
health risks or social rejection.

Social Proof: Leveraging peer pressure and popularity to encourage conformity with consumer
trends.



Scarcity and Urgency: Creating a sense of limited availability to prompt quick buying
decisions.

Emotional Appeals: Connecting products to positive feelings like happiness, success, or love
to establish emotional bonds.

Repetition: Repeating messages to increase familiarity and acceptance.

Ethical Concerns Surrounding Manipulation
Hicks’ perspective raises important ethical questions about the boundaries of marketing influence.
While persuasive communication is inherent to marketing, crossing into deceptive or coercive tactics
undermines consumer autonomy. Marketers are called to balance effectiveness with responsibility,
ensuring that their strategies do not exploit vulnerabilities or perpetuate harmful stereotypes.

Lessons from Bill Hicks for Modern Marketers
Bill Hicks’ critiques offer valuable lessons for marketers navigating today’s complex landscape. His
emphasis on authenticity, ethical communication, and skepticism towards manipulative tactics
encourages a more conscious approach to marketing. By integrating these principles, marketers can
foster sustainable brand equity and meaningful consumer relationships.

Prioritizing Transparency and Honesty
Modern marketing benefits from embracing transparency about product capabilities, pricing, and
company values. Hicks’ insistence on honesty serves as a reminder that misleading claims or
exaggerated promises can damage brand reputation and consumer trust. Authentic storytelling and
clear communication are essential to differentiate brands in competitive markets.

Encouraging Critical Consumer Awareness
Marketers can play a role in educating consumers to critically evaluate advertising messages. This
approach aligns with Hicks’ call for increased awareness of marketing’s influence. Empowered
consumers who understand marketing tactics are more likely to engage with brands sincerely and
responsibly.

Fostering Meaningful Engagement Over Mass Persuasion
Rather than relying on broad, impersonal campaigns, Hicks’ insights support strategies that prioritize
personalized, meaningful engagement. Building communities around shared values and authentic
experiences can create lasting brand loyalty and reduce reliance on manipulative tactics.



Impact of Bill Hicks’ Views on Contemporary Marketing
Culture
The legacy of Bill Hicks on marketing is evident in the growing demand for ethical advertising and
authentic brand narratives. His critique anticipated many current debates about consumerism,
corporate responsibility, and the psychological effects of marketing. As marketing evolves with digital
technologies, Hicks’ perspectives remain relevant for guiding industry best practices.

Rise of Ethical and Purpose-Driven Marketing
Contemporary marketing increasingly incorporates social responsibility and ethical considerations,
reflecting concerns raised by Hicks. Purpose-driven brands that address social and environmental
issues resonate deeply with consumers seeking authenticity and integrity. This trend underscores a
shift away from purely profit-driven marketing towards holistic approaches that consider societal
impact.

Increased Consumer Skepticism and Demand for Authenticity
Bill Hicks’ critique aligns with the heightened skepticism consumers have towards advertising today.
With access to information and social media platforms, audiences are more empowered to challenge
marketing messages and demand authenticity. Marketers who fail to meet these expectations risk
alienation and reputational damage.

Marketing as a Cultural Conversation
Finally, Hicks’ views promote understanding marketing as part of a broader cultural conversation
rather than mere commercial transactions. This perspective encourages marketers to consider the
social implications of their campaigns and contribute positively to cultural discourse. Embracing this
mindset leads to marketing that is not only effective but also socially conscious and respectful.

Frequently Asked Questions

Who was Bill Hicks and what was his perspective on
marketing?
Bill Hicks was a comedian known for his critical and satirical take on society, including marketing. He
viewed marketing as manipulative and often criticized how it exploits consumer fears and desires.

Did Bill Hicks address marketing strategies in his comedy
routines?
Yes, Bill Hicks often discussed marketing strategies in his routines, highlighting how advertising
manipulates people into buying unnecessary products and conforming to consumer culture.



What is a famous Bill Hicks quote about marketing or
advertising?
A well-known Bill Hicks quote about marketing is: 'Marketing is the art of convincing people to spend
money they don't have on things they don't need.' This reflects his cynical view on consumerism.

How can Bill Hicks' views on marketing be applied in today's
advertising world?
Bill Hicks' skepticism of marketing encourages advertisers to be more ethical, transparent, and avoid
manipulative tactics, promoting honest communication with consumers.

Why do marketers still reference Bill Hicks when discussing
marketing ethics?
Marketers reference Bill Hicks because his critiques highlight the moral questions around advertising,
reminding professionals to consider the impact of their work on society and individual well-being.

What lessons can modern marketers learn from Bill Hicks'
criticisms?
Modern marketers can learn to prioritize authenticity, resist exploiting consumer vulnerabilities, and
focus on creating genuine value rather than merely pushing sales.

Additional Resources
1. Marketing with a Twist: Lessons from Bill Hicks’ Comedy
This book explores how Bill Hicks' unique approach to comedy and social commentary can inspire
marketers to think outside the box. It delves into the power of authenticity, bold messaging, and
connecting with audiences on a deeper level. Readers will learn to use humor and candidness to
create memorable and impactful marketing campaigns.

2. The Art of Provocation: Bill Hicks’ Guide to Disruptive Marketing
Drawing from Bill Hicks' provocative style, this book teaches marketers how to challenge conventional
norms and grab attention through disruptive strategies. It emphasizes the importance of taking risks
and speaking truth to power in order to stand out in a crowded market. Practical examples show how
to balance controversy with purpose to engage consumers effectively.

3. Authenticity in Advertising: Bill Hicks’ Blueprint for Genuine Connection
This title focuses on the value of authenticity in building strong brand-consumer relationships,
inspired by Bill Hicks' unapologetic and honest approach. It provides insights into creating marketing
messages that resonate deeply and foster trust. The book encourages marketers to embrace
vulnerability and transparency for lasting impact.

4. Humor as a Marketing Tool: Insights from Bill Hicks
Exploring the role of humor in marketing, this book draws lessons from Bill Hicks’ sharp wit and
satirical edge. It guides marketers on how to use humor effectively without alienating audiences,



making campaigns more relatable and shareable. Case studies highlight successful humorous
campaigns and their outcomes.

5. Counterculture Marketing: Bill Hicks and the Power of Alternative Voices
This book examines how Bill Hicks’ countercultural stance can inspire brands to connect with niche
and rebellious audiences. It discusses strategies for embracing alternative perspectives and creating
marketing that resonates with subcultures. Readers will find tips for cultivating brand identity through
bold and unconventional storytelling.

6. Marketing Truth in a World of Noise: Lessons from Bill Hicks
Focusing on the challenge of cutting through overwhelming advertising noise, this book uses Bill
Hicks’ candid communication style as a framework. It teaches marketers to prioritize honesty and
clarity to build credibility. The book offers practical advice for crafting messages that stand out by
speaking straightforwardly to consumer concerns.

7. From Stage to Strategy: Applying Bill Hicks’ Communication Techniques in Marketing
This title bridges the gap between live performance and marketing communication, showing how Bill
Hicks’ techniques can enhance brand messaging. It covers storytelling, timing, and audience
engagement tactics that marketers can adopt. The book provides exercises and examples to improve
persuasive communication.

8. Revolutionary Marketing: Harnessing Bill Hicks’ Spirit of Change
Inspired by Bill Hicks’ revolutionary mindset, this book encourages marketers to drive social change
through their campaigns. It highlights the role of marketing in challenging societal norms and
promoting progressive ideas. Readers will discover how to create impactful campaigns that inspire
action and foster community.

9. The Bold Marketer: Emulating Bill Hicks’ Fearlessness in Brand Building
This book celebrates fearlessness as a key trait for successful marketing, taking cues from Bill Hicks’
audacious persona. It offers strategies for overcoming fear of rejection and pushing creative
boundaries. Marketers are encouraged to take bold stances and innovate to build strong, memorable
brands.
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  bill hicks on marketing: The Anti-Marketing Manifesto Michelle Lopez Boggs, 2020-09-29
DO YOU WANT TO BUILD A SUSTAINABLE, ETHICAL, AND PROFITABLE BUSINESS WITHOUT
FEELING LIKE A SELLOUT? Are you willing to be your true self in business and accept the
consequences—and rewards—of doing so? People are sick to death of being targeted, manipulated,
and conned into sales that don’t enrich their lives. Humanity deserves better than predatory
marketing. Customers want to do business with real people, not fakes. They want the truth—your
truth—not your BS. In today’s age of increasing transparency, you have to look inside and get 100%
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real with yourself. With her sharp, expressive writing style, veteran anti-marketer Michelle Lopez
Boggs walks you through her unique philosophy for selling without being a sellout. In this book
you’ll discover: • Why customers are done with predatory marketing and why you should use the
MEI principle—Motivate, Educate, and Inspire— as the foundation for all your content and
communication • How being your true self (flaws, emotions, quirks, and all) is the most valuable
currency and the most satisfying path to profits • How to infuse your unique voice, personality,
talents, and perspectives into every facet of your business from your packaging and email newsletter
to your funnel) and how critical this is for growth • The profit-butchering enemy of your
attention—and what to focus on instead • Why you should keep the three ride-or-die essentials on
your desk (and learn to say “f*ck everything else”) Part sales and marketing, part self-development,
and packed with examples and research, The Anti-Marketing Manifesto will guide you to big profits
by bringing your best to the people you’re here to serve.
  bill hicks on marketing: The Comedian as Confidence Man Will Kaufman, 1997 In this
lively and fascinating analysis of humorists and their work, Will Kaufman breaks new ground with
his irony fatigue theory. The Comedian as Confidence Man examines the humorist's internal conflict
between the social critic who demands to be taken seriously and the comedian who never can be:
the irony fatigue condition. Concentrating on eight American literary and performing comedians
from the 18th, 19th, and 20th centuries, this study explores the irony fatigue affect that seems to
pervade the work of comedians—those particular social observers who are obliged to promise, Only
kidding, folks, even when they may not be; in G. B. Shaw's words, they must put things in such a way
as to make people who would otherwise hang them believe they are joking. If these social observers
are obliged to become, in effect, confidence men, with irony as the satiric weapon that both attacks
and diverts, then the implications are great for those social critics who above all wish to be heeded.
  bill hicks on marketing: Brand Management Michael Beverland, 2021-02-03 Presenting the
basics of brand management, the book provides both a theoretical and practical guide to brands,
placing emphasis on the theory that the consumer is a co-creator in a brand′s identity. In a world in
which social media and inclusive digital platforms have increased customer engagement, the role of
brands and branding has changed. The line between the producer and the consumer has become
blurred; consumers are no longer the recipients of brand identity, but the co-creators, playing a
significant role in shaping new products and systems. Case studies include the Canterbury
Crusaders, KVD Beauty, Kodak, Yamaha, Ottobock and Holland′s rebrand as The Netherlands.
  bill hicks on marketing: Brilliant Marketing Richard Hall, 2016-10-31 Marketing has never
been so important because business has never been so competitive. Brilliant Marketing shows
anyone how they can devise and execute winning marketing strategies. With practical advice from
start to finish, this updated new edition gives you the lowdown on what works and how you can
succeed with your campaigns. Brilliant outcomes: · Understand the ideas, actions, campaigns that
make a real difference. · Get a complete marketing skill-set to seduce and inspire. · Be a master of
strategy - from thinking to planning to execution.
  bill hicks on marketing: How to Protect Your Bottom Line from Your Advertising
Agency John Oldfield, 2012-03-01 This book is a brutally frank expose from behind the scenes of
how hubris and self-serving behaviour has caused many of those working in the advertising industry
to lose the plot - with disastrous consequences for those who invest in advertising. In concise
chapters, John Oldfield poses questions as to why so much advertising fails and offers answers to
those questions. Has the world of advertising become so self-absorbed that effectiveness and results
have become side issues? Why can one ad campaign be a miserable flop, when another for the same
product in the same circumstances can drive sales through the roof? Have visuals grown to
dominate advertising to the point where words are now a dying art? The decision to choose one
advertising campaign rather than another is a massive responsibility - it can literally mean the
difference between triumph and disaster. Should such an important decision be left to instinct? If
not, what judgemental criteria can be applied to minimise the risk of failure? How To Protect Your
Bottom Line From Your Advertising Agency is essential reading for CEOs, business owner operators



and anyone else investing in advertising. It points out the traps that can result in a wasted
advertising budget and explains why advertising agencies are part of the problem - rather than part
of the solution.
  bill hicks on marketing: Culture and the Media Paul Bowman, 2017-09-16 Culture and the
Media looks at the relationship between what we term 'media' and 'culture', asking the question:
where does one end and the other begin? Written in a lively and accessible style, this book
introduces and contextualises the range of different approaches to the study of both of these fields.
Using a lively range of examples and case studies - including moral panics in the British media
around punk rock in the 1970s, critiques of consumerism in the films Fight Club and American
Psycho, and the YouTube-captured 'violence' of protests against student fees – Culture and the
Media shows how theoretical and disciplinary debates over the meaning of the media and culture
relate to our everyday cultural experiences. PAUL BOWMAN teaches media and cultural studies at
Cardiff University. His other books include: Interrogating Cultural Studies (2003), The Truth of
Žižek (2006), Post-Marxism versus Cultural Studies (2007), Deconstructing Popular Culture (2008),
Theorizing Bruce Lee (2010), The Rey Chow Reader (2010), Reading Rancière (2011), and Beyond
Bruce Lee (2013). Key Concerns in Media Studies Series Editor: Andrew Crissell
  bill hicks on marketing: Brilliant Freelancer Leif Kendall, 2012-07-09 Whether you’re new
to freelancing or a seasoned freelance operative, Brilliant Freelancer is packed full of ideas and case
studies to help you build a happy, productive and profitable freelance life quickly and easily. From
building your client portfolio right through to staying motivated and surviving the tougher times,
Brilliant Freelancer gives you everything you need to take charge of your career and start moving in
the direction you want to go.
  bill hicks on marketing: Cultural Work Andrew Beck, 2005-08-10 Cultural Work examines
the conditions of the production of culture. It maps the changed character of work within the
cultural and creative industries, examines the increasing diversity of cultural work and offers new
methods for analysing and thinking about cultural workplaces. Studying television, popular music,
performance art, radio, film production and live performance it offers occupational biographies,
cultural histories, practitioners' evidence, considerations of the economic environment as well as
new ways of observing and studying the cultural industries.
  bill hicks on marketing: Marketing Management Douglas J. Dalrymple, Leonard J. Parsons,
1995 This popular and comprehensive book focuses on all aspects of planning, coordinating and
executing marketing strategy. It explains the main terms and concepts associated with marketing
management. Cases have been integrated into the text to provide readers with opportunities to
apply what they have learned by solving realistic marketing problems. Most of the cases and
examples are global in scope. The new edition also contains completely updated references.
  bill hicks on marketing: Everything you Need for an NVQ in Management , 2000 All the
relevant management techniques and principles are explained in a clear, practical style, structured
around the recently revised National Occupational Standards for Management and Leadership, and
conforming to the requirements of the Qualifications and Curriculum Authority. After reading this
book students will be well prepared and have everything needed to compile the portfolio of evidence
and achieve the qualification. Everything you Need for an NVQ in Management is also an extremely
useful and comprehensive encyclopaedia of management techniques and principles for those not
wanting to gain a qualification. It is written specifically for supervisors and junior managers, middle
managers and senior managers working within medium and large organisations who wish to
increase their knowledge and understanding of business and further their careers, whether or not
they are working towards a specific qualification. It would also prove useful to those running and
working in small businesses and to business studies students in schools and colleges.
  bill hicks on marketing: A Very Short, Fairly Interesting and Reasonably Cheap Book
about Brand Management Michael Beverland, Pinar Cankurtaran, 2025-02-07 Each book in the
‘Very Short, Fairly Interesting & Reasonably Cheap’ series takes a core area of the curriculum and
turns it on its head by providing a critical, sophisticated overview of the key issues and debates in an



informal, conversational and often humorous way. This accessible and affordable introduction to
brand management provides an overview of the controversies and debates, leading thinkers and
enduring challenges in brands and branding, with one eye on historical context and cultural and
critical perspectives throughout. Michael Beverland and Pinar Cankurtaran are Professor and
Associate Professor of Brand Strategy at University of Sussex Business School.
  bill hicks on marketing: Your Call Is Important To Us Laura Penny, 2009-03-13 Ever been left
spluttering over some fatuous fib trying to pass itself off as information, even as fact? Of course you
have. We all have. It's bullshit, and as Laura Penny sees it, we're drowning in the stuff. Your Call Is
Important to Us is Penny's brilliant take on the all-you-can-eat buffet of phoniness that is our lives
today. We live in an era of unprecedented bullshit production, Penny says. While bullshit is not new,
more money, more media, and more people at mics have led to a bullshit pandemic. Today, we are so
used to exaggeration and obfuscation we rarely notice them any more.Thank goodness we have
Penny as our witty, smart-aleck guide through the phoniness of advertising and public relations, the
claptrap of big pharma, the gobbledygook of the media, and the poppycock of the service industry.
Along the way, Penny takes direct aim at the major culprits and the insidious ways they distort
reality. As scathing as Michael Moore, as incisive as Naomi Klein, and as funny as Al Franken,
Penny's take on the bullshit factor in modern life is a page-turner. Penny has a cheeky riff on that
revealing question: If my call is so important, she asks, why doesn't anyone answer the damn phone?
  bill hicks on marketing: Field & Stream , 2002-04 FIELD & STREAM, America’s largest
outdoor sports magazine, celebrates the outdoor experience with great stories, compelling
photography, and sound advice while honoring the traditions hunters and fishermen have passed
down for generations.
  bill hicks on marketing: Stopwatch Marketing John Rosen, AnnaMaria Turano, 2008
ROSEN/STOPWATCH MARKETING
  bill hicks on marketing: Standing Up, Speaking Out Matthew R. Meier, Casey R. Schmitt,
2016-10-14 In recent decades, some of the most celebrated and culturally influential American
oratorical performances have come not from political leaders or religious visionaries, but from
stand-up comics. Even though comedy and satire have been addressed by rhetorical scholarship in
recent decades, little attention has been paid to stand-up. This collection is an attempt to further
cultivate the growing conversation about stand-up comedy from the perspective of the rhetorical
tradition. It brings together literatures from rhetorical, cultural, and humor studies to provide a
unique exploration of stand-up comedy that both argues on behalf of the form’s capacity for social
change and attempts to draw attention to a series of otherwise unrecognized rhetors who have made
significant contributions to public culture through comedy.
  bill hicks on marketing: 33 1/3 Greatest Hits, Volume 1 David Barker, 2006-09-12 The
writings in this book are extracted from volumes 1 through 20 of our 33 1/3 series - short books
about individual albums. In here you'll find a wide variety of authors, albums, and approaches to
writing about those albums. So sit back, put on your headphones, cue up your favourite songs, and
let our writers transport you to a time when: Dusty Springfield headed south to Memphis to record a
pop/soul classic; The Kinks almost fell to pieces, and managed to make their best album while doing
so; Joy Division and their mad, brilliant producer created a debut record that still sounds painfully
hip today; James Brown mesmerized a sell-out crowd at the Apollo, in the midst of the Cuban Missile
Crisis; The Rolling Stones shacked up in the South of France and emerged with one of the best
double-albums ever; The Ramones distilled punk rock into its purest, most enduring essence... 33 1/3
Greatest Hits, Volume 1: it's like a compilation album, without the filler.
  bill hicks on marketing: The Directory for Small-scale Agriculture , 1989
  bill hicks on marketing: Advances in Time Series Data Methods in Applied Economic Research
Nicholas Tsounis, Aspasia Vlachvei, 2018-12-12 This conference proceedings volume presents
advanced methods in time series estimation models that are applicable various areas of applied
economic research such as international economics, macroeconomics, microeconomics, finance
economics and agricultural economics. Featuring contributions presented at the 2018 International



Conference on Applied Economics (ICOAE) held in Warsaw, Poland, this book presents
contemporary research using applied econometric method for analysis as well as country specific
studies with potential implications on economic policy. Applied economics is a rapidly growing field
of economics that combines economic theory with econometrics to analyse economic problems of the
real world usually with economic policy interest. ICOAE is an annual conference started in 2008 with
the aim to bring together economists from different fields of applied economic research in order to
share methods and ideas. Approximately 150 papers are submitted each year from about 40
countries around the world. The goal of the conference and the enclosed papers is to allow for an
exchange of experiences with different applied econometric methods and to promote joint initiatives
among well-established economic fields such as finance, agricultural economics, health economics,
education economics, international trade theory and management and marketing strategies.
Featuring global contributions, this book will be of interest to researchers, academics, professionals
and policy makers in the field of applied economics and econometrics.
  bill hicks on marketing: The TV Brand Builders Andy Bryant, Charlie Mawer, 2016-04-03 The
TV Brand Builders is the definitive account of how the biggest television networks, channels and
programmes are created as brands, with rare privileged access to the marketing strategies and
creative thinking behind culturally defining TV promos, digital and social media campaigns and
design identities. Written by two leading practitioners responsible for work as famous as the BBC
One hippos, the creation of a TV channel called Dave and the re-launch of Doctor Who, and featuring
interviews with 50 leading industry experts from 8 countries, from HBO to ESPN, from DreamWorks
to CANAL+, The TV Brand Builders combines practical advice and strategic insight with exclusive
stories from the ratings front line. Online resources include a bonus chapter on TV channel design in
a multi-screen world, plus a 'Student and Instructor's Manual' with chapter summaries.
  bill hicks on marketing: Incentive , 1999 Managing and marketing through motivation.
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